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pthing to say...
ank You!

70% of U.S. FIRM GO!
18 of the top 20 Marke:

Bens

THE LEGEND CONTINUES

75% of U.S. FIRM GO!
19 of the top 20 Markets

Tribune Entertainment thanks the television stations TRIBUNE

who are our partners in success for the Fall of ‘99.
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Street spanks station groups

Sinclair rattles investors with poor results, Baker exit; Chancellor, with rising costs

By Steve McClellan
and Joe Schlosser

ig trouble in River City? Wall
B Street thought so last week, as

the Sinclair Broadcast Group got
hit with a triple-whammy: soft fourth-
quarter results, not-so-hot first-half
projections and the surprise resignation
of Barry Baker as its operating head.

The market, which has savaged Sin-
clair’s stock over the past 10 months,
punished it again last week: At midday
Friday, the stock was down 20% for the
week, to $13.50.

It was no picnic last week for anoth-
er TV-radio group, Chancellor Media,
as The Street shaved about $9, or 16%,
off its share price as well. The issues
there: The company more than doubled
its earlier projection of capital
expenditures (to more than
$140 million), and also
revealed an additional $20 mil-
lion in corporate overhead,
prompting worries about future
cash-flow growth.

“It was a pretty messy week
for both of those companies,’
said Bill Meyers, broadcast
analyst for BancBoston
Robertson Stevens, whose
downgrade last week of Sin-
clair helped send the compa-
ny’s stock price south.

“Losing Barry Baker is a big
loss,” says Jessica Reif Cohen,
Merrill Lynch’s top entertain-
ment/media analyst. ML also
downgraded Sinclair. The com-
pany’s fourth-quarter results and
near-term outlook—basically
flat for TV sales—make the
stock a less-than-compelling
buy in the near term, Cohen
said.

As to the future, Baker says
he’s weighing his options—a
lot of them. “I’ve had more 15
people who run or own compa-
nies call me in the last 72 hours
who want me to do something
with them,” both inside and
outside the TV business. “I
want to find something that’s
outrageous in terms of the

&0

50

40

20

10

opportunity, and entrepreneurial.”

In 1996, Baker merged his River City
Broadcasting (10 TV stations and close
to 30 radio stations) with Sinclair in a
deal valued at $1.2 billion—creating a
29 station TV Group covering 14% of
the U.S. Since the merger, Sinclair has
grown to 56 TV stations that cover about
26% of the U.S. and another 51 radio
stations spread across 28 states.

Baker is the largest individual Sin-
clair stockholder outside of the compa-
ny’s founders, the Smith family, with
about 2 million shares that are worth
about $6.5 million less now than they
were a week ago.

Last week, Baker said he plans to
hold on to his Sinclair shares, which
traded on Friday at $13.50. Last April,
they traded at $30.

‘A pretty messy week’

Chancellor’s stock fell 16%; Sinclair’s, 19%

Baker has built a reputation in Hol-
lywood and even on Wall Street as a
tough, impressive power broker. He
also has a reputation as a man with an
ego and someone who doesn’t shy
away from the limelight.

With such a big station empire,
Baker was often the first stop on many
of Hollywood’s top syndication execu-
tives’ sales trips.

“I’m sorry to see Barry go, because,
as big a pain in the ass as he was, we
always got things done—and at least
we knew how to do business with him,”
said one top syndication executive.

Rumors persisted last week about
where Baker might end up. One of the
more intriguing: working with Barry
Diller to integrate Internet powerhouse
Lycos into HSN Inc.

As to who might replace
Baker, Sinclair Chairman
David Smith said last week
he’ll look inside the company
and out to find a replacement.
Other sources say Smith may
hire two people to fill Baker’s
shoes—a finance type and an
operations person. Bill Butler,
the company’s top program-
mer, is expected to remain in
place.

Smith said he will tem-
porarily step into an opera-
tional role at Baltimore-based
Sinclair, but only until he finds
a replacement for Baker. As to
the company’s recent and

Chancellor Media
{Nasdag: AMFM)
Chairman
Tom Hicks
$48.75
BFEBS99 9 10 11

Sinclair Broadcast Group
(Nasdaq: SBGI)

near-term performance, Smith
replied, “We’re in a cyclical
business, where there are up
quarters and down quarters.
It’s just a series of averages.”
He acknowledged that cable
competition “makes the busi-
ness that much harder in the
near term.” He also said that
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Chairman L :
David Smith the national spot business for
- TV stations, which has been
weak in recent quarters, will
probably disappear in a few
$13.50 years, making TV, like radio, a
business driven by the local
' 3 f ; i economy. Picking up the slack
BFEBOS g 10 11 12 will be businesses stemming

from digital, he said.
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As to Dallas-based Chancellor, Wall
Street also had concerns about man-
agement’s ability to integrate the pieces
yet to be acquired—LIN TV, Capstar
and Petry Media, an advertising rep
firm. “I think investors are saying
‘show me you can do it and how you

LIE2S

can do it,” ”* said Meyers.

Several analysts last week said
Chancellor’s situation is somewhat
bizarre, given the company’s
announced intention to sell off some,
possibly all of its media assets—even
before it has closed on all of its pro-
posed acquisitions.

When those deals close, Chancellor
will own 465 radio stations and 13 tel-
evision stations.

Last week, Chancellor chief execu-
tive officer Jeff’ Marcus told analysts
the company has brought in several
more of Wall Street’s heaviest hitters,
including Morgan Stanley, Goldman
Sachs, Chase Securities, Greenhill
Partners and Hicks, Muse, Tate & Furst
(which controls Chancellor) to advise
it on “strategic alternatives.” BT Alex
Brown, the first banker brought in, in
January, and Morgan Stanley, will
spearhead the effort, said Marcus.

“That whole situation is very
bizarre,” says one analyst at a major
Wall Street firm. Meyers says the move
is more premature than strange. He
notes that Hicks Muse and Chancellor
began pursuing strategic alternatives
because Chancellor’s stock was trading
at a discounted value compared to
competitors, including Infinity and
Clear Channel.

But, says Meyers, Chancellor should
trade at a discount because of its
debt—which now totals more than $4

“I want to find
something that’s
outrageous in terms of
the opportunity and
entrepreneurial.”
—Barry Baker,
departing Sinclair COO

billion, compared to virtually debt-free
Infinity—while Clear Channel has a
debt-to-cash-flow ratio of about half of
Chancellor’s.

“If they just execute the integration
plan and achieve the organic growth
they said they would, their debt ratio
would decline and so would the dis-
count,” he said.

Indeed, Meyers and other analysts
last week conceded that Chancellor’s
fourth-quarter operating numbers were

Sports costs trim

Higher costs for the
National Football
League and a World
Series sweep put a bite
on Fox Broadcast Net-
work profits in the three
months ending Dec. 31,
1998.

The group had an
18% drop in cash flow, to
$175 million on revenues
that were 10% higher, at
$1.05 billion. For the
quarter, sources say Fox
incurred $25 million to
$30 million in costs on
the World Series that
featured a quick New
York Yankees Series
sweep over the San
Diego Padres.

The box office suc-

Fox’s high-cost NFL broadcasté contributed to an
18% decline in cash flow in fourth quarter 1998.

TOP OF THE WEEK

quite good, with 15% pro forma rev-
enue growth and a 24% gain in broad-
cast cash flow.

One major investor in the Chancellor
holdings said the company’s funda-
mentals were sound. “The stock is
more volatile than any media stock I'm
aware of for reasons I’m not quite sure
of,” the investor said. “The lower it
goes, the more likely it will be sold,
because it will be affordable to some-
one like Clear Channel or Disney.”

Chancellor’s Marcus told BROAD-
CASTING & CABLE last week, “The
business is exceedingly sound and we
anticipate that will continue into
1999

As to a possible sale of the company,
Marcus said, “we’re in the early days of
the process. We’re pleased by the inter-
est in the company, though that doesn’t
come as a surprise.”

But as to any actual deal, he said,
“I’s like fishing. We have no idea when
the fish are going to bite.” ]

—with reporting by Bill McConnell

Fox’s bottom line

e i &

cess of Titanic helped Fox Entertainment Group offset losses at the Fox tel-

evision ranks in the fourth quarter.

Fox Entertainment Group posted a 52% jump in profit, to $105 million,
and parent company News. Corp. kept its net profit flat at $395 million,
according to results announced last week.

Fox CFO David Devoe said he expects the network to turn a profit in the
upcoming March and June quarters with solid prime time ratings.

At the 22 Fox owned-and-operated stations, operating results were up
over the same three quarters of 1997, but only marginally, according to
Fox Entertainment President Peter Chernin. Chernin blamed a rough

advertising environment.
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Songs in key of LMA restriction

Even wealthy single-station owners have difficulty competing, Wonder tells FCC

By Bill McConnell

he FCC’s Democratic majority
indicated last week that it is

determined to place new restric-
tions on TV local marketing agree-
ments and in-market radio/TV
crossownership.

Chairman William Kennard and his
Democratic colleagues also got a little
support from music superstar Stevie
Wonder, who testified about ownership
rules at a Feb. 12 hearing, joining
industry officials, academics, and pub-
lic-interest advocates.

Wonder, who owns KILH-FM L.os
Angeles, said that single-station own-
ers, even wealthy ones like himself,
have had increasing difficulty com-
peting since the 1996 Telecommuni-
cations Act removed the cap on radio
station ownership.

“It’s difficult, if not impossible for a
single-station owner to compete
against conglomerates,” Wonder said.
If independent stations disappear, com-
munities across the country will lose
broadcasters with strong local ties, he
said. “Our business decisions are not
dictated by the Dow Jones but by Mary
Jones, who relies on our station for
information about the community.”

Despite increased pressure from
lawmakers and industry to relax rules,
the three Democratic commissioners
demonstrated that they still hold deep
reservations about increasing broadcast
ownership concentration.

Commissioner Susan Ness argued
that a possible alternative to the ban on
TV duopolies would be to permit
waivers for stations that make a firm
commitment to offering news, chil-
dren’s programming and public service
announcements not already available in
a community.

Kennard was critical of industry
panelists who suggested that the FCC
should leave ownership oversight to the
Justice Department. “I’m having diffi-
culty seeing how antitrust laws will be
a panacea,” he said.

Noting that broadcast stocks are
trading at ever-increasing multiples, he
also dismissed industry worries that
investment capital will flee the industry
if some ownership rules are tightened.

Chancellor’s Jeffrey Marcus, who favors loosening ownership rules, and Stevie

Wonder, who favors tightening them, are in harmony for a moment.

“Clearly, people anticipate that the TV
marketplace will be quite profitable in
the future,” he said.

Commissioner Gloria Tristani added
that media conglomerates’ profits
should not take precedence over pro-
viding small businesses, minorities and
women access to the airwaves. “Some
public goods may not be valued on
Wall Street, but they are priceless on
Main Street,” she said.

Chancellor Media President Jeffrey
Marcus, however, said the FCC
should remove the TV duopoly ban
and loosen the radio/TV crossowner-
ship restrictions. “These two rules are
glacial remnants of a regulatory Ice
Age. They stem from an almost for-
gotten time when a few TV and radio
stations were in the electronic media.”
Backing Marcus were A.H. Belo
Corp. General Counsel Michael
McCarthy and Bear Stearns analyst
Victor Miller.

Instead of ownership restrictions, the
FCC should encourage the industry to
develop a venture capital fund that
would invest in “new entrants” to the
broadcast industry, including minori-
ties and women. Marcus said he is
negotiating with other large media
owners to launch a fund with $200 mil-
lion or more in capital.
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Not all industry officials supported
looser rules, though. Alan Frank, gener-
al manager of Post-Newsweek station
wpIv-TV Detroit, called for the elimina-
tion of LMAs, which allow one station
to control another in the same market
and circumvent the ban on TV duopo-
lies. He called for tight grandfathering
rules that force nearly all in-market
LMAs to be divested in a few years.

Media Access Project President
Andrew Schwartzman called on the
FCC to establish waivers that would
allow TV duopolies when a station
promises to air a set amount of locally
produced programming.

Schwartzman said the commission
should not be swayed by complaints
from lawmakers, who want all LMAs
and in-market radio-TV deals to be
grandfathered permanently. “You are
an independent regulatory commission
with delegated authority and charged
with interpreting the law,” he told the
commissioners.

Last week, House Commerce Com-
mittee Chairman Tom Bliley (R-Va.),
Senate Commerce Committee Chair-
man John McCain (R-Ariz.) and three
other lawmakers asked the FCC to per-
manently grandfather all TV LMAs
and eliminate the ban on in-market
radio/TV combinations. ]
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Repeatability means success, and...
Ally McBeal dellvers

More than the other top comedies on television...
and more than the most sought-after hits in syndication.

Ally McBeal 85%

Home Improvement
Friends

Cosby

Everybody Loves Raymond
Just Shoot Me
Caroline in the City
Suddenly Susan
Mad About You
Seinfeld

Veronica’s Closet
Frasier

84%
82%
81%
80%
80%
7%
77%
76%
75%
74%
70%

The more you know about Ally...
the better it looks.
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Clear Channel, Ja

NS e

cor spin-offs

To speed merger, companies encouraging minorities to purchase radio stations

By Elizabeth A. Rathbun

Lowry Mays says is an effort to

encourage minority ownership of
radio stations, Clear Channel Commu-
nications Inc. is spinning off nine FMs
and AMs to minority owners.

They are African American-owned
Radio One Inc. and Blue Chip Broad-

I n what company Chairman L.

casting Co., and Hispanic-owned Mega
Communications Inc. The spin-offs are
part of $320 million in deals involving
20 radio stations being sold or swapped
to help comply with FCC overlap rules.

Other buyers are Infinity Broadcast-
ing Corp., Cox Radio Inc. and ABC
Radio. An AM and FM in Jacksonville,
Fla., were put in trust pending an
acceptable deal.

At a glance

The spin-offs from the pending merger of Clear Channel and Jacor break
down this way, The deals require FCC approval.

m Radio One acquires an AM-FM combo in Cleveland from Clear Channel.

m Blue Chip gets twa FMs and one AM in Louisville, Ky., from Jacor and
two Fids and one AM in Dayton, Ohio, from Clear Channel.

® Mega adds one FM, in Tampa, Fla., from Clear Channel.

® In Tampa, Cox gets two FMs from Clear Channel and the license for
wreT-En and format of wouv-F from Jacor (which Clear
Channel/Jacor count as the equivalent of one station). In Louisville,
Cox will assume two FMs from Jacar and hold an option to buy
wivHx-FM Louisville. In exchange, Cox will pay an undisclosed amount
of cash and swap to Clear Channel/Jacor three FMs and two AMs in
Syracuse, N.Y, where they currently lack a presence.

B Also in Tampa, Clear Channel will spin off two FMs to Infinity and one

AM to ABC.

® Infinity gets another FM, in Cleveland, from Clear Channel. Infinity
says it will pay $122.5 million cash far its three stations.

That accounts for all the stations that
Clear Channel has to divest under its
pending $4.4 billion merger with Jacor
Communications Inc., says Chief
Financial Officer Randall Mays.

“We made a very conscious effort [to
find minority owners] because we think
there is a lack of minority-owned broad-
casting properties,” Lowry Mays says.

It doesn’t hurt at the FCC either,
which has been pushing broadcasters
to make such efforts.

Clear Channel will not retain a stake
in any of the minority companies.

The deals add up to $285 million
cash and $55 million in swaps, though
prices for all individual deals were not
disclosed.

Meanwhile, Cox says it will divest
two of its FMs in Louisville, Ky., leav-
ing it a total of four FMs there. It
claims six FMs and one AM in Tampa,
Fla., despite FCC rules that limit
broadcasters to no more than five sta-
tions from one band per market.

Meanwhile, Clear Channel is in deep
negotiations to acquire Chancellor
Media Corp., which has put its 465 radio
stations and other holdings on the block.

Assuming the spin-off deals close,
Clear Channel/Jacor would own or oper-
ate 470 radio stations in 107 markets,
along with 22 TV stations and more than
274,000 outdoor advertising faces. |

Kids upfront set for March, April

Heavy supply expected to keep take close to $750 million

By Steve McClellan

flat kids’ upfront sales market will
probably take place in late March

or early April. Advertising execu-
tives say that with consolidation among
major toy makers, it’s a buyer’s market,
much like last season. More competition
than ever in the children’s programming
business and lower levels of viewership
this season were also cited as factors.
“There may be some new money for
small categories, but I can’t see any of
the major categories being up,” said
Julie Friedlander, head of national
broadcast buying for Ogilvy & Mather.

When asked about the timing of this
year’s market at the Fox Family-Fox
Kids upfront presentation in New York
last week, Rick Sirvaitis, president,
advertising sales, Fox Family World-
wide, agreed. Spending by advertisers
in the kids’ market will be flat, or
“comparable to last year,” he said.

However some sales executives
counter that demand for kids’ advertising
will be stronger and believe the market
may grow about 5%. Last year’s market
was down about 7%, to $750 million.

In prior years, the kids’ upfront broke
in February, right after the Toy Fair in
New York. Last year the market broke

14 BROADCASTING & CABLE / FEBRUARY 15, 1999

wwWwW americanradiohistorv com

late because key clients didn’t have budg-
et plans in place. This year, too, advertis-
ers aren’t ready to hurry to market. “Why
rush?” says one agency source.

“Given the number of rating points
cable has added to the market, it makes
less sense for the market to go earlier,”
says Friedlander. “The market kept get-
ting earlier for no reason. That just
makes budgets less reliable, especially
for the toy companies. People were
making announcements in early Janu-
ary. The toy companies aren’t done
analyzing Christmas by then. We’ve
just returned to what the old timing
was. And I think it will stay that way.”

Nielsen ratings show an overall 8%
decline in kids’ TV viewing Monday
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through Friday, 3 p.m. to 5 p.m. this sea-
son. But according to Saban research
executive Steve Leblang, the drop in
school-age kids’ viewing is less—
between 3% and 4% forkids 6to 11,

“It’s significant but not alarming,”
Leblang says of the drop in viewership.
“Kids are a moving target.” The
declines, he said, may be a result of
increased computer usage, as well as
“methodological issues with Nielsen.”
Those issues have to do with whether or
not kids, especially younger ones, are
registering properly with people meters.

On Saturday morning, kids’ ratings
are down 13% on the four broadcast
networks combined. During the fourth
| quarter among kids 2 to 11, Fox’s Sat-
urday morning slate was down 21%;
WB was down 23%; and ABC was
down 11%. NBC, which targets older
kids and teens, was down 12%.

Nickelodeon, the ratings leader on
Saturday mornings, was flat with a 3.7
rating among kids 2-11. CBS, which
revamped its Saturday slate almost
entirely this season, was up 20%, to a
0.8 rating, which kept it in last place,
well behind most of the pack.

During the
week, the
two-hour
Fox Kids
Network
after-
noon block
is down
11% in rating
this season, to a
22/13 The com- ‘Batman
peting WB kids’ block Beyond’
is down 29% (four-
tenths of a rating point) to a 1.0/7. WB
Kids had planned a February unveiling
of its new season schedule, but has put
it off to March after assessing the mar-
ket. Sources also say the WB has two
midseason shows it wants to let settle
in—Batman Beyond and Pokemon—
and hopefully have a good ratings story
to tell advertisers in March.

Nick is also down during the 3 p.m.
to 5 p.m. time period this year, by about
7%, to 2.5/17. Fox Family daytime
kids’ slate is averaging a .4/1 in the
time period, which amounts to 141,000
kids on average. Last year, the network
didn’t target kids in the time period.

The Cartoon Network is
up 3 share points and four-
tenths of a rating to a 1.1/7 in
the time period. Its rating was
no doubt helped by a boost, to
8 million, in household pene-
tration this season.

For the first time, Fox will have a
unified ad sales pitch across all its
kids’ media outlets, overseen by Sir-
vaitis. Those outlets include the
cable and broadcast networks,
two digital cable networks (one
for boys and one for girls) that
debut next October, a radio
network, a magazine and var-
ious Web sites, which will
have upfront advertising
availabilities for the first
time. The Web sites
include foxkids.com; foxfamilychan-
nel.com; boyzchannel.com and
girlzchannel.com. Fox unveiled 19
news series for Fox Kids and Fox Fam-
ily next season.

Scheduling of the shows will be
announced later, said Maureen Smith,
executive vice president, Fox Family
Worldwide. [

By John M. Higgins

s shareholders of Tele-Commu-
A nications Inc. and AT&T Corp.

vote on the two companies’ $50
billion merger this week, AT&T ham-
mered out details of how the operations
will be managed.

But the telco is still far from nailing
down all the government approvals
needed to fully complete the deal.

The shareholder vote itself is anticli-
mactic. TCI Chairman John Malone
controls a majority of TCI’s sharehold-
er votes and has pledged to support it,
so it doesn’t matter what other
investors do. There’s no similar con-
centration of votes at AT&T, but the
company’s 50% stock price increase
has erased Wall Street’s initial anxiety
over whether the deal would get done.

On the management side, AT&T
acknowledged Friday that it was shuf-
fling its planned management structure.
The plan called for TCI president Leo
Hindery to run the post-takeover cable
system operation, to be named AT&T
Broadband Service, but report up

through vice chairman John Zeglis. Hin-
dery will now work directly with AT&T
chairman Mike Armstrong. Zeglis will
continue to run the consumer side of
AT&T’s long distance phone division
and will add oversight of AT&T’s inter-
national operations and investments.
Industry executives had privately
said for months that Hindery was push-
ing for a new structure and was refus-
ing to report to Zeglis as laid out in last
June’s initial announcement of the TCI
sale. AT&T denied that and very pub-
licly restated the old structure in Janu-
ary when it sent a proxy statement to
both companies’ shareholders.
Armstrong plans to shift his own role
as well. After spending his first year at
the company on a flurry of major deals
and a cost-cutting campaign, he plans to
focus more on operations and executing
some of the plans he’s engineered by
the multibillion dollar acquisitions of
TCI and competitive local phone carrier
Teleport Communications Group Inc.
One possible snag is that TCI could
still be awaiting approval from half a
dozen cities at the time AT&T targeted

TCI, AT&T prep for vote on deal

In 350 billion merger, Hindery prevails as company’s management takes shape

takeover of the MSO. The MSO needs
approval from 967 cities, counties or
states to sell itself to AT&T. Twenty-
three have yet to complete their
approvals, but most of those are well on
their way as AT&T tries to close the
deal by the end of March.

But TCI company executives are
pessimistic about their prospects for
approval of six franchise transfers,
including Portland and Multnomah
County, Ore. Those cities are pushing
AT&T to “unbundle” its high-speed
Internet pipe from the At Home serv-
ice, allowing other Internet service
providers to offer Web access. The big
question is whether the telco will go
ahead and close on the $50 billion
takeover, or delay it.

Closing without approval gives
already-testy government officials the
legal opportunity of revoking the fran-
chise. But AT&T could try and smooth
things over afterward. “We would like
to have those approvals done,” said an
AT&T spokeswoman. But she would
not say what the company would do if
all transfers weren’t completed. ]
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ABC, NBC weigh |ommg OpenNet

Concerned about video streaming, networks may align with unbundling lobbying group

By Bill McConnell
BC and ABC may be entering the
N ranks of those fighting for gov-
ernment rules that would force
cable companies to open their broad-
band networks to Internet competitors.

The two broadcast networks are
considering joining OpenNet, a new
coalition formed by America Online,
US West and other companies seeking
to force cable operators to “unbundle”
their high-speed networks.

“We're also in discussions with the
music and movie industries,” notes
Greg Simon, OpenNet’s co-director.
“This issue is not dead.”

Though officials at the two networks
say they haven’t decided whether they
will join the group, the two are particu-
larly concerned that cable companies
will prevent them from using “‘stream-
ing” technology to offer full-length
movies over the Internet.

The FCC, as early as this week, is
expected to approve the merger of
AT&T Corp. and Tele-Communica-
tions Inc.—without the unbundling
rules requested by AOL. Two weeks
ago AT&T also signed a deal with
Time Warner to offer local telephone
service over that company’s broad-
band network.

Network officials worry that cable
companies, whose high-speed networks
are as much as 100 times faster than
Internet service over traditional phone
lines, will eventually dominate the
Internet and exercise too much control
over the content customers can access.

The networks run their own Internet
portals, or access sites. In June NBC
struck a deal with Internet content
provider Cnet to create its portal, Snap!
Disney, ABC’s parent company, has re-
christened its Internet portal the Go
Network (it had been Infoseek).

“We can’t allow Time Warner or

AT&T to discriminate against other
Internet portals,” says Robert Okun,
lobbyist for NBC. “If you’re Time
Warner, all you want is to have your
own portal utilized.”

Although the FCC has dropped the
unbundling issue for now, Chairman
William Kennard promises to re-exam-
mine it if cable companies succeed in
controlling high-speed services.

Kennard has said video streaming is
one potential hot spot. At a hearing in
October, he expressed concern over
contracts between TCI and At Home,
the cable company’s Internet partner,
that prevent streaming of more than 10
minutes of video. AT&T officials say
the restrictions are necessary to prevent
At Home from eating up their net-
work’s capacity. They also promise that
video and other content providers will
be able to negotiate individual deals to
get their services carried on the high-
speed network.” [ ]

Wannabes eye NTIA’s top job

Three vie for Irving’s still-occupied position as sources report he mulls resigning

By Paige Albiniak
everal candidates are lining up
S for the job of director of the
National Telecommunications
Information Administration, a post cur-
rently held by Larry Irving.

In the running, sources say, are pri-
vate-sector lobbyist Mark MacCarthy,
Senate staffer Greg Rohde and Florida
Public Service Commissioner Julia
Johnson. Irving has not announced any
plans to leave, although sources say
that he has privately mulled departing.
Therefore, the administration wants to
be prepared when and if he resigns, so
that his position will be filled quickly.

The NTIA advises the administra-
tion on domestic and international
telecommunications issues, including
spectrum management, cable rates and
digital broadcasting. The NTIA is part
of the executive branch, while the FCC
is an independent agency.

MacCarthy is a principal with Wash-
ington lobbying firm The Wexler
Group, where he’s been ensconced since

December 1994. Prior to
that, he was a lobbyist with
ABC Inc., beginning in
1988. He came to ABC
after working on the House
Commerce Committee
from 1981 to 1988 as a top
staffer for Chairman John
Dingell (D-Mich.).

Rohde, a native South
Dakotan, serves as Senator
Byron Dorgan’s legislative
assistant, handling such
issues as telecommunica-
tions and transportation.
Dorgan (D-N.D.) is a mem-
ber of the Senate Commerce Committee
and assistant minority floor leader.

Johnson is serving her second four-year
term on the Florida Public Service Com-
mission, which regulates Florida utility
rates. She chaired the commission during
the past two years. Prior to her appoint-
ment, she was legislative affairs director
for the Department of Community Affairs,
where she lobbied for the agency on eco-
nomic development, land-use growth
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Irving worked on
Capitol Hill before
joining NTIA in 1993.

management, energy effi-
ciency, housing and emer-
gency management. From
1990 to 1991, she was a sen-
ior attorney at DCA and
from 1988 to 1990, she was
an associate with the Orlan-
do, Fla. law firm of Maguire,
Voorhis and Wells.

Irving has headed NTIA
throughout both terms of
the Clinton administration.
He came to Washington in
1979 after graduating from
Stanford Law School,
where he was president of
his class. He worked at the law firm of
Hogan & Hartson from 1979 to 1983
and then went up to Capitol Hill as the
legislative director and counsel to Rep.
Mickey Leland (D-Texas), a member of
the Congressional Black Caucus from
1983 to 1987. He was the senior coun-
sel on mass media for the House
Telecommunications Subcommittee
from 1987 to 1992 and moved to the
Department of Commerce in 1993. m
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There’s a place you can go
to get beyond the sound bites,
a place where you can see
political events unfold.

C-SPAN.
Events without commentary,

unfiltered and as they happen.
For twenty years America’s

cable companies have provided

C-SPAN’s gavel-to-gavel coverage of

Congress as a public service.

CSPAN

The House Judiciary Committe=, 1298
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Tauzin hits
FCC over
microradio

By Elizabeth A. Rathbun

aying “l have never been so
s offended by an agency of govern-

ment” except perhaps the IRS,
House Telecommunications Subcom-
mittee Chairman Billy Tauzin blasted
the FCC’s new microradio proposal.

He took the agency to task for issu-
ing the plan without first consulting
Congress.

In a letter to FCC Chairman William
Kennard and during a luncheon
address before radio group owners
gathered last Thursday, Tauzin (R-La.)
asked Kennard to appear before his
subcommittee to address members’
concerns. “In the meantime 1 request
that you take no further actions on this
agenda,” his letter said.

Kennard is pushing microradio as a
way 1o get minorities, women, neigh-
borhood and church organizations and
small businesses onto the air. His plan,
presented last month for comment,
would allow the licensing of 1,000-
watt and 100-watt FM stations with
service areas of 8.8 miles and 3.5
miles, respectively.

“I’m sure that Chairman Tauzin
does not want to limit Americans’
choices to who or what they can hear
on the radio,” Kennard responded.
“There is room enough for the voices
of churches, schools and neighbor-
hood groups, as well as established
radio companies.”

Public broadcasting already fills that
need, Tauzin said, adding that he fears
microradio would be filled by the rhet-
oric of “skinhcads” and other fringe
groups. “Suppose you have a bad mes-
sage,” Tauzin said. “Do we create a
special spectrum use for those kind of
voices? I don’t think we should.”

The National Association of Broad-
casters and members of the broadcast
industry have vehemently denounced
the microradio plan. Their arguments
generally revolve around possible inter-
ference problems with their stations and
potential loss of advertisers. L]
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CLOSED CIRGUIT

BEHIND THE SCENES, BEFORE THE FACT

HOLLYWOOD
Black heading to Lifetime

Sources say KNBC-Tv Los Ange-
les General Manager Carole Black
will become the new president of
Lifetime. The announcement is
expected this week. Black and Life-
time executives were expected to
negotiate through the weekend to
come to final terms on the agree-
ment. The post has been vacant
since Doug McCormick resigned in
December. Black had apparently
been debating the move to the cold-
er climate of New York, where Life-
time is based. She has been general
manager at the NBC station since
1994 and was formerly a senior
marketing executive at Walt Disney
Studios. (Disney is a 50/50 partner
with Hearst Entertainment in Life-
time). Neither Black nor Lifetime
executives would comment.

WASHINGTON

‘Overconsolidation’

warning issued

Radio “overconsolidaton” will
be a topic of discussion as House
Telecommunications Subcommit-
tee Chairman Billy Tauzin decides
how he wants to overhaul the FCC.
In comments to radio group heads
gathered last Thursday near Wash-
ington, Tauzin (R-La.) said he has
heard concerns about the fact that
some radio groups have been snap-
ping up hundreds of radio stations.
That creates “a market problem in
some communities,” with smaller
stations finding it harder to win
advertising dollars from the mega-
clusters that have developed, he
said after a speech sponsored by
the National Association of Broad-
casters. But the issue won’t be leg-
islated, he said. “I don’t think that
we have much control over that,”
he said, adding that consolidation
is more appropriately an issue for
the Justice Department. Tauzin
said he will announce his plans for
the FCC overhaul next month, with
a bill to be introduced this summer.

Face time

Senate Commerce Committee
Chairman John McCain (R-Ariz.)
last week assured executives from
60 ABC affiliates that he has two
priorities for his satellite TV
reform bill: create competition to
cable and make sure consumers are
connected to their local stations in
order to get local news. McCain’s
words relieved ABC affiliates, who
are opposed (o a provision in his
bill that would allow satellite TV
subscribers o continue receiving
itlegal distant network signals if
broadcasters cannot prove that the
service hurts their business.
McCain plans a hearing on the
issue Feb. 23.

The affiliates also visited House
Telecommunications Subcommittee
Chairman Billy Tauzin (R-La.),
who bashed the FCC and its micro-
radio plan. Tauzin spent a lot of
quality time with broadcasters. Last
Friday (Feb. 12), he had breakfast in
New York with ABC President Bob
Iger and other ABC executives, and
then spent the rest of the day meet-
ing with NBC executives, minus
President Bob Wright, at Rocke-
feller Center. Tauzin discussed
broadcast ownership, satellite TV
reform, digital must carry and FCC
reform, said Ken Johnson, Tauzin’s
spokesman. Tauzin plans to host a
hearing on satellite TV reform on
Feb. 24 and late next month to
introduce a satellite TV reform bill .

Puzzling comment

Andrew Schwartzman might
want to leave the newspaper at home
the next time he’s asked to testify at
an FCC hearing. The Media Access
Project president was either multi-
tasking or had tuned out fellow pan-
elists during a hearing on broadcast
ownership rules when Commission-
er Harold Furchtgott-Roth encour-
aged him to focus on the business at
hand. ““I believe the answer to nine
down is ‘attention,”” Roth blurted to
the red-faced Schwartzman, who
had been working on The New York
Times crossword puzzle.
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'-plléhciges ‘no redlining’

AT&T chief says broadband cable networks will not neglect poorer neighborhoods

By Bill McConnell

T&T Chairman Michael Arm-
Astrong said last week that his
company won’t shun poor or
rural neighborhoods when rolling out
broadband cable networks. “You will
not see this company, or anything this
company has to do with, be involved in
any ‘redlining,” ” (a common banking
term for neglecting poorer neighbor-
hoods) he told the National Press Club.
AT&T is expected to get FCC
approval to merge with cable giant
Tele-Communications Inc. in the next
few weeks. Regulators and consumer
advocates want Armstrong to set a tight
timetable for introducing Internet and
local telephone services to “hard to
serve” rural and low-income communi-
ties before the deal is approved.

But Armstrong, the former head of
DirecTV parent Hughes Electronics Co.,
said there is no reason for regulators to
worry that AT&T will ignore isolated or
less-affluent customers. “There is zero
correlation between entertainment con-
sumption and income level,” he said.
“Everyplace you go, no matter what the
neighborhood looks like, you find a color
TV set, and probably with a cable going
into it. It’s not good business to do some-
thing like redlining.”

Armstrong also said
AT&T wants to add more
cable deals to bolster its
local telephone market
reach. With the acquisition
of TCI and a deal with
Time Warner, the compa-
ny will pass 43% of Amer-
ican homes. He wants to
reach as many as 70% of
homes through additional
agreements with cable
companies and will try to
offer service to the rest of
the country through fixed
wireless service or tele-
phone lines leased from
Bell operators.

Noting that last week marked the
third anniversary of the 1996 Telecom-
munications Act, Armstrong praised
the law for making his push into the
cable market possible. He blamed local
telephone companies for failing to
open their markets to competition and
called on the FCC to force them to cut
the access fees they charge long-dis-
tance and competing carriers. He also
predicted that the FCC will not force
cable companies to open their broad-
band networks to Internet competitors,
now or in the future. Last week, Chair-
man William Kennard said AT&T’s

Armstrong: “There is zero
correlation between
entertainment consumption
and income level.”

merger with TCI would
not be contingent on
such unbundling.

But Roy Neel, presi-
dent of the U.S. Tele-
phone Association, called
the act a failure because
regulators still restrict
regional Bell phone com-
panies from entering the
long-distance market and
from acquiring cable
companies.

“We’re not allowed to
be the same businesses
they are in,” Neel com-
plained. “If we were,
there wouldn’t be this debate over access
to AT&T’s broadband pipe.” He called
on lawmakers to re-examine major pro-
visions of the law.

But administration officials, in several
speeches commemorating the anniver-
sary of the law’s enactment, said there is
no chance the law would be revisited.

“This is one of the most pro-compet-
itive pieces of legislation passed by
Congress in a generation,” said Com-
merce Secretary William Daley. He
also said the administration is content
to allow regulation of upper-tier cable
rates to expire March 31 as required by
the law. n

Alert-system fee riles industry

Broadcasters upset with paying royalty on bad weather alert system mandated by FCC

by Paige Albiniak

roadcasters are balking at a
B request that they pay royalty fees

on technology included in the
Emergency Alert System the FCC
requires them to use.

Last December, Quad Dimension
Inc. of Kansas City, Mo., began sending
broadcasters letters asking that they pay
$15 per month, or $1,495 for the life of
the patent, to use QDI technology engi-
neered into the Emergency Alert Sys-
tem. That technology automatically
broadcasts bad-weather alerts through
local radio and TV stations.

QDI first applied for a patent on the
technology in February 1991, which the

U.S. Patent and Trademark Office
approved in June 1992. QDI then began
asking equipment manufacturers that
were using the technology to pay royal-
ties, which prompted them to complain
to the Commerce Department. At
equipment manufacturers’ requests, the
Patent Office took another look at QDI’s
patent. The Patent Office reconfirmed
QDTF’s patent in September 1998.

After that, QDI felt its claims were
validated and began sending out letters
to broadcasters, which quickly brought
broadcasters complaining to the FCC
and the National Weather Service.

“Time is increasingly of the essence
here,” wrote NAB President Eddie
Fritts to FCC Chairman William Ken-
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nard and NWS Director John Kelly.
“Broadcasters are innocently caught
between two conflicting federal pres-
sures-—compliance with the patent laws
and adherence to FCC regulations. We
urge your agencies to work together
swiftly to achieve a solution that will
insulate broadcasters from liability,
avoid unjust private enrichment but also
ensure prompt and accurate relay of
emergency information to the public.”
The FCC in November 1994 required
broadcasters to switch from the Emer-
gency Broadcast System to the Emer-
gency Alert System, which the FCC
believed was based on technology
developed by the NWS, not by a private
company. Broadcasters then purchased,
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at a cost of approximately $2,500 per
system, the necessary equipment to run
the EAS, which included the patented
QDI technology. An FCC spokesman
says the agency is looking into the situ-
ation.

The National Weather Service is eager
to resolve the situation to broadcasters’
satisfaction because the agency is afraid

*,

that broadcasters will stop using the
Emergency Alert System to avoid the
fees. Kelly last week told Fritts that
NWS is asking the Patent Office to take
a third look at QDI’s patent.

“We have found additional informa-
tion that suggests that the technology
patented by QDI was first developed by

prior to the filing of the QDI patent in
February 1991, Kelly wrote. “The
final decision, of course, is the PTO’s.”

QDI just wants what it believes is its
due. “I wish the government would [
stop trying to overturn people’s patents I
because people in the industry don’t
like it,” said QDI President Michael

Rainbow/PUSHing

for Low Power

Jesse Jackson, head of the
Rainbow/PUSH coalition,
last week endorsed the
FCC’s plan to create a new
class of low-power stations
on the FM dial. “It is criti-
cal that our policymakers
continue to provide new
opportunities for communi-
ty-based radio broadcast-
ing,” Jackson said. “Diver-
sity and equal access to
information is in the spirit
of a true democracy.” Being
careful not to step on the
toes of existing broadcast-
ers, Jackson added that
microradio should not be
allowed to create interfer-
ence with the digital radio
service the industry is
developing. “We do not
want to limit future
advances in radio,” he said.

We want our free
TV airtime

TV networks should be
required to devote more air-
time to political coverage, a
citizen’s group said last
week. Networks “are abdi-
cating their responsibility
for coverage of politics and
public affairs.” said Curtis
B. Gans, director of the
Committee for the Study of
the American Electorate, in
a report released Feb. 9.
“Perhaps it is time to hold
hearings on the networks’
political coverage. .. with an

| By Paige Alhinak and Bilt McConnell

eye to establishing some
guidelines or regulations so
that the public will be prop-
erly and accurately
informed.” Gans com-
plained that the networks
have cut election night cov-
erage to one hour during
prime time and have ceded
thorough coverage of elec-
tion returns to CNN and the
Internet. Despite the com-
petitive inroads made by
cable, the diminished net-
work coverage robs the 50%
of American viewers who
still rely on the networks for
their news of crucial elec-
tion coverage, Gans said.

Cox clan to take
home award

The Cox family will receive
the National Association of
Broadcaster’s 1999 Distin-
guished Service Award. Cox
Enterprises Chairman and
CEQ James Kennedy will
accept the award on Mon-
day, April 19, at NAB *99 in
Las Vegas. Three-term Ohio
governor James M. Cox
founded Cox Enterprises
more than 100 years ago
when he purchased a news-
paper in Ohio. In 1934, Cox
established wHIO(AM) Day-
ton, Ohio, the first radio sta-
tion in Ohio’s Miami Valley.
He started radio station
wSB(AM) Atlanta in 1939,
which was one of the first
radio stations in the South-
east. In 1948, Cox started
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years later, wSB-
Tv was the first
in Georgia to go on the air
with digital broadcasting.

Licht moves up

Renee Licht, deputy chief
of the FCC’s Mass Media
bureau since 1994, has
been named deputy man-
aging director of the Office
of Managing Director.
Licht also has served as
deputy general counsel and
adviser to several commis-
sioners. Charles “Buck”
Logan, chief of the Mass
Media Bureau’s policy and
rules division, will be the
bureau’s acting deputy. In
her new post, Licht will
oversee the commission’s
reorganization efforts. The
commission is currently
consolidating into two
divisions, the enforcement
and public information
offices that have been
spread across the agency’s
various bureaus.

Comsat’s New Price

The FCC last week ordered
Comsat to cut rates for
access to the Intelsat system.
Occasional users of Intel-
sat’s video transmission
services will get a one-time
4% reduction. Annual rate
cuts were implemented for
switched-voice and capped
for private-line services. The
pricing changes are part of
the FCC’s switch to “incen-
tive-based” rate regulation,
which forces Comsat to
maintain profit margins
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others, including the U.S. government,  Fessler. “It doesn’t seem fair.” ]
some of the through efficiency gains.
nation’s first TV The price changes mirror
stations with recent average rate changes
WHIO-TV Dayton  in comparable telecommuni-
and WSB-TV cations industry sectors. Pre-
Atlanta. Fifty viously rates for the affected

Comsat services were fixed
to allow a set rate of return.

PBS restructures

In a nod to corporate catch
phrases, PBS last week
changed its advertising, pro-
motion and corporate com-
munications department into
the “communications and
brand management” depart-
ment, said Carole Feld, PBS
senior vice president. The
new department will be
divided into three groups:
strategy and brand manage-
ment, which will develop
strategies and create materi-
als to promote PBS pro-
grams and strengthen PBS
brand awareness; communi-
cations, which handles the
media and PBS’s public
image, and account services,
which will manage customer
relations. Judy Braune will
take over the first group as
vice president of strategy
and brand management;
Tom Epstein continues as
vice president in charge of
communications and Marcia
Brooks, senior director of
account services, will head
that department.

Correction

Due to an editing error,
Dave Black. general man-
ager of the student radio
station at the University of
Wisconsin in Madison, was
incorrectly identified in a
Feb. 8 story on low-power
FMs. He is an employee of
the university.
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“Summer breeze. :.

makes me feel fine.”

“dunt dunt... dunt dunt..
dunt, dunt dunt, dunt...”

Theme from Jaws

Just add music and perceptions are altered. Emotions are heightened.

And, most importantly, YOUI' revenues are hoosted. rhat's because nothing else has music’s power to make your promos hit home, enhance
your station’s identity and increase your market share. Put the power of music to work for
your husiness, and you'll see the picture change in the hest possible way.

For the power of music.sv

BMI operates as a not for profit organization of songwriters and music publishers that licenses songs for public use.
Your BMI license fees are distributed to songwriters, composers and music publishers to support the craft of songwriting.

"Summer Breeze" by Jim Seals and Dash Crofts © 1972 Sutjujo Music, Faizilu Publishing and Duchess Music Corp. (BMI} “Jaws” Writer: John T. Williams. Publisher: MCA Duchess Music Corp. Used by permission. All rights reserved.
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syndication’s
fair share

bour a year ago,
when major syndica-
tors started thinking
about the future of
their barter advertis-
ing trade associa-
tion—the Advertiser Syndicated
Television Association—they
reached several conclusions. First,
it was clear they’d have to invest
more in the organization if it were
10 be cffective in helping to grow
the barter share of ad dollars. The
syndicators also concluded that to
conmnunicate more effectively with
the advertising community the

trade group needed a leader who
spoke the same language as adver-
tisers—someone who knew the
business inside and out. Enter Alli-
son Bodenmann, an advertising
executive with 20 years’ experience,
who spent the last 10 as senior vice
president and broadcast director at
Jordan, McGrath, Case & Partners.

Last suummer, she was selected to
be president of the rechristened Syn-
dicated Nenwork Television Associa-
tion. At that time, two studio-owned
syndicators that had shunned the
trade group—Columbia TriStar
Television Distribution and Para-
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mount Domestic Television Distribu-
tion—signed on, giving Bodenmann
additional clout and money with
which to work. (Of the major syndi-
cators, only King World chooses not
be a member). In the following inter-
view with BROADCASTING & CABLE
Deputy Editor Steve McClellan,
Bodenmann talks about her goals.
Job one, of course, is to convince
more advertisers to spend more
money in syndication, now roughly a
$2.5 billion annual business. Boden-
mann also discusses developing
trends in syndications, new opportu-
nities, growth projections and more.
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“Mly job is not
to convince
advertisers to
buy one show
over another,
but just to
consider the
medium.”

How is the new SNTA dif-
ferent from the old ASTA?

There’s a stronger commit-
ment from the membership
to really get out and talk to
people who we really
haven’t talked to before. Or
haven’t been successful
with before. There are a lot
of categories that advertise
in different national medi-
ums that don’t use syndica-
tion at all. And some of
those categories don’t
make a lot of sense for syn-
dication and some of them
make a lot of sense. So the
ones that make a lot of
sensc, we’re sort of focused
on going and talking to.

Why you?

My background primarily.
As an ex-agency person,
I’m used to talking to
advertisers, marketers and
ad agencies. Those are the
people the sales side needs
to reach. And there are
issues that the industry has
with the way [the syndica-
tors] do business and we're
working that out as well.

What issues?

I think a lot of agency com-
plaints come in the form of
you negotiate with us on
ratings estimates and you
think new shows will do a
12 and they do a 6. We’re
working to help people [on
the sales side] understand
why that’s not a good way
to do business. Everybody
does it, but there are certain cases where it is worse. When
you don’t have 24 hours of inventory to make up the differ-
ences, it makes it harder to do it that way. Some agencies
have figured a way to deal with it and some haven’t. We’re
working with those who haven’t to help them do that.

Who are the light users or nonusers of syndication that
you're going after?

None of the credit card companies really use much syndica-
tion. The automotive category really doesn’t use syndica-
tion. Fast food and soft drinks are not big in syndication, and
for the kind of targeted programming we have it makes sense
for them to be there. So that’s just a handful there, but that’s
a lot of advertising.

Why aren’t they in syndication?

There’s so much changing in this business, and people
tend to think of syndication as the way it used 1o be—

COVER STORY

that’s there’s not programming out there that suits my
adult target. Or they think of syndication as talk shows and
game shows. Bul in the last few years there’s been a real
dramatic change in the kind of programming in syndica-
tion. One major change is the big increase in off-network
programming.

You started as a buyer in this business 20 years ago.
What’s been the biggest change in syndication?

Then there were a half-dozen first-run shows and they were
all skewed to women. The package goods companies bought
them, but no one else did. That’s changed. There’s a much
greater diversity of syndication programming now than there
was then. And the whole landscape has changed with the
way people watch television—with the clicker—so stations
don’t really matter. It’s the programming that drives viewers
to TV and they’ll find it whatever time it’s running if it’s
something they want to see.

What else has changed?

Fragmentation is a big issue. It used to be you bought
network because you got a 20 rating and you bought
cable because you got a lot of frequency. But the ratings
gaps aren’t that dramatic any more. I mean, there were a
couple of times this summer when the X-Files in syndi-
cation did better than the X-Files on Fox. Same with The
Simpsons.

What's it going to take to get advertisers to pay prices in
syndication that are at parity with the networks, on a cost-
per-thousand basis?

I don’t know that it will ever have parity with the networks.
If you’re doing the right thing in advertising you need to be
everywhere. You can’t just focus on network. There are
roughly 50 choices of things to watch [for the average view-
er] and people still only watch 12. But those 12 vary by
viewers. So you have to look at a little bit of everything to
reach the television audience these days. Ten years ago you
didn’t have to do that.

Have you lured any new advertisers yet?

We are just starting to talk to new pcople. We started this
organization in October. It took us a while to get the office
set up and then we’ve been working on a presentation to take
out. Now that the [National Association of Television Pro-
gram Executives conference] is over, we’ll pretty much hit
the road and start talking to people.

What did you learn at NATPE this year?

I'met a lot of people I need to go visit. Although a lot of peo-
ple that attend NATPE are already supporters of syndication,
there are a fair amount who are just kind of looking and
thinking about it.

How many advertising execs were at the show?

They were there in droves. I would say that attendance was
up considerably and those that attend are very senior-level
people. I know the SNTA members felt the show was very
successful from a barter ad sales standpoint. They really got
a chance to have advertisers sit down and listen to them and
not be distracted by day-to-day work. The show is a great
way to focus on syndication for a week. I always felt that
way as a buyer.
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!’he ratings

' lfference
eally isn’t

there
anymore.”

What was the feedback from advertisers and agencies
about the new season?

I did hear a lot of good feedback about the Richard Simmons
show [Tribune]. I also got a lot of positive feedback on Relic
Hunter |Rysher]. There were mixed reviews on the game
shows.

We’re hearing that the kids’ market will break in late
March or April again this year. What are you hearing?

That’s probably right.

Any sense on the adult upfront this year?

From what [ understand, the advertising budgets are pretty
healthy. There’s no indication otherwise and it takes a long
time if the economy turns bad for adver-
tisers to respond. I think the marketplace
is likely to move the same way it did last
year. I'd be surprised if syndication didn’t
go early like it did last year in May
because of the amount of inventory that is

In terms of the competition, who are you
taking aim at—network, cable, newspa-
pers, radio, all of the above?

I’m not taking aim at anything. I'm hop-
ing | can convince people that syndica-
tion is worth looking at. I'll be trying to
get a bigger piece of the pic for syndica-
tion. Some syndication shows get 30%-
40% of the viewing audience, but there's
no way they’re getting compaurable dol-
lars. 1 don’t ever expect to get 40%. 1
would kind of like to get more than 2%.
[t’s the same story cable has.

So what’s the goal?

My job is not to convince advertisers to
buy one show over another, but just to
consider the medium and consider using
it. It’s my members’ responsibility to get
their own shows sold.

But if you grow the syndication pie, those
dollars have to come from somewhere.
You can’t count on higger ad budgets.

That’s true. When | was in media planning, we had one
budget and just because there were 50 new things to buy I
didn’t get a bigger budget. But maybe I'll convince some-
body to take some money she got back from a great print
negotiation or maybe it will be money earmarked for net-
work television or cable or a little bit of both. I'm not look-
ing for a lot, just a little.

Why is Madison Avenue and the advertising community
biased against syndication?

[ think it’s a historical perspective. People want things the
way they used to be. The biggest bias on Madison Avenue is
the ratings difference and the ratings difference isn’t really
there anymore.

Syndication’s hig and little ad spenders
Top10

Bottom 11

available. Company Spending = Company Spending
illi illi
Your predecessor Tim Duncan was a RIS Pl
one-man band. But you have a team. MCIWorldcom.......oooveviveriecesionee $504 Sell- TV L .. Al e dw 3 sl $2 6
Who’s on it? Procter & Gamble cococcvcvrvcrcceceren.$41.0  DAISY MEG €O, rorrevreeeueessmsssssssseeenes $2.6

We have Joanne Milano, who is a
research director. She has a pretty heavy

General Motors

Diamond P Videos....

agency buying and rescarch back- Hasbro ... . .$25.6  Play by Play Toys .........cccccoeevmuvunnces
ground. We have an administrative Johnson & Johnson.................. $19.2 Bushwacker InC. ...cccceevvecueniencunnns $2.2
a;sislam.é\nd we have the SUI\)NPOIE of all Sears ROEBUCK...........veeveerrereenne $17.6  Water Sweep $1.8
the member organizations. We have a

: 1age0 PLC......ooueeeecceevennee . i $1.
team of people that help us with Diageo PLC.......ccoevvveeeene $16.5  Florida Keys 1.7
rescarch from various syndicators. We Unilevelizi.....c.......oco... bivrmmbiiiiimesa. $16.4 Cyberian Outpost............cocuueee. $1.3
ha‘t’ﬁ_a ‘e’ilm of mgmbers heblpmg U,Sl.W_ith Bayer AG GIoup «.....oooococerrrrreee $14.6  Wildlife Research Center ............. $1.2
public relations. So we’ve been utilizing ; |
T I Campbell Soup ..o $14.2 Directed Electronics Inc................ $0.9
than Tim did. We also have marketing America ONline ......cc.cooeeeceeceencanes $0.5

and presentation committees made up of
our members.
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The Bodenmann File

Personal. April 7, 1955, 5t. Louis; BA Communi-
cations/Journalism University of Missouri: mar-
ried, Jeff Bodenmann, executive vice president
and director of worldwide accounts, for publisher
IDG (Computer World, books for Dummies series
and about 190 other magazine titles); daughter,
Grace, 7, who has almost as many contacts in the
business as Bodenmann does. “She goes every-
where with me," she says, including a pre-NATPE
trip to New Orleans.

Industry status: Think of her as the Ave Butenksy of
barter advertising.

Challenge: To persuade advertisers that syndication
is more than network TV's ugly step-sister, The Jerry
Springer Show notwithstanding.

Extracurricular activities: The Hartwood Hunting
and Fishing Club, Sullivan County, N.Y. Bodenmann
says she takes some guff for the hunting aspectof
the club, but swears the family is mainly into fly fish-
ing (except for maybe a pheasant or two in the fall).

Where she cut her teeth; BBDO, for two years in
the media-planning department shortly after fin-
ishing coliege. Then it was off to James Jordan
Inc. in 1979 (which evolved into Jordan, McGrath,
Case & Partners), where she ran the broadcast-

- buying department for 10 years until last fall.

What are the big growth opportunities for syndication?

There’s a big viewing audience between 4 p.m. and 8 p.m.
that you can’t reach any other way on a national basis
besides using syndication. That’s a big growth opportunity.

What else?

Weekend non-sports programming. And someone will come
up with a late-night alternative that will stick.

What did you think of Sinclair's move to auction off week-
end time periods to syndicators?

In certain markets, that’s been going on for years. But to have
a group like that do it in mid-range markets surprised people.

Station people say part of the issue there is the fact that
the quality of many of the weekly hours being offered by
syndicators is weak and that it’s difficult for stations to
make money on those shows. Make sense?

Yes, 1 guess so.

Is that a possible trend?

I don’t know. Four or five people may try it, see what hap-
pens and then something different will come along. It may
become a trend that lasts a while and then people will come
up with a different business model. I mean a lot of the shows
that clear on the weekends are already paid for because
they’re pre-sold in Europe. So this is just gravy they’re get-

COVER STORY

ting in the United States.

Will syndication always be the supplementary buy
that’s determined largely by how the network market
shapes up?

I don’t know. The last two or three years the syndication
market has gone before the network market in the upfront.

But it was largely shaped by what advertisers thought the
network market would be like.

That’s true and I don’t know that it won’t continue to be that
way. As an advertiser you’re not going to walk away from
doing business with the network. But buyers are spending
more time figuring out what percentage they’ll do in differ-
ent mediums and work backwards based on where the deals
end up.

Is there any hope for resurrecting the kids’ market in syn-
dication?

That’s a tough thing. Cable is a big deal. Programming that
got forced into syndication was advertiser-supported. And
local stations just didn’t have the interest in it on a 52-week
basis. Ten years ago there were stations that owned the kids
in their markets in the afternoons. Really, that doesn’t exist
anymore. Fox changed that. So it’s a matter of evolving,
going on and finding the next thing.

Many advertisers see syndication as a sort of a bifurcated
market. They all want to be in a small tier of so-called “A”
product, like Friends or Entertainment Tonight. Then
there’s the rest that they’re willing to consider if the price
is right. How do you combat that?

That’s true everywhere. You go to A&E to buy Biography
and maybe a few other things. But during the day do you
really want to buy Columbo? It’s true of any individual cable
network or even any network. If you want to buy NBC’s
Thursday night, it’s how much other stuff do I have to take to
get that Thursday night inventory? And not pay the most
amount of money possible for it?

So advertisers everywhere are buying stuff they really
don’t want. That’s just a fact of life?

There are certain advertisers that buy for tonnage and eye-
balls. Those guys don’t mind buying the lower-tier stuff.
Others only want the top-tier stuff and they seem to work
things out.

Talk shows are problematic. There’'s the content issue,
which sort of tars the whole pack, perhaps undeservedly.
Is that another challenge for you?

I think a few years ago there were content issues with a lot
of shows. Donahue went away because of a dentist in Texas
(working through Rev. Donald Wildmon) who was
obsessed with [Donahue] content issues. But in the last year
or so the number of shows with content issues has dwin-
dled. Some people have problems with Jerry Springer, but
other people don’t. Same with Ricki Lake. But none of them
are like they were when they first went on the air. They’ve
all softened up.

Are you planning research to show you how to win some
business?

We’re looking to develop research, but it’s a project that will
take six or eight months.
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What's the purpose?

It’s way too early to talk about. Right
now our main focus is to go out and
talk to people and find out what their
main reservations are, if there are any.

We've talked about some of the
weaker ad categories in syndica-
tion. What are some of the stronger
ones?

Pharmaceuticals are huge supporters
of syndication. They always have
been. Movies are all very involved in
syndication.

@ Cable
-OSyndication

What are your projections for syndi-
cation ad sales for 1999 and 2000?

The marketplace is expected to be
pretty strong. New categories are
emerging, like all the new Internet opportunities. I see pretty
much all national broadcast to be pretty healthy.

So where's 1999 going to end up?

All indications are it will be in the 8% range, which is a
healthy number.

And 2000?

If I’m successful, it will be even more so for 2000. Assum-
ing something awful doesn’t happen to the economy.

The networks continue to be hammered by viewer eroslon.
Is syndication part of thelr problem?

No. Overall, syndication is essentially flat year to year. And
we don’t really program in prime time where they are eroding
significantly. So cable is a problem for them, as well as the
fact that viewers are changing their viewing habits—more
clicking and grazing, because there are so many more choices.

0ti-Network strips

Show Cost*

$104,678
$94,078
$88,887
$88,412
$66,272

Seinfeld

Home Improvement
Frasier

Simpsons

ER. $54,160
Mad About You $53,842
Grace Under Fire $49,005
.$42,792
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Warner Bros. is combining the cable
and syndication broadcast runs of the
weekly series Mortal Kombat this
season to boost the rating. As a buyer
would you have a problem with that?
No. It’s a way to get distribution in
markets where you are shut out. So
i's helping the coverage. It’s not
unlike the whole WB WeB thing,
which is cable in markets 100-plus.
So just step back and forget distribu-
tion sources and think about viewing
options. And with the clicker nobody
cares if they are on channel 2 or 72.

So they’re just filling in the white
space, as it were.

Yes. And I think you’re going to see
more and more of that. It makes
sense. It’s better coverage, better rating, higher reach.

How about the case where Pearson is combining the rating
of two unrelated game shows—Match Game and 100%?

It’s an interesting idea. If they’re attracting the same demo-
graphic makeup of an audience, I don’t know that advertis-
ers will care. Also the rating disparity is not that great. You’re
not talking about a 6 and a .6. You're talking about a 1 and a
2. So 1 don’t know that people are that hung up on that.

How about the increasing amount of national time In syndi-
catlon shows, at a time when advertisers are concerned
about increasing network clutter?

Well, they’re not increasing the overall amount of commer-
cial time in the shows. You’re still talking about 14 minutes
an hour, just redoing the mix of national versus local. I don’t
think advertisers really care about the configuration if the
total amount of inventory doesn’t increase. w

First-run weeklies

Show Cost*

Star Trek: Deep Space Nine....$49,485
Xena: Warrior Princess $41,270
Hercules $39,263
StarGate SG-1 $35,198
Earth: Final Conflict.. $24,377
Baywatch $23,226
V.I.P. ..$22,095
Honey, { Shrunk the Kids .....$20,395
Soldier of Fortune $20,100
Fame L.A...cccoovuenne $19,600
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The next ‘Big Deal’

L N

Media companies are still in a merger mood

By John M. Higging

asl/'year’s strong financial mar-

kets and the push to consolidate

among media companies,

which fueled more than $100

billion worth of industry merg-
ers and takeovers in 1998, show no signs
of letting up in 1999.

That's the assessment of investment
bankers and media executives scurrying
to find the next deal, whether it’s filling
a hole in a regional cable operation or
stretching to make a play for an expen-
stve—imany say vastly inflated—Inter-
net content company.

Just six weeks into the year, deal-
makers are seeing plenty of evidence of
that kind of heat. Chanccllor Media
Corp. put its $25 billion radio, TV and
billboard portfolio on the block. Two
Internet “portals™ are doing deals with traditional media
groups. Excite Inc. agreed to: a $7.4 billion merger with
MSO-controlied At Home Corporation. And Lycos Corp.
cut a deal to merge with Home Shopping Network %nc. in
an agreement that was iniljally worth $6 billion, though it
is sliding fast as high-growth Internet investors revolt over
combining Lycos with a 13-year-ofd shopping channel
that actually has real revenues and profits. '

“The new media side of the market has said loudly that
‘We don’t want our growth or our multiple diluted by real
businesses,”” said Alan Mnuchin, head of Bear Stearns’
media and entertainment banking.

DirecTV recently cut a deal for fading direct broadcast
satellite rival Primestar. And Charter Communications
Inc. jumped into a $2 4 billion three-way system deal with
Tele-Communications Inc. and Intermedia Partners.

“I see a ton of activity across almost all those sectors,”
said Jill Greenthal, media investroent banker for Donaldson,
Lufkmn, Jenrette, describing the latest media merger trend.
“The real challenge is going to.be how conventional com-
panies broaden their reach into the Internet economically.”

According to the Securities Data Corp., last year, pro-
posed and completed media mergers and acquisitions’ of
U.S: cable, radio and broadcast TV companies totaled $112
billion. That number was inflated by, AT&T’s unusually
outsized $50 billion deal to buy Tele-Communications-Inc.

BROADCASTING & CABLE’s own tally of TV and radio
station deals found a slight decline tn overall 1998 trading,
$22.8 billion, down 3% from 1997 That’s largely from a
sharp 41% drop off in AM-FM radio combos,. whose vol-

Last year’s $50 billion deal between AT&T’s Mike Armstrong (1) and TCl's John
Malone tipped the scales as the largest media merger in 1998

ume fell to $7.4 billion from $12.7 billion. However, that
was almost completely offset by a 254% rise in the vol-
ume of TV-radio station pairings, which surged from $1.:9
billion to $6.5 billion last year.

Wall Street and media executives see no end in sight.
Overall, the pace of cable takeovers is expected to continue,
particularly since new entrants AT&T and Microsoft Corp.
co-founder Paul Allen-have openly acknowledged that they
want to buy more. Investment bankers also expect a good
number of TV station groups to come on the market. But the
question is whether a downtur in ‘station stocks will trans-
late into depressed prices in private transactions.

Radio, however, is a trouble spot. The industry has con-
tracted so dramatically over the past four years that most
of the medium-sized companies are gone—swallowed up
by huge station operators. “I think radio is spent,”
observed one media investment banker.

The standout deal last year, was AT&T’s agreement to
acquire Tele-Communicaﬁcms Inc. But most major
takeovers involved:the big getting bigger, such as radio
group Jacor Communications impending $6.3 billion sale
to an even larger station owner, Clear Channel Communi-
cations. Other deals saw major players rearranging their

existing portfolios—such as Chancellor Media Corp.’s

$4.2 billion swallowing of Capstar Broadcasting Corp.
Both companies were already. controlled by buyout fund
Hicks{‘Muse, Tate & Furst.

The  AT&T-TCI deal is different, though. 1t is one that
promises. to transform both companies and even the tele-

phone industry. Although AT&T chairman Mike Arm-
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strong valued TCI at more than $50 bil-
lion, the MSQ’s core cable business
was almost an afterthought. Armstrong
1s looking to use TCI as the cornerstone
of a new local telephone operation,
teaming up with and buying other cable
operators to mount the first significant
challenge to thec Baby Bells and inde-
pendent telcos’ lock on the local resi-
dential market.

“Mike [Armstrong] is trying to create
a new company,” said TCI President Leo
Hindery, who is
slated to run the
cable operations
when the deal
closes, it is hoped,
by March.

The financial
play is a combi-
nation of captur-
ing local revenue

1.4 and steering
“The new media around the pricey
side of the market access fees

has said loudly that
‘We don’t want our
growth or our

AT&T is forced
to pay local Bell

multiple diluted by gatekeepers to
real businesses.”” traffic long dis-
—Alan Mnuchin, .

Bear Stearns tance calls into

consumers’
homes. Even if the company doesn’t
buy any more systems and instead
merely partners with other cable opera-
tors, AT&T could easily wind up
investing another $12 billion.

For the past several years radio has
been the red-hot transaction sector. But
that has suddenly changed with the
recent retreat of the most aggressive
buyer of all, Chancellor Media Corp.
Chairman Tom Hicks has put the Dal-
las-based radio, billboard and TV com-
pany up for sale, most likely through a
stock swap.

Any merger of the $25 billion Chan-
cellor will leave controlling sharehold-
er Hicks, Muse, Tate & Furst with a
huge continuing interest in the sector,
so the buyout fund won’t be simply
exiting radio. Such a dramatic reversal
for the acquisitive Chancellor—which
cut 24 media takeovers in two years—
is likely to take the heat out of station
auctions that have driven prices past 18
times annual cash flow.

“If Tom Hicks is selling, why should
I be buying?” said one media invest-
ment banker. “I think it makes people
like Steve Dodge look really smart,”
said one investment banker of the
chairman of American Radio, which
sold at top dollar to Infinity last year.
“He was smart enough to realize that

when there are
almost no buyers big
enough to buy you,
you better get out.”
Chancellor s
going to have a

SPECIAL REPORT

Top media M&A bankers

Deats of $100 million or more, ranked.by volume: =

No.of Rank val.

tough time running ‘ : i

e e ome  Ivestiment hankep tdeals - (Smils)
obvious buyers are Goldman, Sachg & Co. 11 $91,729.9
Clear Channel and Salomon Smith Barney. 10 $16,080.3
Infinity. Wall Street Credit Suisse First BdSton & $77,448.4
executives believe Morgan Stagstey Dean Witter ) $11,077.2
that Chancellor and Donaldsaw, Lufkin & Jenrette 7%/ $77,515.9
Infinity overlap too Merrilt §ynch& Co. 4 $71,202.4
much in markets like ‘kehman Brothers 3 $2,682.9
New York for a deal Wasserstein, Perella ¥ $6,175.4
to easily pass = ChaseManhattan Corporation.. 3 $7,195.6
antitrust muster. Bear, Stearns . ‘ 2 $4,350.1

Clear Channel has
openly expressed
interest, but is not
known for offering top dollar.

The quick flurry of direct broadcast
satellite takeovers won’t be repeated
this year. But that’s because the sector
is shrinking to just two players.
DirecTV is buying Primestar Corp. and
United States Satellite Broadcasting
Inc. And EchoStar Communications
Corp. is buying News Corp.’s Ameri-
can Sky Broadcasting.

Right now, broadcast television is in
a bit of a holding pattern. Recession
fears hammered station group stocks
unusually hard last July when the Russ-
ian economy collapsed. But while the
rest of the market simply shrugged it
off and kept climbing, broadcasters
have not.

With stocks down 25%-35% from
their highs, what has happened to sta-
tion values? The last sizable deals were
pre-crash—Hearst-Argyle Television’s
$1.9 billion deal to buy Pulitzer Pub-

Source: Securities Data Corp.

lishing’s TV and radio stations and its
$520 million deal to buy Kelly Broad-
casting’s two stations. Both deals ran
close to 15 times cash flow.

Look for some properties to start
trickling out onto the market over the
next couple of months. Sinclair Broad-
casting Inc. is looking to lighten up and
is soliciting offers on just about any
slice of its portfolio.

Granite Broadcasting has an Austin,
Texas station up for sale, and Lin Tele-
vision, which is in the process of being
acquired by Chancellor, is likely to
come back onto the market.

“These are going to be the transactions
that test whether the 14-15 times multi-
ples of the summer of 1998 are going to
hold,” said John Chachas, a media invest-
ment banker for CS First Boston.

It won’t be long before we see just
how strong media properties are in
1999. =

19085 iun;.hrnadcasiinglcahle transactions

Seller Buyer Price
Tele-Communications Inc AT&T $49,896.5
Jacor Comnmuinicatins, Inc Cjear Channel 6,354.5
Charter Commupgicatians Inc Paul AIIenI\ﬁJIcan‘-Venmft{s- 4,500.0
Capstar Broadcasiihg Cogp Chancellor Media 4,248.2
Marcus Cable Co: Paul-Allen/Vuican Ventiires, 2,775.0
SFX Broadcasting In¢ Capstal’Broadcasting 2,058.0
Pulitzer PubjfShing-Radio/TV {HéarstArgyle 1,850.0
LiN Telgyision Corp Ghancellor Media 1,810.0
Prime Cable/Lias Vegas Lox 1,325.0
UssB 7. DirecTv 1238.7

(in millions)

Source: Securities Data Company, Inc/Morgan Stanley Dean Wittar
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Merger

Cable’s cast changes with AT&T and Vulcan takeovers

By John M. Higgins

fuel a buying frenzy. And with two

new, huge buyers around, invest-
ment bankers aren’t expected to have a
quiet year.

The emergence of AT&T Corp. and
Microsoft Corp.’s co-founder, multibil-
lionaire Paul Allen, as aggressive buy-
ers of cable systems has skewed the
takeover equations of recent years.
Usually, one type of buyer was the tra-
ditional large established players, like
Cox or Comcast. Almost always, one if
not both could be counted upon at
every major MSO auction, often
financing their deals internally.

The other was often an institutional
investor relatively new to cable who
sensed opportunity amid slipping
prices in 1996 and 1997. Those play-
ers, primarily massive takeover funds,
used their cash to back ventures run by
existing cable management groups.

Multibillion-dollar funds like the
Carlyle Group, which backed Prime
Cable in its venture, usually took pas-
sive positions. They didn’t want to run
a cable company. For them, the primary
concern was being able to exit in seven
years or so with at least a 30% annual-
ized return on investment.

But AT&T and Allen’s Vulcan Ventures
are different. They’re “strategic” buyers
with a mission. They want cable systems
for specific purposes: In AT&T’s case, it
wants to use the wire strung into millions
of homes to extend the reach

I t only takes two serious suitors to

pockets.

“We don’t see things slowing down
much,” said Brian Deevy, president of
cable investment banker Daniels &
Associates. “The suggestion that the
people doing bigger deals are going to
take time to digest them is wrong.”

AT&T and Vulcan executives
acknowledge they’re not finished.
“What we’re trying to accomplish is
important,” said Jerry Kent, chairman
of Charter Communications Inc.,
which is now Allen’s cable vehicle.

Four of the top 10 cable operators
changed hands last year. Tele-Commu-
nications Inc. cut a deal with AT&T for
$50 billion. Allen spent $7 billion gob-
bling up Charter Communications Inc.
and Marcus Cable Corp. Comcast Corp
bought a controlling stake in Jones
Intercable Inc. and is widely expected to
acquire the 63% of the company held by
other investors.

Plenty of activity is already shaping
up for 1999. Two potential takeover
targets are in the offing this year.
Prospective buyers are already perus-
ing the sales “book” for Century Com-
munications Corp., which is shopping
for a buyer. Industry executives widely
expect MediaOne Group Inc. to go as
well, with Vulcan, which made an
approach last year, and AT&T consid-
ered likely suitors.

Charter and TCI have already teamed
up to buy most of Intermedia Partners.
Through a complicated series of system
swaps and outright purchases, Charter is

CiAa

Charter Communication’s
Paul Allen Is a

strategic

buyer willing

to invest

heavily to

turn his

vision into

reality.

taking a $1.3 billion chunk of southeast-
ern systems off Intermedia’s hands.
TCI—read AT&T—is taking properties
worth another $1.1 billion.

Executives are titillated—but far less
confident—about speculation sur-
rounding Cox Communications, but
nevertheless have been rumbling that
the parent company Cox Enterprises
Inc. may be getting ready to part with
their cable unit. Those rumors have
surprised Cox executives.

Indeed, Cox is expected to join
Comcast as the most aggressive buyer
among established MSO players this
year, as they were in 1998. Cox lost out
to Comcast for the suburban Washing-
ton systems, while Comcast lost out to
Cox in Las Vegas.

One established player is largely
absent from recent activity. Time Warn-
er Chairman Gerald Levin said he is
avoiding major acquisitions of any kind
in the near future, preferring to keep his
stock and debt levels stable.

There’s plenty of action among small-
er MSOs as well, especially for small-
town properties and less and less for
major urban and suburban clusters. Star-
tups like Mediacom, run by

of its telephone services; in o AT & B, y. former Cablevision Indus-
Allen’s case, it’s his visionof a | % 1 ammm ALl £ tries Inc. CFO Rocco Com-
new interactive “wired world.” s o o -l s misso, is seen as a buyer, as
Strategic buyers want returns, m g i m . irp | is Renaissance Media. !
but they’re willing to invest : I N "m And the same sirens that
. . Tele-Communications Inc ' ATET = 7 $49,897
heavily to make their other M e beckoned AT&T and Vul-
. . Charter Comm.'Inc /- Vulcan Ventures ™ 54,500 . Lo
visions a reality. g - can are drawing other insti-
@ . . Marcus Cable Co - Vulcan Ventures $2.775 . . s
For a consolidated indus- s A A : €1.350 tutional investors. It’s the
try, it was pretty busy,” said Prlme L:r, angiken v “F"_"."_a;";__‘ 51’325 “ prospect that telephone,
Comcast Vice Chairman TP L Vo AP 2 g Internet and interactive
Julian Brodsky. “Paul Allen’s usss j M’ $1,239 products are going to fuel
appearance certainly changed =~ ASkyB.== ‘EchoStar $1,050 another wave of growth.
things—a lot of things. It ~ Cable Michigan Inc r. Avalon Cable 5416 “There’s a lot of money
raised the bar on prices.” ~Superstar/Netlink'Group LLC  TCI Ventures $230 | chasing deals,” said Waller
That makes them a sell- | Coaxial Communieations-Cable Insight §183 Capital Corp. chairman
er’s favorite kind of bidder: = Verte Commitinicationsfne """ Adelphia /{ $160 John Waller. “There’s no {
tremendously motivated and & gyye: Bourtlbs Data Bo Morgan StanlayDegnitimier L (in miliars) shortag”e of institutional
armed with unusually deep o T e ks players. ]
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Slowdown in radio consolidation
offset by broadcasting megadeals

By Elizabeth A. Rathbun

ast year, an astonishing number of
L multibillion-dollar station deals
kept total spending on TV and
radio stations nearly the same as
1997—$22.9 billion, compared with
$23.44 billion. While such huge dolars
have been rare in the past, brokers say,
fully half of the top 10 deals of the year
ranged from $1 billion to $4.4 billion.
The boom, however, was mitigated
somewhat by the pace of radio consoli-
dation, which should continue to slow as
broadcast companies digest recent post-
deregulation acquisitions (since Febru-
ary 1996), according (o media brokers.
“Radio, for all practical purposes, is
consolidated,” says Brian Cobb of
Media Venture Partners. “There’re less
stations to sell” in the aftermath of the
Telecommunications Act of 1996.
“There has been and will be a falloff in
[radio] transactions,” says broker Richard
Foreman of Richard A. Foreman Associ-
ates. “Most of the work in the top 50
[markets] has been done.” But that may
be good news for sellers in medium and
smaller markets, where prices could

ratchet up a cash-flow point or two.

While megadeals contributed to a
major chunk of total spending last year,
those dollars were olfset by a 52%
decline in FM spending and a 41%
decrease in dollars spent on radio com-
bos—deals that involve both FM and
AM stations (see “TV & Radio Spend-
ing Growth” chart).

“There has been,
and will be a
falloff in radio

Foreman Assoc.

“Radio, for all
practical purposes,
is consolidated.”
There are fewer
stations to sell

in the post-
deregulation era.
—Brian Cobb, Media
Ventures Partners

SPECIAL REPORT

As for television sta-
tions, spending should
stay apace this year say
media brokers, unless
the FCC or Congress
takes major steps to
deregulate that industry.

“Any relaxation of the
television ownership
rules will send the TV
volume straight up,” says
Fred Kalil, vice president
of Kalil & Company Inc.

k.

trans;ctigns.” “I’s a great time to
—~Richard Foreman : : p

: sider ng becaus
of Richard A. e

the prices are so high,”
says W. Lawrence
Patrick of Patrick Com-
munications, who offers
that advice to short-term
TV and radio station
owners. Towards the end
of last year, Patrick was
working on a deal for
WLEX-TV Lexington, Ky.,
which ended up going
for “an amazing price”
of 14.6 times its cash
flow, or about $100 mil-
lion. Though he expects
TV prices to come down
a bit this year—it won’t
be a lot. “There are more
TV buyers than there are
sellers, so prices are
through the roof,” Patrick observes.

With major radio markets tapped out,
radio consolidation is “slowing down
some and it’s clearly heading into small-
er markets.” Station prices in mid-sized
and small radio markets should be down
slightly this year, Patrick says, “but
they’re still very strong.”

“I don’t think we’re going to see any

TV & Radio Spending Growth

Total dollars spent on combination TV-radio deals climbed 254% in 1998
corpared with 1997, with several multibillion-dollar deals making the difference.
Radio AMs followed, taliying a 65% increase. Overall, however, declines In
corabos and FMs offset the gains and kept 1998 spending nearly even when
compared with the year before. This.chart compares the deals of 1998 to those
of 1997 (by dollars spent/number of deals).

Station type 1998

TV-Radio $6.54 billion/7

TV $7.12 billion/90
Conbos $7.54:billion/264,
FMs $1 billion/341

AMs $596.21 million/248
Totzl $22.8 billion/950

1997

$1.85 billion/7

$6.4 billion/108
$12.73 billion/322
$2.1 billion/395
$361.57 million/235
$23.44 billion/1,067

% change
+253.5%/NA
+11.2%/-16.7%
-40.8%/-18%
-52.4%/-13.7%
+64.9%/+5.5%
2.7%1-11%

Source: Securitles Data Company, inc./Morgan Stanley Dean W tter
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1998's top broadcasting deals

[ 1. $4.4 biltion:
| merges with
$3.9 billien:

~

Clear Channel Communications Inc.

Jacor Communications Inc.

Chancellor Media Corp. buys sister'company"

Capstar Broadcasting Partners inc.

37 3448 billion: Hearst-Argyl

e Televisiondnc. purchases

Pulitzer Broadcasting Co.

4 $1.5bilign

Chancellor acquires sistercompany LIN

Television Corp.

$1 billiort

Sinclair Broadcast Group Inc. buyg Sullivasn

[ Broadcasting Co.

| 6 $637.5 millign®

Chancellor and sister company Capstar

Broadcasting Corp. swﬂ:-mdio stations,

$520 mif§on:

~

Hearst-Argyl
in Sacramen

$376 millig
9 $370 million
! 10. ~$31B.milliomn:

o

more big huge mergers like we did in
*98. That is going away simply because
of supply,” says Kalil of radio station
sales. In fact, the biggest deals of 1998
were radio deals—Iled by the $4.4 billion
merger of the mostly radio-but-one-TV

e purchases & TV station and LMA
to, Calif; $#fom Kelly Broadcasting Co.

Meredith gwapé Seattle TV for Tribune Co.’s Atlanta TV
Meredith Corp..acquires Kelly’s kcpa (Tv) Seattle
Sinclair buys Guy Gannett Communications

firm, Jacor Communications and Clear
Channel Communications. Chancellor
Media Corp. bought out its sister compa-
ny, Capstar Broadcasting Partners Inc., a
radio company, for $3.9 billion, making
it the second-largest deal of the year.

Radio’s big new companies are busy
now whipping their acquisitions into
shape rather than buying more stations:
“Now it becomes a question of operat-
ing,” Kalil says.

He adds that 1998 was a phenome-
nal year. “It’s going to be tougher to
duplicate that” this year he notes. But
he pins his hopes on buyers from out-
side the media industry to create
major deals.

Interestingly, the dollars spent on AM
stations last year rose nearly 65%. It’s
probably more of a revival of talk-based
formats oriented to AM than a case of
buyers being closed out of FMs by
prices, Foreman says. “There have been
a lot of competing voices for AMs
around the country,” from Radio Disney,
Catholic Radio Network LLC, all-sports
broadcasters as well as buyers of Span-
ish-language stations. These companies
simply don’t need the high fidelity that
FM provides, Foreman explains.

But the big unknown this year, of
course, is Chancellor Media Corp., that
mostly radio company that recently put
itself on the block [BROADCASTING &
CABLE, Jan. 25]. A single deal there-
or a series of spin-offs—could dramat-
ically affect 1999’s numbers. =
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LEHMAN BROTHERS

Media Companies Rely On Us

$1,511,300,‘000 .
MediaQOne

Premium Income Exchangeable

$31,710,900,000

Securities (“PIES*™)

$750,000,000 ‘

Global Notes

AVALON

$346,000,000

Senior Subordinated Notes
and Senior Discount Notes CABLE TELEVISION

$117,600,000

Class A Common Stock

Glenn R. Jones has agreed to sell
his majority stake to Comecast Corp

$1,900,000,000

Has acquired Six Flags Entertainment
and Walibi S.A

$348,000,000

Class A Eommon sthk ENTERTAINMENT

Has sold its SpryNet subscriber base and "

MERICA
assets to MindSpring Enterprises Inc /‘/"W

Q==

USWEST's spin-off of
MediaOne Group

Sepeem

$350,000,000

Senior Notes

$415,900,000

Has acquired Cable Mlch_\gan. Inc.

$150,000,000

Senior Credit Facility

$250,000,000

Senior Notes

$993,800,000

Common Stock

$350,000,000

Sc;m-)r Sub;:lil;n-tcmtcs

$504,700,000

Common Stock

At Lehman Brothers, relationships are our greatest asset and repeat mandates the
highest form of praise. Listed above is a sample of world-class companies that have turned
to Lehman Brothers again and again for advice and access to the capital markets.
Whether it’s our leadership in ME& A or our expertise in the global
financial markets, media companies turn to Lehman Brothers.
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Dealing for Dollars

TV and radio top sellers in 1998

Station trading in 1998 added up to $22.8 billion for 950 deals. This list outlines
only deals worth $5 million or more (in the case of TV and TV-radio) and $2 million
or more (radio-only transactions). Where stations involved in a deal are in more
than one state, the list is ordered by price. Single-state deals are ordered
alphabetically by state, then city. The following abbreviations are used throughout
the list: CP for construction permit; LMA for local marketing agreement

TU-RADIO

(by price)

Eighty-five AMs and 161 FMs in 18
states, WKRC-TV Cincinnati, Premiere
Radio Networks and other services
Price: $4.4 billion (stock-for-stock merger)
Buyer: Clear Channel Communications
Inc. (L. Lowry Mays, president)

Seller: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)

Nine TVs, one satellite TV one FM and
two AMs in 10 states

Price: $1.85 billion ($1.15 billion in stock;
$700 million in debt)

Buyer: Hearst-Argyle Television Inc. (Bob
Marbut, chairman/co-CEQ; Hearst Corp.,
78% owner [Frank A. Bennack Jr., presi-
dent})

Seller: Pulitzer Broadcasting Co. (Ken J.
Elkins, president; Pulitzer Publishing Co.,
owner [Michael E. Pulitzer, president/23.2%
owner})

Consultants: Credit Suisse First Boston
(buyer); Huntleigh Securities Corp. and
Goldman, Sachs & Co. (seller)

Swap of WXMITV) Grand Rapids, Mich.,
and KTZZ-TV Seattle for WQCD(FM) New
York

Value: $179.5 million

Swapper, TVs: Emmis Broadcasting Corp.
(Jeffrey Smulyan, president)

Swapper,, wacp: Tribune Co. (John Madi-
gan, president; Dennis FitzSimmons, presi-
dent, Tribune Broadcasting)

WFTX-TV Fort Myers, Fla., and WTHI-TV-
AM-FM and WWVR(FM) Terre Haute, Ind.
Price: $90 million

Buyer: Emmis Broadcasting Corp. (Jeffrey
Smulyan, president)

Seller: Wabash Valley Broadcasting Corp.

(Chris Duffy, president)

KAVU-TV-KNAL(AM) Victoria, Texas
Price: $11.875 miltion

Buyer: Saga Communications Inc.
(Edward K. Christian, president/58%
owner)

Seller: Withers Broadcasting Co. (W. Rus-
sell Withers Jr., president)

KTVF(TV)-KCBF(AM)-KXLR(FM) Fair-
banks, Alaska

Price: $8 million

Buyer: Ackerley Group Inc. (Willaim Acker-
ley, president)

Seller: Northern Television Inc. (Julianna
Guy, president)

KNLD(TV)-KQDS-AM-FM Duluth, Minn.
Price: $5.5 million

Buyer: Curtis Squire inc. (Myron Kunin,
president)

Seller: Fant Broadcasting Co. (Anthony J.
Fant, president/90% owner)

Broker: Kalil & Co. Inc.

Multistate (by price)

Eight TVs and four LMAs in seven states
Price: $ 1.5 billion

Buyer: Chancellor Media Corp. (Thomas
O. Hicks, chairman)

Seller: LIN Television Corp. (Gary R. Chap-
man, president; Hicks, Muse, Tate & Furst
Inc., owner)

12 TVs in nine states

Price: $1 billion cash (includes $160 mil-
lion in debt)

Buyer: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
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Seller: Sullivan Broadcasting Co. Il inc. (J.
Daniel Sullivan, president; ABRY Broadcast
Partners, 60% owner)

WTWC(TV) Tallahassee, Fla.; WICD(TV)
Champaign and WICS(TV) Springfield,
lll.; KGAN(TV) Cedar Rapids, lowa;
WGME-TV Portland, Maine; WGGB-TV
Springfield, Mass., and WOKR(TV)
Rochester, N.Y.

Price: $310 million

Buyer: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
Seller: Guy Gannett Communications
(James B. Shaffer, president)

WALA-TV Mobile, Ala.; KHON-TV and
satellite KHAW-TV and KAII-TV Honolu-
lu; WVUE(TV) New Orleans, and WLUK-
TV Green Bay, Wis.

Price: $307 million

Buyer: Emmis Broadcasting Corp. (Jef-
frey Smulyan, president)

Sellers: USA Broadcasting Inc. (Jon
Miler, president; USA Networks Inc.,
owner [Barry Diller, chairman}); Fox Tele-
vision

Stations Inc. (Greg Nathanson, president)

Eleven stations in five states

Price: $215 million cash

Buyer: Fisher Cos. Inc. (William Krip-
paehne Jr., president; Patrick Scott, CEO,
Fisher Broadcasting)

Seller: Retlaw Broadcasting (Walt Disney
family, owner)

Financial advisers: Credit Suisse First
Boston (buyer); Donalidson, Lufkin & Jen-
rette (seller)

WCFC(TV) Chicago and option to buy
CP for KWOK(TV) Novato/San Francis-
co, Calif.

Price: $128 million ($120 million cash for
WCFC-TV)

Buyer: Paxson Communications Corp.
(Lowell W. “Bud” Paxson, chairman/owner)
Seller: Christian Communications of
Chicagoland Ind. (Jerry Rose, president)

s w—ath _
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VERONIS, SUHLER & ASSOCIATES INC.

Dedicated to the communications, media, publishing,
broadcasting, interactive digital media and information industries

Ad

Malrite Communications Group, Inc.

WOIO-TV, Cleveland, Ohio
WUAB-TV (LMA), Cleveland, Ohio
WXIX-TV, Cincinnati, Ohio
WFLX-TV, West Palm Beach, Florida
WNWO-TV, Toledo, Ohio
WLII-TV, Puerto Rico
WSUR-TV, Puerto Rico

has been acquired by

Raycom Media, Inc.

The undersigned acted as financial advisor to
Malrite Communications Group, Inc.
in this transaction

September 1998

VERONIS, SUHLER & ASSOCIATES INC.

The Orion Publishing Group Ltd.

One of Britain’s leading consumer book publishers

has sold a majority equity interest to

Hachette Livre S.A.

France’s largest book publisher

We initiated the transaction, acted as financial
advisor to and assisted in the negotiations
as the representative of
The Orion Publishing Group Ltd.

Augusi 1998

VERONIS, SUHLER & ASSOCIATES INC.

INTERAIIA

L GROUP |

A global software information tradeshow and
conference company consisting of

W‘
has sold 100% of its stock to

Imark Communications

We acted as tinancial advisor to and
assisted in the negotiations as the exclusive representative of
Interactive Group

August 1998

VERONIS, SUHLER & ASSOCIATES INC.

Community Newspaper Holdings, Inc.

has agreed to acquire

45 US. newspapers

from

Hollinger International Inc.

We initiated the transaction
and acted as financial advisor to
Community Newspaper Holdings, Inc.

December 1998

VERONIS, SUHLER & ASSOCIATES INC.

Since its founding in 1981, Veronis, Suhler & Associates has completed 435 communications industry transactions with an aggregate
value exceeding $22 billion. We have worked with - and completed transactions in — virtually every segment of the industry, ranging
from consumer and business-to-business publishing, business and professional information, newspapers and consumer books, to
marketing, advertising and promotion services, plus broadcasting and entertainment.

V8&A Communications Partners 111, 1., is a $1 billion private equity fund affiliated with Veronis, Suhler & Associates, exclusively dedicated
to investments in the media and communications industries. To date, VS&A’s funds have invested over $250 million in ten platform companies
in radio broadcasting, cable tclevision, direcrory publishing, business to business communications (trade magazine publishing, trade shows and
conferences), business information services and communications towers.

To learn more about Veronis, Suhler & Associates’ financial advisory services or discuss possible initiatives in complete confidence,
contact:

| VERONIS, SUHLER & ASSOCIATES INC.

L. lesperancef@ vsacomm.com

FRANCIS L’ESPERANCE
Managing Director

350 PARK AVENUE - NEW YORK, NY 10022 - (212) 935-4990 - FAX: (212) 935-0877 - WEB SITE: www.vsacomm.com
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Broker: Media Venture Partners

KGIN(TV) Grand Island and KOLN(TV)
Lincoln, Neb., and WEAU-TV Eau Ciaire,
Wis.

Price: $112 million

(J. Mack Robinson, interim president)
Seller: Busse Broadcasting Corp. (Jim
Ryan, president)

Swap of WDTN(TV) Dayton, Ohio, and
WNAC-TV and LMA with WPRI-TV Provi-
dence plus $20 million cash for
KSBW(TV) Salinas/Monterey, Calif.;
WPTZ(TV) North Pole, N.Y., and WNNE-
TV Hartford, Vt.

Value: $100 million

Swapper, woTN, wNnac-Tv, LMA: Hearst-
Argyle Television Inc. (Bob Marbut, chair-
man/co-CEO)

Swapper, KSBW, WPTZ, WNNE-TV: Sunrise
Television Corp. (Robert N. Smith, president;
Hicks, Muse, Tate & Furst Inc., owner)

Three-way deal involving WBSF(TV)
Orlando, Fla.; WNGM-TV Athens/Atlanta,
Ga.; KBSP-TV Salem/Portland, Ore., and
KEVN(TV) Rapid City and satellite KIVV-
TV Lead/Rapid City, S.D.

Total price: $97 million ($50 million for
WNGM-TV; $30 million for kBspP-Tv; $17 mil-
lion for wBsF, KEVN and KIvv-Tv)

Buyer, wNGm-Tv: USA Broadcasting Inc.
(Jon Miler, president; USA Networks Inc.,
owner [Barry Diller, chairman])

Seller, wnaM-Tv: Paxson Communications
Corp. (Lowell W. “Bud” Paxson,
chairman/owner)

Buyer, kBsp-Tv: Paxson

Seller, kesp-1v: Blackstar LLC (John E.
Oxendine, CEO)

Buyer, wBsF, KEVN, Kivv-Tv: USA

Seller, wBsF, KEVN AND Kivv-Tv: Blackstar

WPTZ(TV) North Pole, N.Y., and WNNE-TV
Hartford and LMA for WFFF-TV Burlington,
Vi

Price: $72 million

Buyer: STC Broadcasting Inc. (Robert N.
Smith, president; Hicks, Muse, Tate & Furst
Inc., owner)

Seller: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)

WFFT-TV Fort Wayne, Ind.; WHAG-TV
Hagerstown, Md., and KSVI(TV) Billings
and KHMT(TV) Hardin/Billings, Mont.
Price: $65 miillion

Buyer: Quorum Broadcasting Co. (J.
Daniel Sullivan, principal; ABRY Broadcast
Partners, controlling owner)

Seller: Great Trails Broadcasting (Alexan-
der J. Williams, president)

Broker: Communications Equity Associ-
ates

WFFT-TV Fort Wayne, Ind.; WHAG-TV
Hagerstown, Md., and KSVI(TV) Billings,
Mont.

Price: $61.5 million

Buyer: Midwest Holding Partnership LP
(Douglass Wolf, president)

Seller: Great Trails Broadcasting (Alexan-

Buyer: Gray Communications Systems Inc.

der J. Williams, chairman)
Broker: Communications Equity Associates

KTBY-TV Anchorage, Alaska; KAAL-TV
Austin, Minn.; KODE-TV Joplin, Mo., and
KTWO-TV Casper and KKTU(TV)
Cheyenne, Wyo.

Price: $48.5 million (conversion of nonvot-
ing interests to voting)

New voting shareholders: Wendell Reilly
and Tim Lynch, BCI Advisors; First Union
Capitol Partners; Continental lllinois Ven-
ture Corp. (subsidiary of Bank America);
Finova Capital Corp.

Former voting shareholder: Wendell S.
Reilly

WVII-TV Bangor, Maine, and WJFW-TV
Rhinelander, Wis.

Price: $15 million (merger)

Buyer: Seaway Holdings Inc. (Jeffrey A.
Smith, president)

Seller: Shareholders of Northland Televi-
sion Inc. and Rhinelander and Bangor
Communications Inc. (Jeffrey A. Smith,
president)

Single-state
(alphabetical by state, then city)

ALABAMA

WDFX-TV Dothan

Price: $7.85 million

Buyer: Waitt Broadcasting Inc. (Norman
Waitt Jr., president/owner)

Seller: Woods Television Co. LLC (David
Woods, principal)

Broker: Kalil & Co. Inc.

WKRG-TV Mobile

Price: $84 million

Buyer: Spartan Communications Inc. (Tom
Watson Brown, chairman/59.8% owner)
Seller: WKRG-TV Inc. (Toulmin Greer,
chairman)

ARIZONA

KHRR(TV) Tucson

Price: $12 million

Buyer: Apogee Cos. Inc. (Roy P. Disney,
owner)

Seller: Jay S. Zucker

Broker: Kalil & Co. Inc.

CALIFORNIA

KVIQ(TV) Eureka

Price: $5.5 million

Buyer: Ackerley Group Inc. (William Acker-
ley, president)

Seller: Miller Broadcasting Inc. (Pattison
Christensen, general manager)

Broker: Sterling Associates

KHSL-TV Chico/Redding
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Price: $10 million

Buyer: Catamount Broadcast Group LLC
(Raymond J. Johns, president/owner)
Seller: Golden Empire Television Corp.
(Howard Brown, president)

Brokers: Crisler Co.; York Street Capital LP

KCBA(TV) Monterey/Salinas

Price: $11 million

Buyer: Seal Rock Broadcasters LLC
(Lance W. Anderson, George V. Kristie,
managing members)

Seller: Ackerley Group Inc. (Barry A. Ack-
erley, president)

KION(TV) Monterey/Salinas

Price: $7.675 million

Buyer: Ackerley Group Inc. (Barry A. Ack-
erley, president)

Seller: Harron Communications Corp.
(Mark Faylor, vice president)

KCRA-TV and LMA for KQCA(TV) Sacra-
mento

Price: $520 million

Buyer: Hearst-Argyle Television Inc. (Bob
Marbut, chairman/co-CEOQ; Hearst Corp.,
86% owner [Frank A. Bennack Jr., presi-
dent})

Seller: Kelly Broadcasting Co. (Jon Kelly,
chairman)

Broker: Merrill Lynch

COLORADO

KXRM-TV Colorado Springs

Price: $41.5 million

Buyer: GOCOM Communications LLC
(Richard L. Gorman, CEO; Bain Capital
Inc., owner)

Seller: KXRM Partnership (Bernard C.
Ziegler Ill and Larry Douglas, principals)
Broker: Patrick Communications

GONNECTICUT

WHPX(TV) Hartford

Price: $15.25 million

Buyer: DP Media Inc. (Devon and Roslyck
Paxson, principals)

Seller: Roberts Broadcasting LLC (Michael
Roberts, CEO)

FLORIDA

WTVK-TV Naples

Price: $15.5 million

Buyer: Acme Television Holding LLC
(Jamie Kellner, CEO/40% owner)

Seller: Second Generation of Florida (Jon
Pinch and Thomas Embrescia, owners)

WPGX(TV) Panama City

Price: $7.1 million

Buyer: Waitt Broadcasting Inc. (Norman
Waitt Jr., president/owner)

Seller: Wick Broadcast Group LP (Pete
D’Acosta, president, TV Division)
Broker: Kalil & Co. Inc.

WGVP(TV) Valdosta, Ga./Tallahassee
Price: $3.65 miillion

Buyer: Southern Night Entertainment
Corp. (Brenda Sims-Palmer, president)
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Seller: Hutchens Communications inc.
(Gary L. Hutchens, president)
Broker: Hayden & Associates

GEORGIA

WALB-TV Albany

Price: $78 million

Buyer: Liberty Corp. (Hayne Hipp, president)
Seller: Gray Communications Systems Inc.
(J. Mack Robinson, interim president)

WFXL-TV Albany

Price: $11.5 million

Buyer: Wicks Broadcast Group LP (Edgar
R. Berner, president/41.7% owner; WBG
Management Inc., general partner)
Seller: Clarion Broadcasting of Albany LP
(Matthew E. Gormly 111, principal; Albany
Growth Inc., 65.5% owner)

WJCL-TV Savannah

Price: $19 million

Buyer: Grapevine Communications LLC
(Wendell Reilly, president)

Seller: Lewis Broadcasting Corp. (J. Curtis
Lewis Jr., president)

Broker: Kalil & Co. Inc.

WTGS(TV) Savannah

Price: $20 million

Buyer: Brissette Broadcasting LLP (Paul
Brissette, principal)

Seller: LP Media Inc. (J. Curtis Lewis Iil,
president)

Broker: Kalil & Co. Inc.

HAWAII

KPXO-TV Kaneohe/Honolulu

Price: $6.9 million

Buyer: Paxson Communications Corp.
(Lowell W. “Bud” Paxson, chairman/owner)
Seller: Dove Broadcasting Co. (Paul A.
Tennyson, president)

Broker: Patrick Communications

ILLINOIS

WFHL(TV) Decatur

Price: $3.25 million

Buyer: Paxson Communications Corp.
(Lowell W. “Bud” Paxson, chairman/owner)
Seller: Decatur Foursquare Broadcasting
Inc. (Rev. Fred Parker, president)

Broker: Sterling Associates; Patrick Com-
munications, Kalil & Co. Inc. (buyer)

INDIANA

WIIB(TV) Bloomington

Price: $35 million

Buyer: RDP Communications Inc.

Seller: Ch. 63 Inc. (J. Duncan Smith, princi-
pal. Smith also is vice president of Sihclair
Broadcast Group Inc.)

I0WA

KMEG-TV Sioux City

Price: $12.25 million

Buyer: Waitt Broadcasting (Norman Waitt,
president/owner)

Seller: Maine Radio & Television Co.

R

(Fredric L. Thompson, president)
Broker: Kalil & Co. Inc.

MASSACHUSETTS

WBPX(TV) Boston

Price: $18 million

Buyer: DP Media Inc. (Devon and Roslyck
Paxson, principals)

Seller: Paxson Communications Corp.
(Lowell W. “Bud” Paxson, chairman/owner)

MICHIGAN

WWMT(TV) Kalamazoo/Grand Rapids
and WLAJ(TV) Lansing

Price: $170 million

Buyer: Freedom Communications Inc.
(Alan Bell, president, broadcast division)
Seller: Granite Broadcasting Corp. (W. Don
Cornwell, chairman)

MISSISSIPPI

WNTZ(TV) Natchez

Price: $7 million

Buyer: White Knight Broadcasting (Shel-
don H. Galloway, president)

Seller: WNTZ-48 Inc. (Charles Chatelain,
president)

KOLR-TV Springfield

Price: $62 million

Buyer: U.S. Broadcasting Inc. (Stephen |.
Burr and Ken Hawkins, owners)

Seller: Independent Broadcasting Co.
(Cooper family, owners)

Broker: Sunbelt Media Inc.

KOLR-TV Springfield

Price: $55.915 million

Buyer: Burr-Hawkins Media Inc. (Stephen
1. Burr, Ken Hawkins and Victor Rumore,
principals)

Seller: Independent Broadcasting Co.
(Cooper family, owners)

MONTANA

KTVM(TV) Butte/Bozeman, KECI-TV Mis-
soula and KCFW-TV Kalispell/Missoula,
Mont.

Price: $19 million

Buyer: Lamco Communications Inc. (Mar-
shall R. Noecker, principal)

Seller: Eagle Communications (Robert H.
Precht, principal)

Broker: Kalil & Co. Inc.

NEW YORK

WMHQ(TV) Schenectady/Albany
Price: $23 million

Buyer: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
Seller: WMHT Educational TV Inc. (Donn
Rogosin, president)

WNEQ-TV Buffalo

Price: $33 million

Buyer: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
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Seller: Western New York Broadcasting Asso-
ciation (Richard Daly, senior vice president)
Broker: Blackburn & Co. Inc.

WOKR(TV) Rochester

Price: $125 million

Seller: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
Buyer: Ackerley Group Inc. (William Acker-
ley, president)

CP for ch. 56, Syracuse

Price: $6.75 million

Buyer: Paxson Communications Corp.
(Lowell W. “Bud” Paxson, chairman/owner)
Seller: Syracuse Minority TV Inc. (Herbert
A. Washington, president)

Broker: Patrick Communications

NORTH DAKOTA

KFYR-TV Bismarck and satellites KQCD-
TV Dickinson, KMOT(TV) Minot and
KUMV-TV Williston/all Bismarck and
KLVY-TV Fargo

Price: $63.75 million

Buyer: Sunrise Television Corp. (Robert N.
Smith, president; Hicks, Muse, Tate & Furst
Inc., owner)

Seller: Meyer Broadcasting Co. (Judith
Ekberg Johnson, president)

Broker: Media Venture Partners

Exercise of options for non-license
assets of WSYX(TV) Columbus

Price:: $228 million

Buyer: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
Seller: River City Broadcasting LP (Barry
Baker, president)

WQPX-TV Scranton

Price: $6 million

Buyer:: Paxson Communications Corp.
(Lowell W. “Bud” Paxson, chairman/owner)
Seller: Ehrhardt Broadcasting (Ted H.
Ehrhardt Jr., president)

Broker: Patrick Communications

WUPW(TV) Toledo

Price: $72.63 million

Buyer: Sunrise Television Corp. (Robert N.
Smith., CEO)

Seller: Raycom Media Inc. (Gryan Kent
Hawkinds, president/33.3% owner)
Broker: Media Venture Partners

WKBN-TV Youngstown

Price: $39.44 million

Buyer: Youngstown Television License LLC
(Richard L. Gorman, CEQ)

Seller: WKBN Broadcasting Corp. (Warren
P. Williamson, principal)

PENNSYLVANIA

WWCP-TV and LMA with WATM-TV
Johnstown/Altoona

Price: $18.5 million

Buyer: Peak Media LLC (Larry Marcus and
Frank Quitoni, principals)

Seller: US Broadcast Group LP
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(Bob Fish, chairman)

WNPA(TV) Jeannette/Pittsburgh

Price: $39 million

Buyer: Paramount Stations Group (Antho-
ny Cassara, president; Viacom Inc., owner)
Seller: Venture Technologies Group LLC
(Lawrence H. Rogow, president)

Broker: Communications Equity Associ-
ates

WQPX-TV Scranton

Price: $6 million

Buyer: Paxson Communications Corp.
(Lowell W. “Bud” Paxson, chairman/owner)
Seller: Ehrhardt Broadcasting (Ted H.
Ehrhardt Jr., president)

Broker: Patrick Communications

PUERTO RICO

WAPA-TV San Juan

Price: $7,269,600 (for stock)

Buyer: Chancellor Media Corp. (Thomas
0. Hicks, chairman)

Seller: NBC Inc. (Bob Wright, president;
John Rohrback, president, NBC Television
Stations; General Electric Co., owner)
Broker: Allen & Co.

SOUTH CAROLINA

WLTX(TV) Columbia

Price: $87.5 million

Buyer: Gannett Co. Inc. (John Curley,
chairman; Cecil L. Walker, president, Gan-
nett Broadcasting)

Seller: Lewis Broadcasting Corp. (J.C.
Lewis Jr., principal)

Broker: NationsBanc Montgomery Securi-
ties Inc.

SOUTH DAKOTA

KEVN-TV Rapid City and satellite KIVV-
TV Lead/Rapid City

Price: $5.5 million

Buyer: Mission TV LLC (William S. Reyner
Jr., president)

Seller: USA Broadcasting Inc. (Jon Miller,
president; USA Networks Inc., owner [Barry
Diller, chairman])

TENNESSEE

WNAB(TV) Nashville

Price: $30 million

Buyer: Lambert Broadcasting LLC
(Michael Lambert, managing member)
Seller: Speer Communications Holdings 1
LP (Roy Speer, principal)

TEXAS

KGBT-TV Harlingen/Browsville

Price: $42 million

Buyer: Cosmos Broadcasting Corp. (W.
Hayne Hipp, chairman)

Seller: KGBT-TV LP (Thomas H. Draper,
president

KRIS-TV Corpus Christi
Price: $24.5 million
Buyer: Evening Post Publishing Co. (Ivan

) T _m_

Anderson Jr., president)
Seller: Gulf Coast Broadcasting Co. (T.
Frank Smith Jr., 78% owner)

KKWB-TV El Paso

Price: $10 million

Buyer: White Knight Broadcasting (Seldon
H. Galloway, president)

Seller: UN2JC Communications Ltd. (Sara
Diaz Warren, president)

Broker: Gammon Media Brokers Inc.

KTEN(TV) Ada, Okla./Sherman, Texas
Price: $15.125 million

Buyer: Lockwood Broadcast Group (James
Lockwood, chairman)

Seller: KTEN Television LP (Tom L. John-
son, president)

Broker: Patrick Communications

KFXK(TV) Longview/Tyler and three low-
power TVs

Price: $11.5 million for stock

Buyer: White Knight Broadcasting Inc.
(Sheldon H. Galloway, president)

Seller: Inwood Investors Partnership LP
(Louis K. Adler and Edward C. Stanton lIl,
principals)

KAMC(TV) Lubbock

Price: $23.5 million

Buyer: Lubbock Holding Partnership LP
(Victor H. Rumore, principal)

Seller: McAlister Television Enterprises
Inc. (Gregory McAlister, president)
Broker: Gammon Television/Radio
Brokers

UTAH

51% of KUPX(TV) Provo

Price: $5 million

Buyer: Acme Television Holding LLC
(Jamie Kellner, CEO/40% owner)
Seller: Michael and Steven Roberts

VERMONT

WVNY(TV) Burlington

Price: $27 million

Buyer: Ch. 22 Television Station Inc. (Ed
Karlik, principal)

Seller: US Broadcast Group LP (Bob Fish,
chairman)

Broker: Communications Equity Associates

WASHINGTON

KCPQ(TV) Seattle

Price: $370 million

Buyer: Meredith Corp. (William T. Kerr,
president)

Seller: Kelly Broadcasting Co. (Jon Kelly,
chairman)

Broker: Merrill Lynch

Swap of KCPQ(TV) Seattle for
WGNX(TV) Atlanta

Value: $370 million

Swapper, xcra: Meredith Broadcasting
Group (John Loughlin, president)
Swapper, wanx: Tribune Co. ((John Madi-
gan, president; Dennis FitzSimmons, presi-
dent, Tribune Broadcasting)
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WEST VIRGINIA

Option to buy WCHS-TV Charleston
Price: $30 million

Buyer: Sullivan Broadcasting Co. Inc. (J.
Daniel Sullivan, president; ABRY Broadcast
Partners, 60% owner)

Seller: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)

WISGONSIN

WPXE(TV) Kenosha/Milwaukee

Price: $6 million

Buyer: DP Media Inc. (Devon and Roslyck
Paxson, principals)

Seller: Paxson Communications Corp.
(Lowell W. “Bud” Paxson, chairman/owner)

Multistate (by price)

238 FMs and 98 AMs in 34 states

Price: $3.9 billion (stock and assumed
debt; merger)

Buyer: Chancellor Media Corp. (Jeffrey A,
Marcus, president; Hicks, Muse, Tate &
Furst Inc., 15% owner, to own about 25%
of Chancellor and seller combined)

Seller: Capstar Broadcasting Partners Inc.
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst Inc., 59% owner)

Swap of 10 FMs and one AM in three
states for several small- and medium-
market stations

Value: $637.5 million

Swapper, unidentified stations: Chancel-
lor Media Corp. (Thomas O. Hicks, chair-
man)

Swapper, 11 stations: Capstar Broadcast-
ing Corp. (Thomas O. Hicks, owner)

Swap of KSGS(AM)-KMJZ(FM) St. Louis
Park/Minneaplis-St. Paul, Minn.;
WLVQ(FM) Columbus, WAZU-FM Cir-
cleville/Columbus and WHOK(FM) Lan-
caster/Columbus, Ohio; for KOME(FM)
and KUFX(FM) Fremont/San Jose, Calif.;
WCAO(AM)- WOCT(FM) Baltimore, and
KLOU(FM) and KSD(FM) St. Louis
Value: $300 million

Swapper, KSGS, KMJZ, WAZU, WHOK-FM, WLVQ!
Jacor Communications Inc. (Samuel Zell,
chairman; Randy Michaels, CEO;
Zell/Chilmark Fund LP, 30% owner)
Swapper, KOME, KUFX, WCAO-WOCT, KLOU,
ksp: Westinghouse Electric Co./CBS Corp.
(Mel Karmazin, chairman, CBS Station
Group)

11 AMs and 18 FMs in five states plus
Muzak franchises in Omaha and
Spokane and Tri-Cities, Wash., and
regional sports network in Nebraska
Price: $190 million (includes $60 million
assumption of debt)

ST SR
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Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Seller: Triathion Broadcasting Co. (Norman
Feuer, president)

Four AMs and 10 FMs in five states
Price: $163.5 million ($54 million for kkPN-
FM Houston; $48 million for weAB-FM,
WBLI(FM), WGBB(AM) and WHFM(FM)
Nassau/Suffolk, N.Y. stations; $46.5 million
for wgne-fm Daytona Beach, Fla., and
WESC-AM-FM, WJMZ-FM and WTPT-FM
Greenville, S.C., stations; $15 million for
WINE(AM)-WRKI(FM) and WPUT(AM)-WAXB(FM)
Danbury, Conn.)

Buyers: kkPN-FM: Heftel Broadcasting
Corp. (Mac Tichenor Jr., president; Clear
Channel Communications Inc., 29%
owner); New York stations: Cox Broadcast-
ing Inc. (Nicholas D. Trigony, president;
Robert F. Neil, president, Cox Radio Inc.;
75% owner Cox Enterprises Inc. [James C.
Kennedy, chairman]); wGNE-FM and
Greenville stations: Clear Channel Commu-
nications inc. (L. Lowry Mays, president);
Danbury stations: Frank Washington
Seller: Capstar Broadcasting Partners Inc.
(R. Steven Hicks, chairman; Hicks, Muse,
Tate & Furst Inc., 65% owner)

Broker: Star Media Group Inc. (Cox, Heftel)

WBBF(AM)-WBEE(FM), WKLX(FM) and
WQRV(FM) Rochester, N.Y., and KKRH-
FM and KKSN-AM-FM Portland, Ore.
Price: $126.5 million

Buyer: Entertainment Communications
Inc. (Joseph M. Field, president/70.3%
owner)

Seller: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)

Four AMs and nine FMs and JSA for one
FM in four states

Price: $95.9 million

Buyer: Journal Broadcast Group Inc. (Dou-
glas Kiel, president)

Seller: Great Empire Broadcasting Inc.
(Mike Lynch, president)

Broker: Bergner & Co.

Ten AMs and 11 FMs in two states
Price: $85 million (stock-for-stock
exchange)

Buyer: Clear Channel Communications
Inc. (L. Lowry Mays, president)

Seller: Dame Media Inc. (J. Albert Dame,
chairman)

Six AMs and 10 FMs in three states
Price: $77 million cash

Buyer: Citadel Communications Corp.
(Lawrence R. Wilson, president/19.1%
owner; ABRY Broadcast Partners Il L.P,,
37.2% owner)

Seller: Wicks Broadcast Group LP (Edgar
R. Berner, president/41.7% owner; WBG
Managment Inc., general partner)
Broker: Merrill Lynch & Co.

Six AMs and 11 FMs in four states
Value: $59,312,850

Buyer: Bloomington Broadcasting Acquisi-
tion Corp. (Kenneth H. Maness, president;

Media/Communications Il LP, 95% owner)
Sellers: Shareholders of Bloomington
Broadcasting Corp. (Ken Maness, principal)

10 AMs and 15 FMs in lowa and Minnesota
Price: $42.5 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: James D. Ingstad

Broker: Media Venture Partners

WMSP(AM)-WLWI(FM) and WNZZ(AM)-
WMXS(FM) Montgomery, Ala., and
WUSY(FM) Cleveland/Chatanooga, Tenn.
Price: $38.75 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Colonial Broadcasting Co. Inc.
(Robert E. Lowder, chairman/owner)
Broker: Sailors & Associates

KFQD(AM)-KWHL(FM), KHAR(AM)-
KBRJ(FM), KEAG(FM) and KMXS(FM)
Anchorage, Alaska, and KXRO(AM)-
KDUX-FM Aberdeen and KWIQ-AM-FM
Moses Lake, KKRT(AM)-KKRV(FM)
Wenatchee/Moses Lake and KVYF(FM)
Wilson Creek/Moses Lake, all Wash.
Price: $33 million

Buyer: Morris Communications Corp. (W.S.
Morris I, CEO)

Seller: Pioneer Broadcasting Co. Inc. (Eliz-
abeth Williams, president)

Broker: Media Services Group Inc.

Swap of KCBN(AM)-KRNO(FM) Reno
and KWNZ(FM) Carson City/Reno, Nev.,
for KTHT(FM) Fresno, KEZL-FM
Fowler/Fresno and KSFO-AM-FM
Visalia/Fresno, Calif.

Value: $25 million ($21 million cash plus $4
million value for Reno stations) Jan. 12
Swapper, KCBN-KRNO, kwNz: Capstar
Broadcasting Partners LP (R. Steven Hicks,
president; Hicks, Muse, Tate & Furst, 55%
owner)

Swapper, , KTHT, KEZL-FM, KSFO-KFSO-FM,:
Americom Las Vegas LP (Tom Quinn, pres-
ident)

Broker: Media Venture Partners

KMJJ-FM Shreveport, La.; KKSS(FM)
Santa Fe, N.M., and KEAN-AM-FM and
KROW(FM) Abilene, KKYS(FM) Bryan
and KYKX(FM) Longview, all Texas
Price: $24 million

Buyer: Sunburst Media LP (John Borders,
general partner)

Seller: Sun Group Inc. (John W. Biddinger,
chairman/president)

Broker: William R. Rice Co.

WFMD(AM)-WFRE(FM) Frederick, Md., and
WFIR(AM)-WPVR(FM) Roanoke, Va.

Price: $19 million

Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Seller: Jim Gibbons Radio Inc. (James L.
Gibbons, 67% owner)

Six AMs and eight FMs in three states
Price: $18.8 million
Buyer: Marathon Media (Chris Devine,
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president)

Seller: Goetz Broadcasting (Nathan L.
Goetz, principal)

Broker: Donald K. Clark Inc.

KDBS(AM)-KRRV(FM), KKST(FM) and
KZMZ(FM) Alexandria, La., and
KIXZ(AM)-KMML(FM), KBUY(FM) and
KNSY(FM) Amarillo and KCDQ(FM),
KMRK(FM) and KCHX(FM)
Midland/Odessa, Texas

Price: $11.3 million

Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Seller: Champion Broadcasting Corp.
(William Coogan, chairman)

Broker: Whitley Media

KLAD-AM-FM and KAQX(FM) Klamath
Falls, Ore., and KBBO(AM)-KRSE(FM)
and KARY-FM Yakima, Wash.

Price: $7.9 million

Buyer: New Northwest Broadcasters
(Michael O’Shea, CEO)

Seller: B&B Broadcasting Inc./Northwest
Broadcast Representatives Inc. (Bob Bar-
ren and George Broadin, co-principals)
Broker: Media Venture Partners

WCMY(AM)-WRKX(FM) Ottawa WJBD-
AM-FM Salem, ill., and KLPW-AM-FM
Union, Mo.

Price: $5.96 million

Buyer: Marathon Media LLC (Bruce Buzil,
manager)

Seller: Virginia Broadcast Corp. (Richard
Fister, president)

Broker: Ed Walters & Associates

KBOA-FM Piggot, Ark., and KBOA(AM)-
KTMO(FM) Kennett, Mo.

Price: $2.1 million

Buyer: Legend Broadcasting Inc. (Barry
Lepp and Scott Krusinski, owners)
Seller: Meyer Communications Inc. (Ken-
neth E. Meyer, principal)

Broker: R.E. Meador & Associates

Single-state
(alphabetical by state, then city)

ALABAMA

WLAY-AM-FM Muscle Shoals/Florence
and WKGL(FM) Russeliville

Price: $6.3 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: U.S. South Broadcasting Co. (Larry
Crim and Parker Griffith, co-owners)
Broker: Sailors & Associates

ARIZONA
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KFYI(AM)-KKFR(FM) Phoenix

Price: $89.85 million

Buyer: Chancellor Media Corp. (Thomas
O. Hicks, chairman)

Seller: Broadcast Group Inc. (Fred Weber,
CEOQ)

ARKANSAS

KFAY-AM-FM and KKEG-FM Fayetteville
Price: $5.8 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Demaree Media Inc. (Levoy Dema-
ree, principal)

Broker: Media Services Group

KREB-FM Hunstville, KREB(AM)-KAMO-
FM Rogers, KMCK(FM) Siloam Springs
and KZRA(AM)-KBRS(FM) Springdale/all
Fayetteville

Price: $6.525 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Hochman Communications (George
Hochman, owner)

KLRA(AM)-KHUG(FM) England/Little
Rock

Price: $2 million

Buyer: Equity Broadcasting Corp. (Larry
Morton, president)

Seller: Pearson Broadcasting Inc. (Max H.
Pearson, president)

Broker: MGMT Services Inc.

CALIFORNIA

KORG(AM)-KEZY(FM) Anaheim

Price: $30.1 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEQO; Zell/Chilmark Fund LP, 30% owner)
Seller: ML Media Partners LP (I. Martin
Pompadur, managing partner)

Broker: Gary Stevens & Co.

KKSC(AM) Brawley and KSIQ(FM) Braw-
ley/El Centro

Price: $2 million

Buyer: Commonwealth II (Dex Allen, prin-
cipal)

Seller: Stodelle Broadcasting Corp.
(Stephen Stodelle, president)

Broker: Media Services Group Inc.

KGOE(AM)-KRED-FM, KFMi(FM) and
KKHB(FM) Eureka, KATA(AM)
Arcata/Eureka, KXBX-AM-FM Lakeport
and KQPM(FM) Ukiah/Lakeport

Price: $4.6 million

Buyer: Bi-Coastal Media LLC (Ken Dennis
and Kevin Mostyn, principals)

Seller: North Country Communications Inc.
(Bill Groody, president)

Broker: Media Services Group Inc.

KAVL(AM) Lancaster, KAVS(FM)
Mojave/Lancaster and KYHT(FM)
Yermo/Lancaster

Price: $4 million cash

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)

Seller: Antelope Broadcasting Co. (Ron
Carter, president)
Broker: Jorgenson Broadcast Brokerage

KBKO(AM)-KSPE-FM Santa Barbara
Price: $4.6 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEQ; Zell/Chilmark Fund LP, 30% owner)
Seller: Spectacular Broadcast Inc.
(Richard C. Marsh, CEQ)

Broker: Jorgensen Broadcast Brokerage

GOLORADO

KZYR(FM) Avon, KSMT(FM) Breckin-
ridge, KVFC(AM)-KRTZ(FM) Cortez,
KKCH(FM) Glenwood Springs, KIDN-FM
Hayden and KSNO-FM Snowmass Vil-
lage

Price: $6 million

Buyer: American General Media Corp.
(Anthony S. Brandon, 67% owner)

Seller: Rocky Mountain Radio Co. (Clifton
H. Gardiner, CEQ)

KNX(AM)-KTCL(FM) Fort Collins
Price: $6.1 million ($500,000 cash for
stock; $5.6 million assumption of debt)
Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Tsunami Communications Inc.
(Anthony A. Galluzzo, owner)

KQIL(AM) and KEXO(AM) Grand Junc-
tion and KKNN(FM) Delta/Grand Junc-
tion

Price: $2 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Mustang Broadcasting Co. (Paul
Fee, principal)

Broker: McCoy Broadcast Brokerage

KCSJ(AM), KGHF(AM) and KYZX(FM)
Pueblo

Price: $4.5 million

Buyer: Colorado Springs Radio Broadcast-
ers Inc. (Cy Bahakel, president)

Seller: Pueblo Broadcasters Inc. (Ken
Salazar, vice president)

DISTRICT OF COLUMBIA

WWDC-AM-FM

Price: $72 million

Buyer: Chancellor Media Corp. (Thomas
O. Hicks, chairman; Scott K. Ginsburg,
president)

Seller: Capitol Broadcasting Co. (Goff Leb-
har, president)

Broker: Media Venture Partners

FLORDIA

WCCF(AM)-WIKX(FM) and WCVU(FM)
Fort Myers

Price: $7.5 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEOQ; Zell/Chilmark Fund LP, 30% owner)
Seller: Intermart Broadcasting Southwest
Florida Inc. (Trisha Danhlin, president)

SPECIAL REPORT

WCLB-FM, WJNA(AM), WINX(AM),
WRLX(FM) and WRMF(FM) West Palm
Beach and WJNO(AM) Boynton
Beach/West Palm Beach

Price: $85 million

Buyer: Clear Channel Communications
Inc. (L. Lowry Mays, president)

Seller: Fairbanks Communications Inc.
Richard M. Fairbanks, president)
Brokers: Bergner & Co.; Richard A. Fore-
man Associates inc.

Swap of WFTL(AM) Fort Lauderdale,
WJNA(AM) and WRLX(FM) West Palm
Beach and WRMF(FM) Palm Beach/West
Palm Beach for WTPX(FM) Jupiter/West
Palm Beach, plus $47 million cash
Value: $65 million

Swapper, WFTL, WJNA, WRLX, WRMF:
Clear Channel Communications Inc. (L.
Lowry Mays, president)

Swapper, WTPX: James Crystal Enterpris-
es Inc. (Jim Hilliard, president)

Brokers: Bergner & Co.; Richard A. Fore-
man Associates Inc.

WLVU-AM-FM Holiday/Tampa/St. Peters-
burg

Price: $7 million

Buyer: Concord Media Group Inc. (Mark
W. Jorgenson, president)

Seller: Times Publishing Co. (Edward
Mead and Micheal Mead, principals)

GEORGIA

WGPC-AM-FM Albany

Price: $2.25 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Albany Broadcasting Co. (Leonard
M. George, principal)

Broker: Force Communications & Consul-
tants LLC

WDAK(AM) Columbus and WSTH-FM
Alexander City, Ala/Columbus

Price: $4.5 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Solar Communications Co. (Allen
Woodall, president)

Broker: Media Services Group Inc.

WEAS-AM-FM Savannah

Price: $5.25 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Ocmulgee Broadcasting Co. Inc.
(Edward Esserman, principal)

HAWAI

KHLO(AM) and KKBG(FM) Hilo,
KKOA(FM) Volcano/Hilo and KLEO(FM)
Kahaluu/Kailua-Kona

Price: $3.775 milion

Buyer: Emerald City Radio Partners (Paul
W. Robinson, president)

Seller: Brewer Broadcasting Corp. (Phillip
L. Brewer, president)

KQMQ-AM-FM, KHUL(FM) and KPOI-FM
Honoluilu

FEBRUARY 15, 1888 / BROADCASTING & CABLE 45

www.americanradiohistorv.com


www.americanradiohistory.com

SPECIAL REPORT

Price: $7.5 million

Buyer: New Wave Broadcasting LP
(Charles Cohn and Jon Ferrari, principals)
Seller: Caribou Broadcasting LP (J. Kent
Nichols, president)

Broker: Kalil & Co. Inc.

KQNG-AM-FM Lihue

Price: $2.2 million

Buyer: Visionary Related Entertainment
(John Detz Jr., president)

Seller: Sanchez Communications Corp.
(Randy Sanchez, president)

Broker: Exline Co.

IDAHO

KCID-AM-FM, KGEM(AM)-KJOT(FM),
KQXR-FM and KSRV-AM-FM Boise
Price: $15.5 million

Buyer: Journal Broadcast Group Inc. (Dou-
glas Kiel, president)

Seller: American General Media Corp.
(Anthony S. Brandon, 67% owner)

Broker: Kalil & Co. Inc.

KECN(AM)-KLCE-FM and KCVI(FM)
Blackfoot/Pocatello and KICN(AM) idaho
Falls/Pocatello

Price: $4.5 million

Buyer: Marathon Media Ili LP (Bruce Buzil,
manager/96% owner)

Seller: Western Communications (Kent
Fandsen, president)

Broker: Media Services Group Inc.

ILLINOIS

WCBR-FM Arlington Heights,
WLBK(AM)-WDEK(FM) DeKalb and
WLRT-FM Kankakee

Price: $22.5 million ($4.5 million for
DeKalb stations)

Buyer: Big City Radio Inc. (Michael
Kakoyiannis, president)

Sellers: wceR-Fum: Darrel Peters Produc-
tions (Darrel Peters, president); WLBK-WDEK:
DeKalb Radio Studios Inc. (Jerome Cerny,
president); wLRT-Fm: Starradio Corp.
(Howard Doss and Jack Whitley, principais)
Broker: Gary Stevens & Co.; WLBK-WDEK:
Blackburn & Co. Inc.

WDDD(AM) Johnson City-WDDD(FM)
Marion, WFRX(AM)-WQUL(FM) West
Frankfort, WVZA(FM) Herrin and
WTAO(FM) Murphysboro

Price: $13.125 million

Buyer: Cumulus Media LLC. (Richard
Weening, chairman)

Seller: Clearly Superior Radio LLC (Dennis
F. Doelitzsch, president)

Broker: Media Services Group inc.

WTAD(AM)- WQCY(FM) and WMOS(FM)
Quincy and WBRJ(FM) Mount
Sterling/Quincy

Price: $2.35 million

Buyer: StaRadio Corp. (Jack Whitley, pres-
ident)

Seller: Citadel Communications Corp.
(Lawrence R. Wilson, president/19.1%
owner; ABRY Broadcast Partners Il L.P,
37.2% owner)

Broker: Media Venture Partners

WKRS(AM)-WXLC(FM) Waukegan
Price: $4.3 million

Buyer: Belvidere Broadcasting Co. LP
(Bruce Buzil, manager)

Seller: Spring Broadcasting LLC (William
Sherard, president; Broadcasting Partners
Holdings, controlling member)

INDIANA

WHBU(AM) Anderson and WAXT(FM)
Alexandria/Anderson

Price: $2 million

Buyer: Indiana Radio Partners (Michael
Schwartz, principal)

Seller: Clearwater Enterprises (Tom Hayth,
president)

Broker: Bergner & Co.

WAXT-AM-FM,WERK-FM, WLHN-FM and
WWWO(FM) Muncie

Price: $5.5 million

Buyer: Indiana Radio Partners ( Aaron
Daniels, principal)

Seller, waxt-am-rFm: Clearwater Enterprises
(Tom Hayth, president)

Seller, WERK-FM, WLHN-FM: (Dream

Weaver Broadcasting (Wade Weaver, prin-
cipal)

Seller, wwwo: Viking Communications
(Judy Kvale, principal)

Broker: Bergner & Co.

WNDU-AM-FM South Bend

Price: $6,123,180

Buyer: Broadcasting Management Inc.
(Arthur A. Angotti, president)

Seller: Michiana Telecasting Corp. (Jim
Bailey, president)

Broker: Media Venture Partners

I0WA

KBUR(AM)-KGRS(FM) Buriington
Price: $5.7 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEOQ; Zell/Chilmark Fund LP, 30% owner)
Seller: LWM Inc. (John Weir, owner)
Broker: Connelly Co.

WDBQ(AM)-KLYV(FM) and KXGE(FM)
Dubuque and WJOD-FM Galena,
11l./Dubuque

Price: $6 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Communications Properties inc.
(Philip T. Kelly, president)

Broker: Kalil & Co. inc.

KANSAS

KMAJ-AM-FM and KTOP(AM)-
KDVV(FM) Topeka

Price: $10.425 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Midland Broadcasters Inc. (Freder-
ick P. Reynolds Jr., principal)

Broker: Montcalm Inc.
KLWN(AM)-KLZR(FM) Lawrence
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Price: $3 miilion

Buyer: Zimmer Radio (Jerome R. Zimmer,
president/25% owner)

Seller: Lawrence Broadcasters Inc. (Henry
Booth, CEO)

Broker: Media Services Group Inc.

KENTUCKY

WFKY(AM)-WKYW(FM) and WKED-AM-
FM Frankfort and WCND(AM)-WTHQ(FM)
Shelbyville

Price: $2.5 million

Buyer: Commonwealth Broadcasting Corp.
(Brereton C. Jones, chairman)

Seller: Purchase Broadcasting Inc.,
Franklin County Broadcasting Inc. and
Shelby County Broadcasting Inc. (R. Lee
Hagan, president)

LOUISIANA

WIBR(AM) and WXOK(AM) Baton Rouge,
WKJN-FM Hammond/Baton Rouge,
WEMX(FM) Kentwood/Baton Rouge,
KQXL-FM New Roads/Baton Rouge and
KRRQ(FM) Lafayette, KFXZ(FM) Mau-
rice/Lafayette and KNEK-AM-FM Wash-
ington/Lafayette

Price: $34 million

Buyer: Citadel Communications Corp.
(Lawrence R. Wilson, president/19.1%
owner; ABRY Broadcast Partners Il L.P.,
37.2% owner)

Seller: Citywide Communications Inc.
(Peter Moncrieffe, president)

Broker: Bergner & Co.

KXZZ(AM)-KBIU(FM) and KYKZ(FM)
Lake Charles and KKGB(FM) Sulphur
Price: $14.848 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: John M. Borders

WBYU(AM) and WRNO-FM New Orleans
and KMEZ(FM) Belle Chasse/New Orleans
Price: $16 million

Buyer: Centennial Broadcasting

Seller: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)

KEEL(AM)-KITT(FM), KWKH(AM)-
KRUF(FM) and KVKI-FM Shreveport
Price: $24 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO:; Zell/Chilmark Fund LP, 30% owner)
Seller: Progressive Broadcasting LLC (Bill
Fry, managing member)

MAINE

WCLZ-AM-FM Brunswick

Price: $3.2 million

Buyer: Fuller-Jeffrey Radio Inc. (Robert F.
Fuller, president)

Seller: Riverside Broadcasting LP (William
Devereaux, principal)

Broker: Media Services Group Inc.

WKCG(FM) Augusta, WCME(FM) Booth-
bay Harbor, WFAU(AM)-WABK-FM Gar-

diner and WIGY(FM) Madison
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Price: $4 million ($500,000 for WCME;
$3.5 million for others)

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Tryon-Seacoast Communications
Inc. (Jeffrey Fisher, president; Northeast
Communications Corp., 50% owner)
Broker: George Silverman & Associates

MASSACHUSETTS

WEEI(AM) and WRKO(AM) Boston,
WEGQ(FM) Lawrence/Boston and
WWTM(AM)-WAAF(FM)
Worcester/Boston

Price: $140 million ($82 million for wee
and wrko; $58 million for weaq and wwtm-
WAAF)

Buyer: Entercom Communications Corp.
(Joseph M. Field, president)

Seller: Westinghouse Electric Co./CBS
Corp. (Mel Karmazin, chairman, CBS Sta-
tion Group)

MICHIGAN

WKFR-FM Battle Creek, WKMI(AM) Kala-
mazoo and WRKR(FM) Portage

Price: $14 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Crystal Radio Group Inc. (Edward J.

Sackley lil, principal)

WSGW(AM)-WMJA(FM) and WGER-FM
Saginaw, WIOG(FM) Bay City/Saginaw,
WKQZ(FM) Midland/Saginaw and
WMJK(FM) Pinconning/Saginaw
Price: $35 million

Buyer: Citadel Communications Corp.
(Lawrence R. Wilson, president/19.1%
owner; ABRY Broadcast Partners Il L.P,
37.2% owner)

Seller: 62nd Street Broadcasting LLC (R,
Chris McLravy, president/5% owner; Bain
Capital Inc., 94% owner)

Broker: Richard A. Foreman Associates

WCKC(FM) Cadillac, WCBY(AM)-
WGFM(FM) Cheboygan, WGFN(FM) and
WJZJ(FM) Glen Arbor, WLJZ(FM) Macki-
naw City, WAVC(FM) Mio and WIDG(AM)-
WMKC(FM) St. Ignace

Price: $6.9 million

Buyer: Calibre Communications LLC
(Wade Fetzer, member)

Sellers: Del, Mary A_, Ronald and Jane
Reynolds

WHGR(AM)-WUPS(FM) Houghton
Lake/Cadillac

Price: $2,111,287

Buyer: John M. Salov

Seller: Melling Tool Co. Inc. (Thomas C.
Evanson, principal)

Broker: R. Charles McLravy

WCHB-AM-FM Taylor/Detroit

Price: $34.2 million

Buyer: Radio One Inc. (Alfred C. Liggins
IIl, president/owner)

Seller: Bell Broadcasting Inc. (W. Terry
Arnold and Harold Munn, principals)
Broker: Force Communications & Consul-

COMMUNICATIONS AND MEDIA FINANCE GROUP

Petry Media
Corp.
$30,000,000

Acquisition/Working Capital
Financing

R e e

—
The Interep j
Radio Store

$5,000,000

Working Capital Line of Credit

Broadca

] Senior Credit

Buckley

| Corp.

sting |

Facility

| Straus Media
Group

$4,500,000

Radio Station Acquisition
Financing

| Broadcasting
Partners

$26,000,000 |

I Radio Group Acquisition

Financing

For oomPamicé that are maklmg,
themselves heard, weve helped
them tum up the volume.

At Summit Bank’s Communications and Media Finance Group,
we have a thorough understanding of the broadcast industry
and its specific needs. We can arrange the financing for deals
covering a wide range of sizes, while still providing the quick

turnaround our customers require.
commitment to personal service, let

With our broad expertise and
us work with you to structure

a customized package that’s ideal for your company’s objectives.

Communications and Media Finance Group
Contact:  Hank Kush (609) 987-3497

Ken Stoddard (609) 987-3496
Mike Thomson (609) 987-3325
Catherine O’Brien  (609) 987-3615
Rob Mace (609) 987-3569

Financing provided by

SuMmiIT
BANK
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SPECIAL REPORT

tants LLC

WMIQ(AM)-WIMK(FM) Iron Mountain and
WZNL(FM) Norway/Iron Mountain,
WUPK(FM) Marquette, WKNW(AM)-
WYSS(FM) Sault St. Marie and WIHC(FM)
Newberry/ Sault St. Marie,

Price: $6.1 million

Buyer: Marathon Media Inc. (Bruce Buzil,
manager)

Seller: Martz Communications Group Inc.
(Timothy D. Martz, president)

Broker: Richard A. Foreman Associates

WMUS-AM-FM Muskegon
Price: $5.25 million

- Buyer: Connoisseur Inc. (Jeffrey D. War-
shaw, general partner/75% owner)
Seller: Greater Muskegon Broadcasters
inc., Harvey Nedeau, principal)
Broker: Connelly Co.

WNIL(AM)-WAOR(FM) Niles

Price: $2 million

Buyer: Pathfinder Communications Corp.
(John F. Dille 111, president/75% owner)
Seller: Niles Broadcasting Inc. (Murray C.
Campbell, principal)

WSOO(AM)-WSUE(FM) Sault Ste. Marie
Price: $2.3 million

Buyer: Martz Communications Group (Tim
Martz, CEO)

Seller: Fabiano-Strickler Communications
(James C. Fabiano and William J. Strickler,
owners)

Broker: Richard A. Foreman Associates Inc.

MISSISSIPPI

WKOR-FM and WSMS(FM) Columbus,
WKOR(AM) Starkville/Columbus,
WSSO(AM)- WMXU(FM) Starkville/Colum-
bus and WTUP(AM)-WESE(FM) Tupelo
Price: $6.85 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Charisma Communications (Donald
R. Depriest, principal)

Broker: Media Services Group Inc.

WJWF(AM)-WMBC(FM) Columbus and
WFOR(AM)-WHER(FM) Hattiesburg
Price: $4.5 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Radio Hattiesburg/Radio Columbus
(James Furr, owner)

Broker: Media Services Group Inc.

KSFT(AM)-KKJO(FM) St. Joseph
Price: $4 million

Buyer: Eagle Communications Inc. (Gary
Shorman, president)

Seller: Cardinal Communications Inc.
(John Daniels and Ted Mahn, principals)
Broker: Patrick Communications

NEBRASKA

KOGA-AM-FM and KMCX(FM)
Ogallala, Neb.

Price: $4 million

Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner

Seller: Ogallala Broadcasting Co. (Ray H.
Lockhart, president)

NEW HAMPSHIRE

WKNE-AM-FM Keene

Price: $7 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Richard Lightfoot, Hadlyme, Conn.

NEW JERSEY

WCHR(AM)-WNJO(FM) Trenton, N.J.
Price: $20 million

Buyer: Nassau Broadcasting Partners LP
(Louis F. Mercatanti, president)

Seller: Great Scott Broadcasting (Faye
Scott, president)

Broker: Americom

NEW YORK

WABY-AM-FM and WKLI(FM) Albany and
WKBE(FM) Warrensburg

Price: $7.5 million

Buyer: Tele-Media Communications Hold-
ing LLC (Pacesetter Growth Fund, 53.5%
owner [Thomas Gerron, Divaker Kamath
and Donald Lawhorne, prircipals])

Seller: Dot Communications/Bendat Com-
munications and Broadcasting Inc. (Paul
Bendat, president)

Broker: Biernacki Brokerage

WIZR(AM)-WSRD(FM) Johnstown

Price: $2.2 million

Buyer: Albany Broadcasting Co. Inc. (John
F. Kelly, president)

Seller: Hometown Broadcasting Corp.
(Joseph A. Reilly, director)

NORTH DAKOTA

KACL(FM), KKCT(FM) and KLXX(AM)-
KBYZ(FM) Bismarck

Price: $7 million

Buyer: Cumulus Media LLC. (Richard
Weening, chairman)

Seller: James D. Ingstad

Broker: Media Venture Partners

KFYR(AM)-KYYY(FM) Bismarck

Price: $4.8 million

Buyer: Jacor Communications Inc., Cincin-
nati (Samuel Zell, chairman; Randy
Michaels, CEO; Zell/Chitlmark Fund LP,
30% owner)

Seller: Meyer Broadcasting Co. (Judith
Ekberg Johnson, president)

Broker: Media Venture Partners

WRMR(AM)-WDOK(FM), WJMO(AM)-
WZJM(FM), WZAK(FM) and WQAL(FM)
Cleveland

Price: $274.95 million ($128.7 million for
WJIMO-WzJM, wzAK; $95 million for wRMR-
wpDoK; $51.25 million for waaL)
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Buyer: Chancellor Media Corp. (Thomas
O. Hicks, chairman)

Seller, wamr-wpok: Independent Group LP
(Thomas J. Embreschia, chairman)

Seller, wumo-wzum, wzAk: Zapis Communi-
cations (Lee Zapis, president)

Seller, waaL: ML Media Partners (I. Martin
Pompadur, principal)

WBEX(AM) Chillicothe-WKKJ(FM) Chilli-
cothe/Columbus

Price: $6 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEOQ; Zell/Chilmark Fund LP, 30% owner)
Seller: Pearl Broadcasting inc. (Randy
Kendrick, president)

Broker: Jorgenson Broadcast Brokerage
WCHI(AM)-WFCB(FM)
Chillicothe/Columbus

Price: $4 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEOQ; Zell/Chilmark Fund LP, 30% owner)
Selier: Wyandot Radio Corp. (Dave and
Annette Smith, owners)

WING(AM) Dayton, WGTZ(FM)
Eaton/Dayton and WING-FM Spring-
field/Dayton

Price: $14 million

Buyer: Clear Channel Communications
Inc. (L. Lowry Mays, president)

Seller: Great Trails Broadcasting (Alexan-
der J. Williams, chairman)

Broker: Communications Equity Associ-
ates

WPTW(AM)-WCLR(FM) Piqua and
WZLR(FM) Xenia

Price: $6.3 million

Buyer: Cox Broadcasting Inc. (Nicholas D.
Trigony, president; Robert F. Neil, president,
Cox Radio Inc.; 75% owner Cox Enterpris-
es Inc. [James C. Kennedy, chairman])
Seller: Xenia Broadcasting Inc. (Charles E.
Giddens, president)

WTTF-AM-FM Tiffin

Price: $2.4 million

Buyer: Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEOQ; Zell/Chilmark Fund LP, 30% owner)
Seller: WTTF Inc. (Richard Wright, presi-
dent)

Broker: Jorgensen Broadcast Brokerage

OKLAHOMA

KOMA-AM-FM and KRXO-FM Oklahoma
City

Price: $53.375 million

Buyer: Renda Broadcasting Inc. (Tony
Renda, president)

Seller: Diamond Broadcasting Inc. (Daniel
R. Lee, president)

Broker: Broadcasting Asset Management
Corp.

OREGON

KRKT-AM-FM Albany
Price: $3.825 million
Buyer: Jacor Communications Inc.
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June 1. 1997

JPaxson Communications Corporation

hus agreed to acquire*

WPCB (TV) Piusburgh (Greensburg), Pennsylvania
from

Cornerstone TeleVision, Inc.

The undersigned initiated (he ahove. assisted in the negotiations

and acted as the exclusive broker in the transaction.

* subject 10 FCC apprivat

# Richard A. Foreman Associates
4 incorporated

Media Brokerage & Consulting
330 Emery Drive East

Stamford. Connecticut 06902
203 327-2800

EF

[faTE i R e ey
Muy 1. 1998

S =

COMMUNICATIONS
hus acquired

WBPW (FM) - Presque Isle. Maine
WQHR (FM) - Presque Isle, Maine
wozi (FM) - Presque Isle. Maine
WHRR (FM) - Dennysville, Maine

from

Martz Communications Group Inc

The undersigned initiated the above. assisted in the negatiations
and acted as the exclusive broker in the fransaction.

Richard A.Foreman Associates
Incorporated

Media Brokerage & Consulting
330 Emery Drive East

Stamford, Connecticut 06902
203 327-2800

Fr Richard A.Fore
. Incorporated

July 31. 1998
CAPSTAR

BROADCASTING
has ucquired

WCPV (FM) Burlington (Essex. NY)

WXPS (FM) - Burlingron (Veige
and an option to acquire:
WEAV (
from

Lake Champ
& Watertown

The undersigned initiatel
and acled as the exclu:

the negotiations
 Lhe ransaction.

Media Brokerage & Consulthy
330 Emery Drive East
Stamford, Connecticut 06902
203 327-2800

November 24. 1998

MEDIA

of Maine LLC
has agreed 1o acquire®

WAGM (TV} - Presque Isle, Maine
Houlton Cable Television Systems.

Houlton, Maine
trom
NEPSK, Inc.

I'he undersigned initiated the ubove. assisted in the regotiations
and acted as the exclusive broker in the transaction.

*subject 10 FCC approval

ﬂ‘ Richard A.Foreman Associates
4 incorporated

Media Brokerage & Consulting
330 Emery Drve East

Stamford. Connecticut 06802
203 327-2800

E¥

August 3, 1998

&)

f' I‘ CLEAR CHANNEL COMMUNICATIONS, INC.
N7

hus acquired

WJNX (AMYWXFG
WJNO (AM) Bovnton I
WTPX (FM) Hobe So

& James

The undersigned
and acted as @

.Foreman Associates
ncorporated :

edia Brokerage & Consulting

D Emery Drive East

W ford. Connecticut 06902
7-2800

December 10. 1998

Marathon Media of Michigan LP
has acquired

wWMIQ (AM)/W'MK (FM) Iron Mountain, Michigan
WKNW (AM)/WYSS (FM)
Saull Sainte Marie. Michigan
WIHC (FM) Newberry. Michigun
WZNL (FM) - Norway. Michigan
WUPK (FM) - Marguetie, Michigan

trom

Martz Communications Group Inc

The undersigned initiaied the above. assisted in the negofiations
and acted as the exclusive broker in the transaction.

Richard A. Foreman Associates

Incorporated

Media Brokerage & Consulting
330 Emery Drive East

Stamiford, Connecticut 06902
203 327-2800

www americanradiohistorvy com
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June 12, 1998

g ————

= =_——— =
COMMUNICATIONS
hus acquired

WIII (FM)/WKRT (AM) - Corland. New York

from

Cayuga Radio Partners L.P.

tiated the shove. assisted in thgg
fiusive broker in the 1ransacy

e lled the above. assisted in the negotiations
I~ a broker in the transaciion.

Richard A. Foreman Associates
Incorporated

Media Brokerage & Consulting
330 Emery Drive East

Stamiord, Connecticut 06902
203 327-2800

Richard A.

July 7. 1998

S'F-X-ENTERTAINMENT

COMPANY, INC.

ertainment, LLC]

The undersr.
and acted s

hove, assisted in the negotiations
er in the transaction,

Associates

Incorporated
Media Brokerage & Const
330 Emery Drive East

Stamford. Connecticut, 06902

munications Group Inc

ced to acquire™
WSUE (FM)/WSOO (AM)
Sault Sainte Marie, Michigun

from

Fabiano-Strickler Communications

The undersigned initiated the ahove. assisted in the negotiations
and acted a» the exclusive broker i the transaction.

*subject 10 FCC approval

Richard A.Foreman Associates

Incorporated

Medla Brokerage & Consuiting
330 Emery Drive East

Stamtford, Connecticut 06902
203 327-2800

e e e i s ———
December 30. 1998

Mega Broadcasting

has acquired

WSSJ (AM) - philadelphic. Pennsylvanid

|Camden. New Jersey]

trom

WSSJ Broadcasting

The undersigned initiated the above. assisted in the negotintons
and seted ax the exelusive representative to the selter im the transaction

Richard A. Foreman Associates

Incorporated

Media Brokerage & Consulting
330 Emery Drive East

Stamtord, Connecticut 06902
203 327-2800

EF

February 9, 1999

<C> Citadel Communications Corporation

has acquired

WMJA (FM)/WGER (FM)/WSGW (AM)
Saginaw. Michigan

WKQz (FM) - Midland, Michigan

WMJK (FM) - Piconning. Michigan

WIOG (FM) -~ Bay City, Michigan

from

62nd Street Broadcasting, L.L.C

The undersigned initiated the above. assisted in the negotiations
wnd acted as the exclusive broker in the transaction.

Richard A. Foreman Associates

Incorporated

Media Brokerage & Consuiting
330 Emery Drive East

Stamford, Connecticut 06802
203 327-2800

www americanradiohictorv com
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Richard A. Foreman Associates

Incorporated

Media Brokerage & Consulting

330 Emery Drive East

Stamford, Connecticut 06902

203 327-2800

203-967-9393 FAX

EMail: RAFAMEDIA@CompuServe.COM

www americanradiohictorv com
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I SPECIAL REPORT

(Samuel Zell, chairman; Randy Michaels, J. Alt, Kerby E. Confer, each 40% owner) Buyer: Cumulus Media LLC (Richard

CEO; Zell/Chilmark Fund LP, 30% owner) Seller: Nittany Broadcasting Co. (Nick Weening, chairman)

Seller: M3X Corp. (Robert Esty and Gary Galli, president) Seller: Clarendon County Broadcasting

Grossman, principals) Broker: Bergner & Co. Co. (Betty Roper, principal)

Broker: Media Services Group Inc. Broker: Whittle Agency
WVPO(AM)-WSBG(FM) Stroudsburg

KKJJ(FM) Ashland, KMED(AM)Medford, Price: $7 million

KZZE(FM) Eagle Point/Medford and Buyer: Multicultural Radio Broadcasting TENNESSEE

KRWQ(FM) Gold Hill/Medford Inc. (Arthur S. Liu, president) WLMX-AM-FM and WZST-FM Chat-

Price: $12.5 million Seller: Nassau Broadcasting Partners LP tanooga

Buyer: Jacor Communications Inc. (Louis Mercatanti, CEO) Price: $5.5 million

(Samuel Zell, chairman; Randy Michaels, Broker: Serafin Bros. Buyer: Cumulus Media LLC (Richard

CEO; Zell/Chilmark Fund LP, 30% owner) Weening, chairman)

Sellers: KKJJ: Ashland Broadcasting LLC Seller: Wicks Broadcast Group LP (Edgar

(Sherry Hill, managing partner); KMED: SOUTH BAROLINA R. Berner, president/41.7% owner; WBG

Crater Broadcasting Co. (Duane Hill, presi-  WYMB(AM)-WHLZ(FM) Manning Managment Inc., general partner)

dent); KRWQ: Hill Radio Inc. (Duane E. Hill,  prjce: $3.25 million Broker: Gary Stevens & Co.

president); KZZE: Pro Promotions Inc.

(Sherry Hill, president)

KLOO-AM-FM Corvallis This notice appears as a matter of record only.
Price: $2.5 million December 1998

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Oregon Trail Productions Inc. (Lee
Jamison, principal)

H B B B EE RN
Broker: Media Services Group Inc. = Y ] |
|
KXL-AM-FM Porttand [ ‘
Price: $55 million I
Buyer: Rose City Radio Corp. (Paul Allen, !

owner) . THEATRES
Seller: Alexander Broadcasting Co. (Lester . . s
M. Smith, president) A builder and operator of superior stadium seated

multiplex movie theatres.

PENNSYLVANIA ——
Price 251 milon oo $30,000,000

Buyer: Radio Friendz inc. (David and

Susan A. Bernstein, 63% joint owners) Equity Financing

Seller: Magee Industrial Enterprises Inc. ;

(Harry M. Katerman, principal) Sandler Capltal Partners IV L.P.
TP Sandler Capital Partners IV FTE LP.
Price: $4.5 million Alpine Equity Partners L.P.

Buyer: Citadel Communications Corp.
(Lawrence R. Wilson, president/19.1%

and
owner; ABRY Broadcast Partners 1l L.P,
37.2% owner) $30 OOO OOO
Seller: Zeve Broadcasting Co. (Lincoln il ’
Zeve, president) Debt Financing

WHYL-AM-FM Harrisburg Fleet National Bank, as Agent
A sl State Street Bank & Trust

Buyer: Citadel Communications Corp. ; E :
(Lawrence R. Wilson, president/19.1% Union Bank of California

owner; ABRY Broadcast Partners Il L.P,,
37.2% owner

Seller: Zeve Broadcasting Co. (Lincoln We assisted in the business plan preparation and
Zeve, president) raised the financing for Destinta Theatres.

WKST-AM-FM Newcastle

Price: $2.5 million

Buyer: Jacor Communications Inc. ,

(Samuel Zell, chairman; Randy Michaels, /"-

CEO; ZellChilmark Fund LP, 30% owner) — &ASSOCIATES

Seller: Great Scott Broadcasting (Faye 711 Sth Avenue, Suite 405, New York, NY 10022 212/935-5900

Scott, president) 3200 Cherry Creek South Drive, Suite 500, Denver, Co 80209 303/778-5555
Internet Address www.bdaniels.com

WMAJ(AM)-WBHV-FM State College Founded in 1958. Daniels & Associates L.P. is a member of the National Association of Securities Dealers Inc.

Price: $2.9 million and all its professional associates are licensed with the NASD. Member SIPC.
Buyer: Forever Broadcasting LLC (Donald
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wWQBB-AM-FM Knoxville

Price: $5.745 million

Buyer: Journal Broadcast Group Inc.
(Robert Kahlor, chairman)

Seller: Sequoyah Communications (Eliza-
beth S. Richards and James R. Staley, prin-
cipals)

Broker: Kalil & Co. Inc.

TEXAS

KBBA(AM)-KEYJ(FM) and KORQ-FM Abilene
Price: $5 million

Buyer: Sunburst Media LP, Dallas (John
Borders, general partner)

Seller: Dynamic Broadcasting Inc. (Adrian
Lioyd Mynatt, president)

KBST-AM-FM Big Spring and KBTS(FM)
Midland

Price: $2.8 million

Buyer: Equicom Inc. (Dain L. Schult, presi-
dent)

Seller: David W. Wrinkle

KUNO(AM)-KSAB(FM) Corpus Christi
Price: $2.96 million

Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Seller: KDOS Ltd. (Luis A. Munoz, princi-
pal)

Broker: John W. Barger

KBHT(FM) Crockett, KWBC(AM)-
KMBV(FM) Navasota and KLIS(FM) Pales-
tine

Price: $2.15 million

Buyer: Equicom inc. (Dain L. Schult, presi-
dent)

Seller: Nicol Broadcasting Ltd. (L. Thomas
Nicol, president)

Broker: John Saunders

KXIL(FM) Sanger/Dallas and KDSX(AM)
Sherman

Price: $6.335 million ($3.683 for kxiL;
$2.672 million for kpsx)

Buyer: Susquehanna Radio Corp. (David
E. Kennedy, president/8.7% owner;
Susquehanna Pfaltzgraff Co., ultimate
owner)

Sellers: KxiL: Metrosound of North Texas
LLC (Richard E. Witkovski, principal); kpsx:
Sock Hop Radio AM 950 Inc. (Rich Wit-
porski, gneral manager)

Broker: George Moore & Associates

KTSM-AM-FM El Paso

Price: $10.5 million

Buyer: Clear Channel Communications
Inc. (L. Lowry Mays, president)

Seller: ComCorp of El Paso Inc. (Tom Gal-
loway, principal)

KXTS-AM-FM Kilgore/L.ongview
Price: $2.4 million

Buyer: Capstar Broadcasting Corp. (R.
Steven Hicks, CEOQ; Hicks, Muse, Tate &
Furst Inc., owner)

Seller: Noalmark Broadcasting Corp.
(William Nolan, principal)

KMND(AM)-KNFM(FM), KBAT(FM),

e L

KGEE(FM) and KODM(FM)
Midland/Odessa

Price: $13.5 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: New Frontier Communications Inc.
(Tommy Vascocu, president)

Broker: Montcalm Inc.

KAMG(AM)-KVIC(FM) Victoria

Price: $2.1 million

Buyer: Victoria Radio Work Ltd. (John W.
Barger, president)

Seller: Independence Broadcasting Co.
(Wendell Mayes Jr., principal)

Broker: Dick Chapin

VIRGINIA

WBNK(FM) Christianburg, WFNR(AM)
Blacksburg/Christianburg, WNRV(AM)
Narrows/Christianburg, WRAD(AM)-
WRIQ(FM) Radford, WVMJ(FM) Blacks-
burg/Radford and WPSK-FM
Pulaski/Radford

Price: $6.445 million

Buyer: New River Valley Partners LLC
(Stephen J. Garchik, general partner)
Seller: Bocephus Broadcasting (George G.
Bbeasley and A. Thomas Joyner, principals)
Broker: Bergner & Co.

WGH-AM-FM Newport News/Norfolk
Price: $23 million

Buyer: Petracom Media LLC (Henry A.
Ash, president)

Seller: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
Broker: Communications Equity Associ-
ates

WASHINGTON

KGMI(AM)-KISM(FM) Bellingham

Price: $8 million

Buyer: Saga Communications Inc. (Ed
Christian, chairman)

Seller: KGMI Inc. (Ann Jones-Richardson,
president)

Broker: Blackburn & Co. Inc.

KPUG(AM)-KAFE(FM) Bellingham
Price: $5.825 miltion

Buyer: Saga Communications Inc.
(Edward K. Christian, president)

Seller: San Juan Radio Inc. (Michael Pol-
lock, president)

KELA(AM)-KMNT(FM)
Centralia/Chehalis, Wash.

Price: $4 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: KELA Corp. (M.J. Chytil, president)
Broker: Blackburn & Co. In.

KJR-AM-FM and KUBE(FM) Seattle
Price: $17.812 million

Buyer: Ackerley Group Inc. (William Acker-
ley, president)

Seller: New Century Seattle LP (Lance
Anderson, principal)

50 BROADCASTINE & CABLE / FEBRUARY 15, 1999

www americanradiohistorv com

KJOX(AM)-KXDD(FM) Yakima

Price: $8.7 million

Buyer: New Northwest Broadcasters
(Michael O’Shea, CEO)

Seller: Butterfield Broadcasting Corp. (Bob
Powers, president)

Multistate (by price)

KXMX-FM Vancouver, Wash/Portland, Ore.
Price: $20.6 million ($2.2 million to seller;
remainder to competing applicants for station)
Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Smith Broadcasting Co. Inc. (Robert
E. Smith, president)

KCDA(FM) Coeur d’Arlene, Idaho, and
KNJY(FM) Spokane, Wash.

Price: $6.8 million

Buyer: American General Media (Anthony
S. Brandon, president)

Seller: Z Rock Communications Inc. (Al
Hochstadt, president)

Broker: Exline Co.

WCPV(FM) Essex, N.Y., and WXPS(FM)
Vergennes, Vt.

Price: $5.25 million

Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Seller: Lake Champlain Radio Corp. and
Watertown Radio Associates LP (Jeffrey D.
Shapiro, principal)

WAIB-FM Tallahassee, Fla., and WWFO-
FM Lafayette, La.

Price: $3.75 million

Buyer: Capitol City Radio Partners
(Michael Schwartz, president)

Seller: Catamount Communications Inc.
and Catamount | Communications Inc.
(Adam Levinson, president)

Broker: Media Services Group Inc.

WKSO(FM) Orangeburg, S.C./Norfolk,
Va., and WKWQ(FM) Batesburg, S.C.
Price: $3.4 million

Buyer: Rainbow Radio LLC (John Bloom-
field, Cara Ebert Cameron and Barry Smith,
principals)

Seller: Columbia Christian Radio Inc. (L.E.
Willis, president)

FMs

Single-state
{alphabetical by state, then city)

ARIZONA
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KWCY(FM) Glendale/Phoenix

Price: $22 million

Buyer: Z-Spanish Media Corp. (Amadore
Bustos, president)

Seller: OwensMac Radio LLC (Michael
Owens, managing partner)

Broker: Blackburn & Co. Inc.

KBZR(FM) Arizona City/Scottsdale
Price: $3.5 million

Buyer: Brysan Broadcast Group LLC (Ger-
ald Ryan, Jim Seemiller and C. Jayson
Brentlinger, co-principals)

Seller: Brentlinger Broadcasting Inc. (Jay
Brentlinger, owner)

Broker: Serafin Bros. Inc.

KLQB(FM) Oracle/Tucson

Price: $5.8 million

Buyer: Journal Broadcast Group Inc. (Dou-
glas Kiel,president)

Seller: Desert West Air Ranchers Corp.
(Jana and Ted Tucker, owners)

Broker: Kalil & Co. Inc.

GALIFORNIA

KMMM(FM) Madera/Fresno

Price: $4.5 million

Buyer: L.otus Communications Corp.
(Howard A. Kalmenson, president)
Seller: Pat Ryan

KBCD(FM) Newport Beach/Los Angeles
and KACD(FM) Santa Monica/Los Ange-
les and LMA with KBET(AM) Los Ange-
les

Price: $35 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Kelsho Communications (Kenneth
J. Roberts, principal)

60% of KZMS(FM) Patterson/Modesto
Price: $3.1 million (includes $3 million in
stock)

Buyer: Z-Spanish Media Corp. (Amador S.
Bustos, president)

Seller: J.B. Broadcasting Inc. (John Bus-
tos, principal

KQBR(FM) Davis/Sacramento

Price: $5.6 million

Buyer: Z-Spanish Radio Network Inc.
(Amador S. Bustos, president/72% owner)
Seller: Beverly Group Inc. (receiver for
Progressive Medua Group Inc. [Beverly N.
McFarland, managing officer])

KWRP(FM) San Jacinto/Riverside/San
Bernardino

Price: $2.65 million

Buyer: Magic Broadcasting Inc. (Don
McCoy, president)

Seller: HSC Radio Inc. (Jerry Hartline,
president/owner)

Broker: Media Services Group Inc.

KJQY(FM) and KKLQ(FM) San Diego
Price: $65.15 million

Buyer: Heftel Broadcasting Corp. (Mac
Tichenor Jr., president; Clear Channel
Communications Inc., 29% owner)

Seller: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Broker: Gary Stevens & Co.

KZSF(FM) Alameda/San Francisco
Price: $16.5 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEQ,; Zell/Chilmark Fund LP, 30% owner)

Seller: Z-Spanish Media Corp. (Amador S.

Bustos, president)

KZWC-FM Walnut Creek/San Francisco
Price: $4.5 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO,; Zell/Chilmark Fund LP, 30% owner)

SPECIAL REPORT

Seller: Z-Spanish Radio Network Inc.
(Amador S. Bustos, president/72% owner)
Broker: Media Venture Partners
KZWC-FM Walnut Creek/San Francisco
Price: $6 million

Buyer: Radio One Inc. (Alfred C. Liggins
I1l, president/owner)

Seller: Z-Spanish Radio Network Inc.
(Amador S. Bustos, president/72% owner)

KKIQ(FM) Livermore/San Jose and
KUIC(FM) Vacaville/Sacramento

Price: $16 million ($9 million for KKIQ; $7
million for KUIC)

Buyers: James E. and John F. Levitt
Sellers: kkiQ: Shareholders of Tri-Valley
Broadcasters Inc. (Pedotti family, princi-
pals); kuic: shareholders of Quick Broad-

innovation

o
FINOVA. It stands for financial innovators - innovators

Ro have been delivering highly effective financing solutions tailored to
the unique needs of advertising and subscriber-supported businesses
since 1987. Through industry expertise, superior service, comprehensive
capability and long-term commitment, FINOVA continues to win
recognition as “The Capital Source for Midsize Business.” Call FINOVA

today for leading-edge solutions to your communications finance needs.

,//
FINOVA

th

.Ill

o
INNOVATORS IN CO/MMUNICATIONS FINi.I\.I'C_E_-_'

___ FINOVA Capital Corporation
(312) 322-7208

information. visit our web site at www.fino
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casting Inc. (Benton family, principals)
Broker: Media Venture Partners
KLDZ-FM Santa Barbara

Price: $1.5 million

Buyer: James F. McKeon

Seller: Joel Silverman

Broker: Kalil & Co. Inc.

KJOY(FM) Stockton

Price: $3.6 million

Buyer: Silverado Broadcasting Co. (Ron
Miller, principal)

Seller: Joseph Gamble Stations Inc. (Vir-
ginia and Joel Gamble and Ort Lofthus,
principals)

COLORADO

KSPN-FM Aspen, KNFO(FM) Basalt,
KTUN(FM) Eagle, KFMU-FM Oak Creek,
and construction permit for unbuilt sta-
tion, Hayden

Price: $5 million

Buyer: Salisbury Broadcasting Colorado
LLC (Charles H. Salisbury Jr., managing
member)

Seller: L&B Broadcasting LLC (Charles B.
Moss, principal)

KBKL(FM), KEKB(FM) and KMXY(FM)
Grand Junction

Price: $5 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Jan-Di Broadcasting Inc. (Dick May-
nard, principal)

Broker: Exline Co.

DISTRIGT OF COLUMBIA

Swap of WTOP-FM for WUPP-FM, both
Warrenton, Va./Washington

Value: $10.7 million ($2.6 value of wtop-Fm
plus $8.1 million cash)

Swapper, wror-rFM: Bonneville International
Corp. (Bruce T. Reese, president; Corp. of
President of Church of Jesus Christ of Lat-
ter-Day Saints, owner)

Swapper, wupp-rm: First Virginia Communi-
cations Inc. (Sidney Abel, president)
Broker: Media Services Group Inc.

WTOP-FM Warrenton, Va./Washington
Price: $2.6 million (exercise of option)
Buyer: Bonneville International Corp.
(Bruce T. Reese, president; Corp. of Presi-
dent of Church of Jesus Christ of Latter-
Day Saints, owner)

Seller: Radio Broadcast Communications
Inc. (Bill Parris, president)

Broker: Blackburn & Co. Inc.

FLORIDA

WRRX-FM Gainesville

Price: $2.8 million

Buyer: Entertainment Communications
Inc. (Joseph M. Field, president/70.3%
owner)

Seller: Gator Broadcasting Corp. (David
Gregg lli, president)

Broker: Donald K. Clark Inc.

WAIL(FM) and WEOW(FM) Key West

Price: $2.6 million

Buyer: Clear Channel Communications
Inc. (L. Lowry Mays, president)

Seller: Spectrum Radio Inc. (Peter Arnow,
president)

WTLN-FM Apopka/Orlando

Price: $14.5 million

Buyer: Cox Broadcasting Inc. (Nicholas D.
Trigony, president; Robert F. Neil, president,
Cox Radio Inc.; Cox Enterprises Inc.
[James C. Kennedy, chairman], 75%
owner)

Seller: Alton Rainbow Corp. (Thomas H.
Moffit Sr., president)

Broker: Media Venture Partners

WYCL-FM Pensacola

Price: $2 million

Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Seller: Paxson Communications Corp.
(Lowell W. “Bud” Paxson, chairman/owner)

WGLF(FM) Tallahassee

Price: $4 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Tallahassee Broadcasting Co.
(Bruce B. Timm, president)

Broker: Media Services Group Inc.

WLLD(FM) and WYUU(FM) Tampa/St.
Petersburg

Price: $75 million

Buyer: Westinghouse Electric Co./CBS
Corp. (Mel Karmazin, chairman, CBS Sta-
tion Group)

Seller: Entercom Communications Inc.
(Joseph M. Field, president)

WGUL-FM Dade City/Tampa/St. Petersburg
Price: $3.5 million

Buyer: Mega Communications Inc. (Alfredo
Alonso, president)

Seller: WGUL-FM Inc. (Carl Marcocci, CEO)
Broker: Norman Fischer & Associates

GEORGIA

LMA with and option to buy WGST-FM
Atlanta

Price: $31 miilion (to exercise option)
Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEQ; Zell/Chilmark Fund LP, 30% owner)
Seller: Cherokee Broadcasting Co. Inc.
(Bob Houghton, principal)

Broker: Questcom Media Brokerage

WAJM(FM) Roswell

Price: $3.5 million (for stock)

Buyer: Radio One Inc. (Alfred C. Liggins
11, president/owner)

Seller: Frank W. Johnson Jr.

WJCL-FM Savannah

Price: $7.25 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Lewis Broadcasting Corp. (J. Curtis
Lewis Jr., president)

52 BROADCASTING & CABLE / FEBRUARY 15, 18989

www americanradiohistorv com

WZAT(FM) Savannah

Price: $3.5 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Phoenix Broadcast Partners Inc.
Carl Marcocgci, principal)

ILLINOIS

WWCT(FM) Peoria

Price: $7.75 million

Buyer: Kelly Communications Inc. (Bob
Kelly, chairman)

Seller: Central Illinois Broadcasting (Bruce
T. Foster, president)

Broker: Kempff Communications

INDIANA

WLHN(FM) Elwood and WERK-FM
Muncie

Price: $2.25 million

Buyer: Indiana Radio Partners (Michael
Schwartz, principal)

Seller: Dream Weaver Broadcasting (Wade
Weaver, principal)

Broker: Bergner & Co.

WYNG-FM Evansville

Price: $6 million

Buyer: Connoisseur Inc. (Jeffrey D. War-
shaw, 75% general partner)

Seller: Pinnacle Broadcasting Co. (Philip
D. Marella, chairman)

Broker: Star Media Group Inc.

I0WA

KMXD-FM Ankeny/Des Moines

Price: $3 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEQ; Zell/Chilmark Fund LP, 30% owner)
Seller: V.O.B. Inc. (Steve Van Oort, presi-
dent)

Broker: Jorgensen Broadcast Brokerage

LOUISIANA

KMJJ-FM Shreveport

Price: $5.575 million

Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Seller: Sunburst Media LP (John Borders,
general partner)

MAINE

WQCB(FM) Brewer/Bangor and
WBZN(FM) Old Town/Bangor

Price: $6.4 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Castle Broadcasting LP (Katherine
Holley, president)

WBPW(FM), WOZI(FM) and WQHR(FM)
Presque Isle and WHRR(FM) Den-
nysville/Presque Isle

Price: $5.15 million

Buyer: Broadcasting Partners Holdings LP
(Lee Simonson, chairman; VS&A Commu-
nications Partners || LP, 96.1% limited part-
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nership)
Seller: Fours Seasons Communications
Inc. (Timothy D. Martz, president)

MARYLAND

WWFG-FM and WOSC-FM Ocean City,
Md.

Price: $7.75 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Broker: Media Venture Partners

MASSACHUSETTS

WQVR(FM) Southbridge
Price: $2 million

Buyer: Southbridge Radio Corp. (Jeffrey D.

Shapiro, president)
Seller: Eastern Media Inc. (John Neuhoff
Sr., president);

MICHIGAN

WTCF(FM) Carroliton

Price: $3.585 million

Buyer: Liggitt Broadcast inc. (Robert G.
Liggett Jr., chairman)

Seller: Mid-America Broadcasting Inc.
(Richard J. Doud, vice president)

WWBR(FM) Mount Clemens/Detroit
Price: $27 million

Buyer: Radio Onc. inc. (Alfred Liggins llI,
president)

Seller: Allur Detroit Inc. (Herb Wilkins Sr.,
president)

WTWR-FM Monroe

Price: $2.8 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Lesnick Comunications Inc.(There-
sa Lesnick, conservator)

MISSISSIPPI

Swap of WBKJ(FM) for WJDX(FM)
Jackson

Price: $11.5 million

Swapper, wakJ: Boswell Broadcasting (H.
Mims Boswell, 51% owner)

Swapper, wupx: Capstar Broadcasting
Partners LP (R. Steven Hicks, president;
Hicks, Muse, Tate & Furst, 55% owner)

WFUN-FM Bethalto, HI./St. Louis

Price; $6 million

Buyer: Marathon Media LLC (Bruce Buzil,
principal)

Seller: Coltre Broadcasting Inc. (Bob
Howe, president)

KXOK-FM Florissant/St. Louis

Price: $13.5 million

Buyer: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
Seller: WPNT Inc. (Saul Frischling, owner)
Broker: Bergner & Co.

NEVADA

KKLZ(FM) Las Vegas

Price: $21 million

Buyer: Centennial Broadcasting (Allen
Shaw, president/CEQ)

Seller: Apogee Cos. Inc. (Roy P. Disney,
cwner)

Broker: Kalil & Co. Inc.

KHWG(FM) Kings Beach, Calif./Sun Val-
ley and KSRN(FM) Reno

Price: $4 mition

Buyer: Boyd Broadcasting Co. LLC (John
Robert Boyd, principal)

Seller: Hilltop Church/Comstock Communi-
cations Inc. (Vernon Miller, principal)

KTHX-FM InclineVillage/Reno and
KLCA(FM) Sparks/Reno

Price: $2.7 million

Buyer: Salt Broadcasting LLC (Scott Sei-
denstricker, owner)

Seller: Americom Las Vegas LP (Tom
Quinn, president)

NEW JERSEY

WZZP(FM) Atlantic City

Price: $2,922,500

Buyer: Spring Broadcasting of New Jersey
LLC (William C. Sherard, principal)

Seller: Radio-Vision Communications Il LP
(Joseph M. Jacobs, principal)

NEW MEXICO

SPECIAL

KKSS(FM) Santa Fe

Price: $6.066 million

Buyer: Trumper Communications Inc. (Jef-
frey E. Trumper, president/CEO/owner)
Seller: Sunburst Media LP (John Borders,
general partner)

NEW YORK

WXLE(FM) Mechanicville/Schenectady
Price: $2.6 million

Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Seller: Foley Broadcasting LP (John L.
Foley, principal)

NORTH CAROLINA

WRCQ(FM) Dunn/Fayetteville

Price: $4.3 million

Buyer: Cape Fear Radio Inc. (John Daw-
son, president)

Seller: Kinetic Communications Inc.
(Howard Johnson and Jon Peterson, princi-
pals)

Broker: Bergner & Co.

WZAZ-FM Upper Arlington/Columbus
Price: $10.1 million

Buyer: Blue Chip Broadcasting Ltd. (Ross
Love, president)

Seller: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEOQO; Zell/Chilmark Fund LP, 30% owner)

CARIBOU COMMUNICATIONS

has acquired

WWLS-AM

Oklahoma City, Oklahoma

from

FOX BROADCASTING
$3, 800 000

The undersigned acted as exclusive broker
in this transaction and assisted in the negotiations.

wWWW americanradiohistorv com

A\
Kalil & Co.

Inc.

3444 North Country Club Tucson, Arizona 85716 (520) 795-1050

REPORT
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Broker: Crisler Co.

WKKJ(FM) Chillicothe/Columbus

Price: $5.9 million

Buyer: Secret Communications LLC (Frank
W. Wood, president)

Seller: Pearl Broadcasting Inc. (Randy
Kendrick, president)

Swap of WDPR(FM) Dayton for
WQRP(FM) West Carroliton/Dayton

Value: $500,000 cash plus value of stations
Swapper WDPR plus cash: Dayton Public
Radio Inc. (Robert Waltersheide, president)
Swapper WQRP: Southwestern Ohio Pub-
lic Radio Inc. (Harold F. Parshall, president)

WLSN(FM) Greenville/Dayton

Price: $3.25 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Treaty City Broadcasting Inc.
(Nicholas F. Bodi, president)

WDFM(FM) Defiance

Price: $3.95 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Lankenau Small Media Network
(Steve Lankenau, president)

Broker: Associated Broadcasters Broker-
age

WZLE(FM) Lorain

Price: $8 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Victory Radio Inc. (Vernon R. Bald-
win, president)

WEGE(FM) Westerville

Price: $5 million

Buyer: North American Broadcasting Co.
(Norma J. Mnich, CEO)

Seller: Davis Broadasting Co. (Gregory A.
Davis, principal)

Broker: Media Venture Partners

WRBP(FM) Hubbard/Youngstown

Price: $2.7 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Stop 26-Riverbend Productions Inc.
(Robert A. Douglas Jr., president)

KOPE(FM) Medford

Price: $9 million (includes two radio net-
works and 17 syndicated talk programs)
Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Chancellor Broadcasting Co. Inc.
(Alan Corbeth, president)

PENNSYLVANIA

WFGO(FM) Erie
Price: $2 million

D

Buyer: Jet Broadcasting Co. Inc. (Myron
Jones, CEO)

Seller: Presque Isle Broadcasting Inc.
(William Fleckenstein, president)

WRTS(FM) Erie and WRKT(FM) North
East

Price: $5.35 million

Buyer: Media One Group (James T.
Embrescia, managing member)

Seller: Rambaldo Communications Inc.
(Richard Rambaldo, president/owner)

WRNJ-FM Belvidere, N.H./Stroudsburg
Price: $5.35 million

Buyer: Big City Radio Inc. (Michael
Kakoyiannis, president)

Seller: Radio New Jersey (Lawrence J.
Tighe Jr. and Norman Worth, co-owners)
Broker: Frank Boyle & Co. LLC

PUERTO RICO

WDOY(FM) Fajardo

Price: $8.25 million

Buyer: Spanish Broadcasting System of
Puerto Rico Inc. (Pablo Raul Alarcon Sr.,
president)

Seller: Pan Caribbean Broadcasting Corp.
(Richard Friedman, principal)

WCOM(FM) Bayamon, WOYE-FM and
WIOB(FM) Maraguez, WOQI(FM) and
WIOC(FM) Ponce, WCTA-FM San Ger-
man and WIOA(FM) and WZNT(FM) San
Juan

Price: $75 million

Buyer: Chancellor Media Corp. (Thomas
O. Hicks, chairman)

Seller: Primedia Broadcast Group Inc.
(Jose J. Acosta, president)

Broker: Jeffery Group

SOUTH CAROLINA

WBZF(FM) Marion and WMXT(FM) Pampli-
co

Price: $3.8 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Pamplico Broadcasting LP (Edward
Seeger, principal)

Broker: Media Venture Partners

TENNESSEE

WKXJ(FM) South Pittsburg/Chattanooga
Price: $3 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Marson Broadcasting Inc. (Robert
Gay, principal)

TEXAS

KQIZ(FM) Amarillo

Price: $3.057 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Wiskes/Abaris Communications
KQIZ Partnership (Don J. Wiskes and John
P. Higgins, principal)

Broker: McCoy Broadcast Brokerage
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CP for KFMK(FM) Round Rock/Austin
Price: $8.5 million

Buyer: Capstar Broadcasting Partners LP
(R. Steven Hicks, president; Hicks, Muse,
Tate & Furst, 55% owner)

Seller: R. Steven Hicks

KTCX(FM) Beaumont

Price: $3.6 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Beaumont Skywave Inc. (Richard
Dames, principal)

KAGG(FM) Madisonville/College
Station

Price: $3 million

Buyer: Sunburst Media LP (John M. Bor-
ders, president)

Seller: OARA Inc. (Kenneth R. Reynolds,
president)

KLTG(FM) Corpus Christi, KRAD(FM)
Portland/Corpus Christi and KOUL(FM)
Sinton/Corpus Christi

Price: $7 million (forgiveness of debt)
Buyer: Texrock Radio Inc. (Dain L. Schult,
president)

Seller: Nueces Radio Partners LP (Willis
Jay Harpole, principal)

KNKI(FM) Sherman/Dallas

Price: $23 million

Buyer: Walt Disney Co./ABC Inc., Los
Angeles/New York (Michael D. Eisner,
chairman; Robert Iger, president, ABC Inc.;
Robert Callahan, president, ABC Radio)
Seller: First Broadcasting Co. (Ronald
Unkefer, president)

KKTL-FM Houston

Price: $14.7 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Preferred Media Group Inc. (James
R. Clark, president)

Broker: Blackburn & Co. Inc.

KPXI(FM) Mount Pleasant/

parts of Dallas

Price: $3,866,667

Buyer: Sunburst Media LP (John Borders,
president)

Seller: East Texas Broadcasting Inc. (John
Mitchell, president

Broker: Whitley Media Inc.

KSJL(FM) San Antonio

Price: $15 million

Buyer: Clear Channel Communications
Inc. (L. Lowry Mays, president)

Seller: Inner City Broadcasting (Pierre M.
Sutton, chairman)

Broker: Frank Boyle & Co. LLC

KRIO-FM Floresville/San Antonio
Price: $9 million

Buyer: Spanish Broadcasting System Inc.
(Raul Alarcon Jr., president/59% owner)
Seller: Radio KRIO Ltd. (John W. Barger,
principal)
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UTAH

KXRK(FM) Provo

Price: $10.4 million

Buyer: Simmons Family Inc. (Row W. &
Elizabeth E. Simmons Charitable Unitrust,
63.8% owner, H.H. Simmons, trustee)
Seller: ACME Broadcasting Iinc. (James C.
McNeil Jr., principal)

KMGR(FM) Tooele/Salt Lake City

Price: $3 million

Buyer: Deer Valley LLC (Bruce Buzil and
Chris Devine, principals)

Seller: Simmons Media Group (Craig Han-
son, president)

Broker: Media Services Group Inc.

VIRGINIA

WFOG-FM Suffolk/Norfolk

Price: $23 million

Buyer: Petracom Media LLC (Henry A.
Ash, president)

Seller: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
Broker: Communications Equity Associ-
ates

WISGONSIN

WJLW(FM) Allouez/Green Bay

Price: $2.5 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: American Communications Co.
(Jack Le Duc, CEOQ)

Broker: Broadcasting Asset Management
Corp.

WEZR(FM) Brillion/Green Bay

Price: $2.065 million

Buyer: Cumulus Media LLC (Richard
Weening, chairman)

Seller: Drillion Radio Co. (Lyle Evans,
owner)

Broker: Broadcasting Asset Management
Corp.

WYOMING

KTRS-FM and KYOD(FM) Casper
Price: $2.75 million

Buyer: Mountain States Radio, Cheyenne
Wyo. (Victor A. Michael Jr., president)
Seller: Hart Mountain Media Inc. (Bill C.
Hart, president)

Broker: McCoy Broadcast Brokerage Inc.

Al

Multistate (by price)

Ten AMs in 10 states

Price: $57 million cash

Buyer: Catholic Radio Network LLC (John
T. Lynch, president)

Seller: Children’s Broadcasting Corp.

I

(Christopher T. Dahl, president/9.4%
owner)

Brokers: Star Media Group Inc.; Media Ser-
vices Group Inc.

Eight AMs in four states

Price: $54 million

Buyer: Multicultural Radio Broadcasting
Inc. (Arthur S. Liu, president)

Seller: Douglas Broadcasting Inc./Par
Holdings Inc. (N. John Douglas, chairman;
Duane E. Hill and Cleveland A. Christophe,
principals)

Broker: Patrick Communications; Gary
Stevens & Co.

KIDR(AM) Phoenix, WBAH(AM) and
WJDM(AM) New York and KAHZ(AM)
Dallas

Price: $29.25 million

Buyer: Radio Unica Corp. (Joaquin Blaya,
CEOQ)

Seller: Children’s Broadcasting Corp.
(Christopher T. Dahl, president)

Brokers: Ted Hepburn Co. (buyer); Star
Media Group Inc. (seller)

KZSF(AM) San Jose, Calif; WYPA(AM)
Chicago; Wndz(am) Portage, Ind.;
WBPS(AM) Dedham, Mass., and
KZMP(AM) Fort Worth and Kgol(am)
Humble, Texas

Value: $27 million

Buyer: Z-Spanish Media Corp. (Amador S.
Bustos, president)

Seller: TSG Associates |l inc. (Cleveland
A. Christophe and Duane Hill, co-presi-
dents/co-owners). TSG will acquire control-
ling interest in buyer

SPECIAL REPORT

Swap of WKNR(AM) Cleveland for
WTAE(AM) Pittsburgh

Value: $8.4 million (price paid by Jacor
Communications Inc. for wknr in August
1997)

Swapper, WKNR: Jacor Communications
inc. (Samuel Zell, chairman; Randy
Michaels, CEQ; Zell/Chilmark Fund LP,
30% owner)

Swapper, WTAE: CapStar Broadcasting
Partners LP (R. Steven Hicks, president;
Hicks, Muse, Tate & Furst, 55% owner)

KYCR(AM) Golden Valley/Minneapolis,
Minn., and KTEK(AM) Alvin/Houston,
Texas

Price: $2.7 million

Buyer: Salem Communications Corp. (co-
owners Edward G. Atsinger Il [president],
Stuart W. Epperson [chairman])

Seller: Children’s Broadcasting Corp.
(Christopher T. Dahl, president/9.4%
owner)

Broker: Questcom Media Brokerage Inc.
(buyer); Star Media Group (seller)

AM

Single-state (alphabetical
by state, then city)

G

Gammon Media Brokers, LLC.

integrity.

James A. Gammon
Chairman
Suite 308, 5600 Wisconsin Ave
Chevy Chase, MD 20815
703-761-5020
Facsimile 703-761-5022

Cable ® Newspaper ¢ Radio ® Television

Gammon Media Brokers, L.L.C. a firm dedicated to
serving clients with expertise, professionalism and

Investigate the highly profitable difference we can
make on your next transaction.

Visit us at www.gmbi.com.

Christopher D. Miller
President
2951 Four Wheel Drive
Lawrence, KS 66047
785-749-7303
Facsimile 785-749-3377

wwWwW americanradiohistorv com
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ARIZONA

KCCF(AM) Phoenix

Price: $5.5 million

Buyer: North American Broadcasting Co.
Inc. (Francis Battaglia, president)

Seller: Broadcast Development LLC (David
C. Lincoln, president)

Broker: Gary Stevens & Co.; Questcom
Media Brokerage

KCCF(AM) Phoenix

Value: $4.6 million

Buyer: Broadcast Development LLC (Ray
Cox, principal/26.25% owner)

Seller: Peter V. Gureckis

KCWW(AM) Tempe/Phoenix

Price: $5.85 million

Buyer: Walt Disney Co./ABC Inc., Los
Angeles/New York (Michael D. Eisner,
chairman; Robert Iger, president, ABC Inc.;
Robert Callahan, president, ABC Radio)
Seller: Owens Broadcasting Co. (Michael
L. Owens, principal)

Broker: Media Venture Partners (buyer);
Blackburn & Co. inc. (seller)

ARKANSAS

KAAY(AM) Little Rock

Price: $5 million

Buyer: Citadel Communications Corp.
(Lawrence R. Wilson, president/19.1%
owner; ABRY Broadcast Partners |l L.P,,
37.2% owner)

Seller: Beasley Broadcasting Group
(George Beasley, president)

Broker: Bergner & Co.

CALIFORNIA

KAMP(AM) El Centro

Price: $2.5 million

Buyer: Entravision Communications Co.
LLC (Walter F. Ulloa, managing mem-
ber/8.15% owner)

Seller: KAMP Radio Inc. (Calvin J. Mandel,
president)

Broker: Media Venture Partners

KBET(AM) Los Angeles

Price: $3 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO; Zell/Chilmark Fund LP, 30% owner)
Seller: Saddleback Broadcasting inc. (Carl
Goodman, CEO)

Broker: Jorgenson Broadcast Brokerage

KBLA(AM) Los Angeles

Price: $21 million

Buyer: Radio Unica Corp. (Joaquini Blaya,
chairman)

Seller: Sinclair Broadcast Group Inc.
(David D. Smith, president/28.1% owner)
Broker: Serafin Bros. inc.; Ted Hepburn Co.

KIEV(AM) Glendale/Los Angeles

Price: $33.4 million

Buyer: Salem Communications Corp. (co-
owners Edward G. Atsinger Ill [president],
Stuart W. Epperson [chairman])

Seller: Southern California Broadcasting

S

Co. (Fred and Ron Beaton, principals)
Broker: Blackburn & Co. Inc.

KMNY(AM) Pomona/Los Angeles
Price: $7.55 million

Buyer: Multicuitural Radio Broadcasting
Inc. (Arthur Liu, president)

Seller: Money Radio Inc./Spectrum Enter-
prises Inc. (Vera Gold, president)

Broker: William B. Schultz Jr.

KAZN(AM) Pasadena

Price: $12 million

Buyer: Multicuitural Radio Broadcasting
Inc. (Arthur S. Liu, president/owner)

Seller: Pan Asia Broadcasting Inc. (Edward
Kim, president)

KDIF(AM) Riverside

Price: $2.65 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEO,; Zell/Chilmark Fund LP, 30% owner)
Seller: Hispanic Radio Broadcasters
(Gilberto Esquivel, principal)

Broker: Jorgenson Broadcast Brokerage

KCKC(AM) San Bernardino

Price: $2.3 million

Buyer: Jacor Communications Inc.
(Samuel Zell, chairman; Randy Michaels,
CEOQ; Zell/Chilmark Fund LP, 30% owner)
Seller: All Pro Broadcasting (Willie Davis,
president)

Broker: McCoy Broadcast Brokerage

KIQI(AM) San Francisco

Price: $12 million

Buyer: Radio Unica Corp. (Joaquin Blaya,
president)

Seller: Rene de La Rosa

KRRA(AM) West Covina

Price: $9 million

Buyer: Multicuitural Radio Broadcasting
Inc. (Arthur S. Liu, president)

Seller: El Dorado Communications inc.
(Thomas H. Castro, president)

Broker: Ray Stanfield & Associates

GOLORADO

KQXI(AM) and construction permit for
expanded band KAYK(AM) Arvada
Price: $3.5 million

Buyer: Walt Disney Co./ABC Inc., Los
Angeles/New York (Michael D. Eisner,
chairman; Robert Iger, president, ABC Inc;
Robert Callahan, president, ABC Radio)
Seller: Radio Property Ventures (Burt
Kaufman, principal)

Brokers: William Moir (seller); Media Ven-
ture Partners (buyer)

FLORIDA

WLQY(AM) Hollywood/Fort Lauderdale
Price: $5.65 million

Buyer: Z-Spanish Radio Network Inc.
(Amador S. Bustos, president/72% owner)
Seller: Genesis Communications Il Inc.
(Bruce Manduri, president; Starter Enter-
prises Inc., owner)
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WCMQ(AM) and WNMA(AM) Miami
Price: $9 million

Buyer: Radio Unica Corp. (Joaquin Blaya,
president)

Seller: Spanish Broadcasting System Inc.
(Raul Alarcon Jr., president/59% owner)

WSUN(AM) Tampa/St. Petersburg

Price: $9.75 million

Buyer: Concord Media Group (Mark Jor-
genson, president)

Seller: Cox Broadcasting Inc., Atlanta
(Nicholas D. Trigony, president; Robert F.
Neil, president, Cox Radio Inc.; 75% owner
Cox Enterprises Inc. [James C. Kennedy,
chairman])

Broker: Media Venture Partners

GEORGIA

WERD(AM) East Point

Price: $2.4 million

Buyer: Atlantic Area Broadcasting Inc.
(William E. Corey, president/owner)
Seller: Darrell Spann

Broker: Cable Media

ILLINOIS

WMVP(AM) Chicago

Price: $21 million

Buyer: Walt Disney Co./ABC Inc. (Michael
D. Eisner, chairman; Robert Iger, president,
ABC Inc.; Robert Callahan, president, ABC
Radio)

Seller: Chancellor Media Corp. (Thomas
O. Hicks, chairman)

Broker: Media Venture Partners

WTAQ(AM) La Grange/Chicago and
WTAU(AM) Zion/Chicago

Price: $20 miliion

Buyer: Walt Disney Co./ABC Inc. (Michael
D. Eisner, chairman; Robert Iger, president,
ABC Inc.; Robert Callahan, president, ABC
Radio)

Seller: Lotus Communications (Howard
Kalmenson, president)

Broker: Media Venture Partners (buyer)

WYPA(AM) Chicago

Price: $8.3 million (forgiveless of debt)
Buyer: TSG Associates Il Inc. (Darryl
Thompson, principal)

Seller: Douglas Broadcasting Inc./Par
Holdings Inc. (N. John Douglas, chairman;
Duane E. Hill and Cleveland A. Christophe,
principals)

MARYLAND

WNAV(AM) Annapolis

Price: $2.2 million

Buyer: Sajak Broadcasting Corp. (Patrick
L. Sajak, president/owner)

Seller: Encore Broadcasting of Maryland
(Jacob Einstein, executive vice-president)

MASSACHUSETTS

WNFT(AM) Boston
Price: $5 million
Buyer: Mega Communications inc. (Alfredo
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Alonso, president)

Seller: Westinghouse Electric Co./CBS
Corp. (Mel Karmazin, chairman, CBS Sta-
tion Group)

Broker: Norman Fischer & Associates
WBPS(AM) Dedham/Charlestown
Price: $4 million

Buyer: Mega Communications Inc. (Alfredo
Alonso, president)

Seller: Achievement Radio Holdings
(Amadore Bustos, president)

MICHIGAN

WCAR(AM) Livonia/Detroit

Price: $2 million

Buyer: 1090 Investments LLC (John Kruse,
manager)

Seller: Children’s Broadcasting Corp.
(Christopher T. Dabhl, president/9.4% owner)
Broker: Star Media Group Inc.

WIBV(AM) Belleville, IIl./St. Louis

Price: $2.5 million

Buyer: Walt Disney Co./ABC Inc. (Michael
D. Eisner, chairman; Robert Iger, president,
ABC Inc.; Robert Callahan, president, ABC
Radio)

Seller: CH Holdings LLC (Timothy Dorsey,
president)

Broker: Media Venture Partners

NEW JERSEY

WSSJ(AM) Camden

Price: $2 million

Buyer: Mega Communications Inc. (Alfredo
Alfonso, president)

Seller: WSSJ Broadcasting LP (Pat Delsi,
president)

Broker: Force Communications & Consul-
tants LLC

WTMR(AM) Camden

Price: $8 million

Buyer: Beasley Broadcasting Group
(George Beasley, president)

Seller: Gore-Overgaard Broadcasting (Har-
lod Gore and Cordey Overgaard, princi-
pals)

Broker: Force Communications & Consuil-
tants LLC

WMIH(AM) Cleveland

Price: $3.9 miilion

Buyer: Walt Disney Co./ABC Inc. (Michael
D. Eisner, chairman; Robert iger, president,
ABC; Robert Callahan, president, ABC
Radio)

Seller: Divine Mercy Communications Ltd.
(Steven J. Kurdziel, managing member)
Broker: Kozacko Media Services

OKLAHOMA

WWLS(AM) Moore

Price: $3.5 million

Buyer: FINOVA Group (J. Kent Nichols,
president)

Seller: Fox Broadcasting Inc. (John Fox,
principal)

TENNESSEE

WSFZ(AM) Memphis

Price: $1.7 million

Buyer: Flinn Broadcasting Corp. (George
S. Flinn Jr., president)

Seller: Willis Broadcasting Corp. (Bishop
L.E. Wiliis, president)

TEXAS

KAAM(AM) Dallas

Price: $12 million

Buyer: Walt Disney Co./ABC inc., Los
Angeles/New York (Michael D. Eisner,
chairman; Robert Iger, president, ABC Inc.;
Robert Callahan, president, ABC Radio)
Seller: Collin Country Radio LC (Jack Sell-
meyer, chairman)

KAAM(AM) Plano/Dallas

Price: $12.1 million

Buyer: Walt Disney Co./ABC Inc., Los
Angeles/New York (Michael D. Eisner,
chairman; Robert Iger, president, ABC Inc.;
Robert Callahan, president, ABC Radio)
Seller: Collin Country Radio LC (Jack Sell-
meyer, chairman)

KENR(AM) Houston

Price: $10.6 million

Buyer: Walit Disney Co./ABC Inc., Los
Angeles/New York (Michael D. Eisner,
chairman; Robert Iger, president, ABC inc.;
Robert Cailahan, president, ABC Radio)
Seller: Saiem Communications Corp. . (co-

SPECIAL REPORT

owners Edward G. Atsinger (Il [president],
Stuart W. Epperson [chairman])

KXYZ(AM) Houston

Price: $6.4 million

Buyer: Blaya Inc. (Joaquin Blaya, chairman;
Radio Unica Corp. 49% owner)

Seller: Westinghouse Electric Co./CBS Corp.
(Mel Karmazin, CEO, CBS Station Group)

WASHINGTON

KZTS(AM) Tacoma

Price: $40.5 million

Buyer: FORPAT Acquisitions Trust (Intercon-
tinental Pacific Group Inc., 48% owner/gen-
eral partner, Douglas Woid, president; W.
Lawrence and Susan K. Patrick, principals)
Seller: Douglas Broadcasting Inc./Par Hold-
ings Inc. (N. John Douglas, chairman,; Cleve-
land A. Christophe and Duane E. Hill, princi-
pais)

KHHO(AM) Tacoma

Price: $2.5 million

Buyer: Ackerley Group Inc. (William Acker-
ley, president)

Seller: Southwave Wireless Communica-
tions LLC (Steve West, principal)

Compiled by Elizabeth A. Rathbun

Visit our Website
www.broadcastingcable.com
for weekly updates of the
latest station sales

-

1158

January 14, 1999 \

Radio Unica Corp.

has completed the acquisition of the assets of

WIDM AM

New York NY

KAHZ AM

Dallas/Ft Worth TX

KIDR AM

Phoenix AZ

from
Children’s Broadcasting Corporation

The undersigned represented Radio Unica in this transaction

TED THEPBURN
COMIBARYY raeses

\ 30 Years of service to the industry )
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It's a tough game

Your world is complicated. Only Broadcasting & Cable
brings all the pieces together—every week.
Your peers consider Broadcasting & Cable
to be the number 1 source of news—
shouldn't you?

To subscribe call: 800-554-5729

BroadcastingeCable

ONE MARKETPLACE. ONE MAGAZINE.

ADVERTISING OFFICES: NEW YORK 212.337.6940 LOS ANGELES 323.549.4115
WESTERN TECHNOLOGY / CABLE 775.852.1290 Classified Advertising & Marketplace Advertising 212.337.7073
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WB taps double-threat Roth

Hires former Fox programming chief to pump up network production

By Michael Stroud

y hiring former Fox Entertain-
B ment President Peter Roth,
Warner Bros. Television is get-
ting an executive who understands inti-
mately how to operate in a vertically
integrated company that is building
both a broadcast network and a studio.
That talent will play well at Warner
Bros., which is seeking to regain the
crown as the top prime time programming
supplier, while also fueling its network,
The WB, with more powerful products.

Roth’s knowledge of both sides of
the fence was a key recason he was
tapped last week to head Warner Bros”’
network television production divi-
sion, according to executives familiar
with the company’s thinking. “Warner
Bros. will be providing a lot of WB
product, and here you have a former
programming executive al a success-
ful, young-demographic network sud-
denly coming available,” said Peter
Dekom, an independent media invest-
ment banker. “How many people have
that experience?”

Warner Bros. television chief Tony
Jonas did not, although he could boast
10 years as a top executive at Warner
Bros. And last year, after an unprece-
dented 10 years as the most prolific stu-
dio on network prime time, Warner
Bros. slipped to a tie with Fox as the
leading network supplier.

WB network head Jamie Kellner,
coming off the young network’s
biggest fall start ever, made no secret at
the January press tour of his disap-
pointment that Warner Bros. wasn’t
supplying more shows to the network.
In addition, he had to watch Warner
Bros. shows like ER and Friends pull
down huge numbers for the competi-
tion while the studio’s The Wuyans
Bros, Jamie Foxx, For Your Love and
this season’s struggling Hyperion Bay,
could not display any similar power.

Industry executives said those fac-
tors were key in the decision by Warn-
er Bros. Co-Chairmen Bob Daly and
Terry Semel and Chief Operating Offi-
cer Barry Meyer to make the change.

Roth, who himself departed Fox
last November after a disappointing

start, has played a key role
in nurturing Fox’s breakout
shows of the last few years,
including Ally McBeal,
King of the Hill and promis-
ing new shows The PJs and
Familv Guy.

“I’ve had experience in a
vertically integrated compa-
ny and I’ve been successful
in it,” Roth last week, “but
I’d like to believe that it was
due to the quality of the
product.”

In a post where the deci-
sions are high-profile and
the pressure to perform is
great, Roth is known for a
collegial style and a genuine
love of developing new
shows that made him a pop-
ular executive at Fox. “Peter

Is an cxtremely lulc_nteg Roth’s development prowess will be tested at the
development executive,” floundering Warner Bros. Television.

said Sandy Grushow, presi-

dent of Fox’s 20th Century Fox studio.
“I have no doubt he’ll do a fine job at
Warner Bros.”

Roth will take over at Warner Bros.
March 1, a crucial time for studios,
when pilots are being aired for the May
upfront season. Roth’s congeniality is
likely to be tested as he wrestles over
ownership issues with networks such
as NBC, still smarting over Warner

Bros.” $13-million-an-episode price tag
for ER last season.

Jonas’s options now include accept-
ing a 3 1/2-year production deal
oftered by Warner Bros. or sitting tight
and waiting for another studio or net-
work to make him an offer. His depar-
ture was accompanied by the resigna-
tion of the studio’s sccond-in-com-
mand, Gary Levine. ]

P&G feeds the meter

One of TV's top advertisers, Procter & Gamble, has cast a vote for people-
metering in local markets with its decision to reduce its spot television
buying. Higher-quality data, the giant advertiser says, will make its
brands—which purchase ads individually—more confident of hitting the
right consumers. Currently people meters are used to research viewership
for national broadcast, cable and syndicated shows—which may gain
from the locals’ losses. Diaries are used to research demographics local-
ly. P&G would not disclose how much of its ad budget would be redirect-
ed, but said the money would come back to local TV if the data improved.
The company has complained about the perceived inadequacy of diaries
since early last year. Nielsen Media Research agrees with P&G that peo-
ple-metering is the “gold standard” for viewer information, but notes resist-
ance by stations using meters that monitor TV but not demographics.
That’s due to the meters’ cost and the fact that dominant stations typically
lose locally when such set-tuning meters replace diaries. Withholding
some Procter & Gamble dollars may jump-start an effort toward local peo-
ple-metering, Nielsen said.
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Talkers are talk of syndie sweeps

In tight market, rivals hope some freshman shows will flunk out in February

By Joe Schlosser

ith the February Sweeps in full
w swing, the hottest topic in syndi-

cation these days is the fate of
the three new daytime talk shows: Para-
mount Domestic Television’s Howie
Mandel Show, King World’s The
Roseanne Show and Columbia TriStar
Television Distribution’s Donny & Marie.

Last year at this time, a similar
debate was being held over the future
of three late-night efforts: The Keenen
Ivory Wayans Show, Vibe and The
Magic Hour , all of which were eventu-
ally shown the door.

All three daytime shows this season
are averaging less than a 2.0 national
and all three shows currently occupy
prime real estate in major and even
lesser markets. Add to the mix one of
the most crowded syndication market-
places in memory, and the possible
cancellation of any of the shows has
drawn a pack of competitors ready to
move in at the first sign of blood,
although all the talkers’ studios suggest
they won’t give them that opportunity.

A number of new daytime shows on the
NATPE Conference floor last month are
still in need of top-market clearances
and/or better time periods. The loss of
Mandel, Roseanne or the Osmonds offers
potential time slots for Buena Vista Televi-
sion’s Let’s Make a Deal, Tribune Enter-
tainment’s Dream Maker with Richard
Simmons, Pearson Television’s Fumily
Feud remake, King World’s The Martin
Short Show and a number of other new
first-run shows. The loss of any or all of
the three talkers could also benefit long-
time daytime shows looking for upgrades.

“I think the February sweeps is going
to be a tell-all for many programs out
there, and we syndi-
cators are sitting

‘The
Roseanne

tight and I know my sales force is ready to
move and we already have a lot of deals
that are contingent on certain shows leav-
ing the marketplace,” says Joe Scotti,
executive vice president of domestic dis-
tribution and marketing at Pearson Televi-
sion North Ameri-
ca. “There is no
doubt in any-
body’s mind
which shows are
vulnerable, and
we dre going to
try and seize those

time periods.”
“Come March
30 when all of the
‘The Martin [February rat-
Short Show’ ings] books are

in, decisions are
going to be made and programs that are
sort of contingent on performance, both
in terms of shows that are currently on
the air and in terms of time periods that
shows could acquire based on others
moving around, are going to be common
in Hollywood,” says Bill Carroll, vice
president and director of programming
at Katz Television. “It may not really be
reflected in May, but it will dramatically
affect key markets come September.”
Dick Kurlander, vice president and
director of programming at Petry Televi-
sion, says it is important for both Donny
& Marie and The Roseanne Show to
show improved ratings in February if a
second season is going to be possible.
“Howie [Mandel] is over for all intents
and purposes,” Kurlander says.
“Roseanne is probably going to
shake out as well. Donny &
Marie will likely stick it out
another season—that’s what the
Columbia executives are saying.”
Paramount executives dispute
that early obituary on Howie,
saying the show is not dead and
that the studio is sticking by it.
Mandel’s program, which got an
early June 1998 launch, is the
only talk show of the three
without a two-year
‘ ' clearance deal. “We
*¥ would love the numbers
< to goup on Howie and we
are hoping to get some
growth in February,”
says Frank Kelly,

- aricanradiohistory ®

co-president at Paramount Domestic
Television. “We’re doing some fun and
exciting things during February and if
Howie trends up, that will be a very good
thing. We love this guy and we think he
does a great show every day.”

Paramount executives have not
announced any clearances for next sea-
son on the show, but say they are in
talks with stations.

As for The Roseanne Show, it got its
first major blow earlier in the month,
when a number of stations downgraded it,
including wNBc-Tv New York. Jeff Wald,
Roseanne’s manager and an executive
producer on the former sitcom star’s talk
show, points out that hit shows like Live
with Regis and Kathie Lee and Jerry
Springer didn’t start off with big ratings.

“If the stations stay with our show,
they are going to have a hit on their
hands,” he said.

Speculation surrounding Roseanne’s
potential cancellation comes in part from
competing syndicators who say King
World executives are looking to fill that
talk show’s time periods with next sea-
son’s announced launch of The Martin
Short Show. King World executives deny
that is the case, saying Short’s program
has been cleared in over 60% of the coun-
try without the benefit of a single
Roseanne time period.

Over at Columbia TriStar Television
Distribution, President Barry Thurston
says it’s business as usual with Donny
& Marie and that the show will be back
next fall. Donny & Marie is cleared in
over 97% of the country for the 1999-
2000 season, according to
Thurston.

“The good news for us on
Donny and Marie is we haven’t
lost any time periods and in fact

we have been upgraded in a
number of markets and our plans
for this month are to notch it
up to another level and
hopefully gain
more momentum
as we head into
next year,”’
Thurston
says. n

‘Howie
Mandel
Show’
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; By Michael Stroud & Joe Schlosser

Shopping talker
bagged

Pearson Television execu-
tives have opted not to go
forward with planned syn-
dicated talk show Christo-
pher and Camilla at the
Mall. Sources say sluggish
clearances and the poten-
tial multimillion-dollar
cost of the hour program
added up to a no-go for
the show. Christopher and
Camilla was to have
debuted this fall in syndi-
cation and was to be based
at a New York shopping
complex. Christopher

Lowell of Discovery
Channel’s Interior Motives
and veteran Canadian TV
personality Camilla Scott
were sel to host the show.

A major 7th

The WB is in 7th Heaven.
The family drama pro-
duced the highest ratings
in the young network’s
history on Monday night
(Feb. 8). According to
overnight figures released
by Nielsen Media
Research last week, the
show scored a 9.7 rat-
ing/14 share. The drama

ranked No. 1 in its time
period and was up 52% in
rating and 56% in share
from the previous week’s
episode.

From Dylan to disco

Fresh from a strong rat-
ings showing for its
sweeps miniseries The 60s
(it aired Feb. 7 and 8),
NBC Studios has signed a
deal with executive pro-
ducer Linda Obst to create
a follow-up series, The
70s, chronicling the same
family’s trek through that
decade. The 60s earned an

BROADCASTING

impressive 10.7/25 among
adulis 18-49.

Weighing anchors
(reporters, actually)

ABC's Good Morning
America continued its
makeover last week with
the addition of a new
series, “Lose Weight with
Good Morning America.”
ABC News Correspon-
dents Cynthia McFadden
and Sylvia Chase will visit
participating affiliates to
“weigh in” employees for
the report.

Correction

In last week’s edition of
BROADCASTING & CABLE,
the premiere date for the
CBS sitcom Payne was
incorrectly reported. The
series debuts Monday,
March 15.

WE’LL PAY YOUR STATION TO CARRY OUR SPOTS!

FREE MONEY.

Contact the Burkhardt Group for more information on how your station |
can receive compensation to clear our national adverfising. |

NOT PER INQUIRY — ACTUAL CASH MONEY!

312-893-4168
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[STATION BREAK

By Dan Trigobofi

lowa, the pay-me
state

Film of a car chase by
Council Bluffs, lowa, police
came at a price: about $20.
Most lowa records are, by
law, public, but there are
some exceptions. Although
police made the tape avail-
able to news media, they
sought to recover costs by
charging them for it. In the
film, following a pursuit, a
Chevy van flips and the
driver is thrown from the
vehicle. Although not seri-
ously hurt, the driver faces a
multitude of charges.
Regarding the charges, the
KMTV(TV) Omaha news
director said, “I’ve never
heard of it before. Is it the
same as if 60 Minures
bought an interview? I don’t
think so. In Omaha it’s usu-
ally a fight to get a tape like
this. I'm glad they made it
available, although I'm not
happy I had to pay $20. If it
was $100, no way. It’s a
half-decent tape; a little hard
to see. But they delivered it
in a timely fashion. I don’t
think it’s highway robbery.”

Akron-Cleveland

connection

WEWS(TV) Cleveland is
offering Akron-area reports
from inside the newsroom
of a local newspaper, The
Beacon Journal. The station
will be setting up shop in
what used to be the paper’s
composing room, as part of
a strategic alliance between
the two news groups set up
last summer, the station’s
news director, Milt Weiss,
explained. “It’s part of an
attempt to put our reporters
and theirs in proximity,”
said Weiss.

For the station, the rela-
tionship acknowledges that
WEWS can no longer think
of itself as just a Cleveland
station. About one-third of
our audience lives in the
Akron-Canton area,” said
Weiss. Also envisioned are
cross-promotions and seri-
alized stories, told in com-
plementary parts on TV and
in print. The Beacon Jour-
nal plans to promote itself
by advancing nightly news
stories that will appear in
more detail in the next
day’s paper. The Akron-
based newsroom alliance
was put to a quick test in its
first week when tire giant
and major local employer
Goodyear gained control of
the Japanese company
Sumitomo Rubber Indus-
tries Ltd. “We got word of
it, and they [The Beacon
Journal) had several
reporters on the story. We
were able to get on the air
with more information than
any station in the area.”

The core of the Big
Apple

Spanish-language station
wXxTV(TV) Paterson, N.J.
found a small settlement
underneath New York City
during a special report
made for February sweeps.
Noticias 4! reporter
Berenice Saavedra and her
crew followed homeless
people down a West Side
Amtrak track into Manhat-
tan’s cavernous under-
ground railroad tunnels and
found several people mak-
ing their homes there. The
story, La Ciudad de Abajo,
(The City Underneath), is
also referred to as the story
of “the mole people”; the
name given the under-

62 BROADCASTING & CABLE / FEBRUARY 15, 1999

ground dwellers when simi-
lar stories were told in the
early 1990s. One of those
writers, Margaret Morton,
became a source for the
story of this continuing situ-
ation. Saavedra’s research
had indicated a significant
number of homeless, many
from Puerto Rico, Mexico
and Cuba. The reporiers
were told of other “settle-
ments” in other parts of
New York’s massive under-
ground, and even children
living there. The reporters
themselves experienced the
danger of underground liv-
ing when they had to move
thernselves and their equip-
ment quickly to avoid being
run down by an Amtrak
train. Although the darkness
of the setting presented a
problem, special projects
producer Ninoska Arriaga
says the footage of the peo-
ple, their thrown-away mat-
tresses and their makeshift
kitchens, is dramatic.

Good morning
Minneapolis

Kwmsp-Tv Minneapolis plans
an early-morning news and
entertainment show for
launch later this year. The
show is currently planned
for 6-9 a.m., in competition
with network morning
shows. Plans call for hiring
an additional 30 staffers,
and for a fall target date.
The station, a Chris-Craft-
owned UPN affiliate, credits
the success of its 90-minute

www americanradiohistorv com

WXTV reports this month
1 oma small civilization
under New York's sireets.

Lo = Ve

evening news block for the
expansion.

Boston baseball
changes dugouts

Tribune Broadcasting,
which owns the Chicago
Cubs and carries games for
that team, the Chicago
White Sox, Colorado Rock-
ies and Los Angeles
Dodgers, is adding the
Boston Red Sox to its line-
up. WLVI-TV Boston will
carry up to 80 spring train-
ing and regular season
games for the 1999 and
2000 seasons. The Red Sox
had been carried by Boston
University-owned
WABU(TV). Their rights are
now owned by JCS New
England Television Net-
work. JCS will produce and
distribute the games to a
growing lineup of stations
that includes WLVI;WLNE(TV)
Providence, R.1.; wrxx-Tv
Hartford, Conn; WPME(TV)
Portland, Maine; WABKTV)
and WBGR(TV), both Bangor,
Maine, and wBVT(TV)
Burlington, Vt. The JCS in
New England Television
Network is Jankowski Com-
munications System Inc,
headed by Gene F
Jankowski, former president
and chairman of the CBS
Broadcast Group.

All news is local. Contact
Dan Trigoboff at (301)
260-0923, fax (202) 429-
0651 or e-mail to
dirig@cahners.com.
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The milkman
cometh

In a truly animated upfront presenta-
tion last week, Fox Kids Network
unveiled seven new series {most
produced in-house at Saban, 50%
owner of the network) for its week-
end and weekday time periods for
1999-2000. The new shows, in
alphabetical order: The Avengers
(Saban/Marvel); Beast Hunters
(Mainframe Entertainment); Beast
Wars (Mainframe); Big Guy and §
Rusty the Robot (Columbia TriStar); |+
Cyber 9 (Saban); NASCAR Super-
chargers (Saban); and Spider-Man
Unlimited (Saban). Fox Kids and Fox
Family Entertainment presented
their new programs (scheduling to be ‘

announced later) to advertisers last week at New York’s ~ Smith, in jogging attire, and Saban owner and Fox
Hudson Theatre. The breakfast-theme presentation fea-  Kids/Fox Family Managing Partner Haim Saban, as the
tured Fox Kids/Fox Family President Rich Cronin in paja- milkman. “You believe what they make me do for a few
| mas and robe; the networks’ general manager, Maureen shekels from you?” asked Saban, goat and milk in tow.

f . )

WE’LL PAY YOUR STATION TO CARRY OUR FORMAT!

Classic Rock.

A mix of classic favorites and new music from classic artists

i Contact the Burkhardt Group for more information on how your station can receive
compensation fo carry all or part of this exciting new 24 hour format.

- 312-893-4168
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Braadcas! network grime time ratings
according to Mielsen Media Resesrch

Week
20

34. Cosby

Sunday viewers tuned in and turned on to ‘The '60s’—part 1 of
NBC’s miniseries came in at fourth place this week with a 15.1/23.
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By Dan Trigoboff

he international probe over
T Olympic irregularities began in a

Salt Lake City newsroom with a
second-generation TV reporter.

“I’ve been doing this almost 20 years,”
KTVX(TV)’s Chris Vanocur says. “1 knew
this was a good story. But I don’t think
anyone saw that it would be this big.”

Just last week, Salt Lake City’s own
Organizing Committee’s ethics panel
found that several members of the Inter-
national Olympic Committee accepted
more than $1 million in cash payments,
scholarships, vacations, medical expens-
es and other gifts as Salt Lake locals lob-
bied to get the 2002 Winter Games.
Some leaders of the Salt Lake Organiz-
ing Committee have already stepped
down in the wake of the scandal.

It began for Vanocur just before
Thanksgiving with a note passed to him

from an unnamed source, but written by
a prominent Salt Lake organizer to the
daughter of a now-deceased IOC mem-
ber, indicating that she had received edu-
cational benefits from the committee.
After researching the late Rene Essomba
and his daugher, Sonia, both of
Cameroon, Vanocur took the letter to
Olympic officials and the story took off.
It has now been confirmed that Sonia
Essombia received more than $100,000
in tuition and living expenses while a
student in Washington and that the local
organizer had even represented her in
dealings with her landlord. Other ques-
tionable transactions involving other
officials involve skis, vacations, and
shopping sprees.

For Vanocur, son of legendary news-
man Sander Vanocur, it’s been a full-
time story. “Chris has broken several
developments in this story,” said KTvX
News Director Tom Sides, “and he’s

BROADCASTING

Vanocur gets Olympic beat

Second-generation newsman breaks story about 2002 Winter Games in Salt Lake City

KTVX reporter Chris Vanocur
underestimated the impact of his Salt
Lake City Olympics scandal story.

been maintaining the lead.”

Vanocur, the station’s chief political
reporter, says “This is really a political
story. It’s just old-fashioned street
reporting. You hear things, you work
the pavement, work sources....” But, he
adds, “without question this is the
biggest story I'll ever break. My dad
and I have had that discussion.” |

WE'LL PAY YOUR STATION TO CARRY OUR FORMAT!

Adult Contemporary.

An up-tempo blend of listener and advertiser friendly Soft Rock Hits

Contact the Burkhardt Group for more information on how your station can receive
compensation fo carry all or part of this exciting new 24 hour format.

312-893-4168
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Pax bids bon voyage to Travel

Sells remaining 30% interest to Discovery Channel to fend off possible cash-flow woes

By Michael Stroud

y selling its remaining stake in
B The Travel Channel to the Dis-

covery Channel, Bud Paxson is
betting that he can prevent a cash
crunch while continuing his ambitious
plans to build the nation’s seventh
broadcast network.

Analysts say the $55 million sale of
Paxson’s 30% stake in Travel is the
right move—perhaps his only move—
at a time when he plans to invest as

Lowell ‘Bud’ Paxson is selling non-core
assets to grow his programming service.

much as $60 million in new
programming for Pax TV
over the next year. Paxson
also wants to start three new
digital programming services.

Now the question is
whether he can grow advertis-
ing revenue fast enough to turn
around the company’s nega-
tive cash flow, analysts said.

“There’s always a risk of a
liquidity crunch” with a high-
growth company like Paxson,
said analyst Bishop Cheen of
First Union Capital Markets.
*“On paper, if Paxson sticks to
the plan and manages its
fixed costs, it has enough
internal liquidity to meet its
needs and get the network up
and growing.”

A Discovery spokeswoman
said company executives are
“always happy” to own 100%
of any operation they run.

Cheen estimated that Paxson
will report negative cash flow
of between $30 million and $40 million
for its fourth quarter over the next few
weeks. But he predicted that if Paxson
can continue to grow subscribers and
keep expenses in check, it has a strong
shot at positive cash flow by the end of the
second quarter. Solid profitability,
though, is one to three years oft, he added.

and far.

Fox’s new kids on the block

Fox Family Channel and Fox Kids Network last week unveiled an
ambitious new programming slates for the 1399-2000 season. Here
are some of the high points: Fox Family Channel, the Fox-Saban
cable channel revamped last summer with an all-day kids lineup,
plans to offer 12 new series and 327 original episodes to its daytime
lineup. The channel will add 10 new animated series, including a
stop-motion Claymation series, Rotten Ralph, based on the Harper
Collins book series and Weird Ohs, a hot rod comedy. In live-action,
the channel will offer Back to Sherwood, a new take on the classic
Robin Hood story and Dream Force Angels, a magical series about
four princesses. The channel has also ordered 93 new episodes of
six returning shows, including Thomas the Tank Engine and Enigma.
Fox Kids, the broadcast network, will add seven new animated series
and 260 new episodes to its weekday and Saturday morning pro-
gramming (see Broadcasting section, page 60). —Michael Stroud
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Travel Daily co-
host Peter
Greenberg is
fao accidental
tourist. He's the
real thing—
reporting about
leisure and
business travel
| in places near

Paxson is gambling that he can build
distribution for his “family-friendly”
programming through a novel combi-
nation of broadcasting from 100 broad-
cast stations, augmented by cable out-
lets and satellite transmission. His pro-
gramming includes a mix of original
programming such as Flipper: The
New Adventures and reruns such as
Touched by an Angel.

Paxson officials declined to com
ment.

The sale of The Travel Channel is
key. To grow the programming service,
Chief Executive Jeff Sagansky has said
he plans to sell off non-core assets such
as Travel Channel.”

Still, it’s a non-core asset that has
appreciated nicely for Paxson. In 1997,
Paxson sold a 70% stake in the channel
to Discovery for $20 million and undis-
closed consulting fees—Iless than half
what 30% sold for last week.

“Given the prospects for travel by
baby boomers, the prospects for The
Travel Channel seem bright,” said
Hal Vogel, a New York-based media
analyst. “They must have needed to
cash out.” ]

i
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COURT TV
IS NOW
NUMBER ONE
IN CAPTURING
WOMEN 18-49,

(MUST BE THE MEN IN UNIFORM.)

. 4 They're America's most wanted audience.
b 116 4t And COURT TV has them locked up.

e e Since unveiling our new prime time lineup January 1,
COURT TV 455 COURT TV is attracting the highest concentration of
VH1 452 | Women 1849 of any cable network In prime time*
COMEDY CENTRAL 419 z So if you want to capture these women, COURT TV
BET 412 ! holds the key. Check out the evidence on the left, then
CMT 405 | call Gig Barton at (21 2) 692 7859
E! 401 | 5

LIFETIME

386 | T V
ALL OTHER NETWORKS \

WWWwW, courttv com

Source Nielsen Galaxy Explorer, 1/4-1/17/39; ather nets: Nielsen Personal NAD Facility, 12/29/97-3/29/88. Subject to qualifications, upon request.
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MediaOne opts for open cable

Inks multi-vendor deal for digital cable boxes with Dutch giant Philips and Divicom

By Richard Tedesco

ediaOne struck a multi-ven-
M dor set-top pact last week that
‘ offers consumers choices
about digital cable boxes while giving
Philips Electronics a leg up in the
U.S. market.

The deal, which makes Philips,
Canal+ and Divicom digital set-top
suppliers for MediaOne, ostensibly
advances the advent of digital cable
service in the Denver-based MSO’s
U.S. markets.

It sets the stage for MediaOne to
extend its digital cable offering
beyond the Detroit market, where it
currently passes 50,000 households.
Rollout and pricing plans for other

MediaOne markets are due within a
month as it prepares to introduce dig-
ital service in at least two more sys-
tems during the second quarter.

The vendors, all suppliers to digital
cable initiatives abroad, will build
interoperable boxes compliant with
CableLabs’ OpenCable specification
that will enable them to work in any
MediaOne system. That is intended to
encourage cable customers to buy the
boxes at local retail outlets, making
digital cable a more accessible medi-
um and letting the operator out of its
traditional role as hardware supplier.

So MediaOne becomes the first
U.S. operator actively embracing the
open digital standard, and pushing
retail availability of the boxes one

CABLE'S TOP 25
1 4@ PEOPLE'S CHOIGE

U | | usa’s success with daily reruns of ‘Walker,

e

Texas Ranger’ continued last week. The
Wednesday episode got a 3.3 rating/5.2 share.

Following are the top 25 basic cable programs for the week of Feb. 1-7, ranked by rating. Cable rat-
ing is coverage area rating within each basic cable network's universe; U.S. rating is of 98 million TV
households. Sources: Nielsen Media Research, Turner Entertainment.

Rank Program Network
1 WWF Wresting USA
2 WWF Wresting USA
3 WCW Monday Nitro Live! TNT
4 Movie:'Striptease’ TBS
5 WWEF Wresting USA
6 WCW Monday Nitro Live! TNT
7 WCW Monday Nitro Live! TNT
8 Rugrats NICK
9 Rugrats NICK
10 Rugrats NICK
11 WCW Thunder 8BS
12 Movie: 'Overboard’ TBS
13 WCW Thunder TBS
14. Walker, Texas Rapgee USA
14 Rugrats NICK
16 Rugrats NICK
16 Movie: ‘Stranger at My... LIF
16 Rugrats NICK
19 NBA/Rockets@Lakers TNT
20. Movie: 'Striptease’ TBS
20 Senate Impeachment Trial CNN
20. Walker, Texas Ranger UsA
20 Movie: ‘Beethoven’ USA
20 Wild Tharnberrys NICK
20 South Park cmby

Rating HHs Cable
Day Time Duration Cable U.S. (000) Share
Mon 10:00P 65 59 4.4 4398 92
Mon 9:00P 60, 56 42 4166 #7.7
Mon 800P 60 55 42 4167 79
Sun 800P 138 53 41 4077 77
Sun 700P 60 45 34 3400 6.9
Mon 9:00P 60 4.3 3.2 3207 59
Mon 10:00P 65 42 32 3157 66
Tue 7:30P 30 ¥ 3 2923 64
Mon 7:30P 30 3.8 28 2821 59
Sat B.OOP 30 37 28 2758 64
Thu 9:03P 72 36 28 2711 52
Sun 5:40P 140 35 27 2636 6
Thu 8:05P 58 34 26 2576 5.1
Wed 800P 59 33 25 2444 49
Thu 7:30P 30 33 25 2432 52
Sun 10:00A 30 32 24 2391 89
Sun  4:00P 120 32 24 2367 66
Wed 7:30P 30 32 24 2342 52
Fri  10:35P 152 31 23 2326 65
Sun 10:18> 139 B0 23 2323 59
Sat 10:05A 445 30 23 2281 7.9
Tue 8:00P 60 3.0 23 2540 45
Sun  5:00P 120 3.0 23 2238 55
Tue €00P 30 30 22 219 45
Wed 10:00P 30 3.0 1.7 1689 46
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year ahead of the federal July 2000
deadline.

“Anything that a cable company can do
to accelerate the rollout of these digital
boxes is a good thing,” said Tom Eagan,
an analyst with PaineWebber. “The real
endgame here for the cable operator is to
have all the equipment at retail.”

Eagan estimates that box prices at
retail will ease from an initial range of
$275-$325 to the low $200 range,
partly depending on whether operators
subsidize their distribution.

He sees Philips’ presence in the deal
as a reflection of MediaOne’s interna-
tional cable holdings, as well as a new
market opportunity for the Dutch elec-
tronics giant.

“Certainly there’s a market here that’s
burgeoning,” Eagan notes.

As part of the initiative, MediaOne
is expanding its relationship with
General Instrument, which will devel-
op digital systems incorporating the
international open system by the first
quarter of next year.

MediaOne didn’t indicate how
many digital boxes it is committed to
buying from the respective vendors
involved or precisely when initial
deliveries are anticipated.

After they arrive this summer, the
first generation of interoperable digital
boxes will give way to a second gener-
ation—next year—incorporating point
of deployment (POD) cards linking the
boxes to specific operators’ systems.

“From an industry perspective, it
means we can deploy set-top boxes
based on the best products,” said Bud
Wonsiewicz, chief technical officer of
MediaOne. “Ultimately, we look for-
ward to the day when the set-top will
disappear.”

Before that happens, MediaOne
will add functionality to succeeding
generations of the new boxes, accord-
ing to Wonsiewicz, who says deliver-
ing digital video and video-on-
demand will be their primary func-
tions at first.

Both General Instrument and Scien-
tific Atlanta have publicly committed
to working on an open cable digital
standard as part of the CableLabs
effort. |
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AB99 is your one-stop shop for ideas, innovations and solutions.
If you've never been to NAB, ask anyone who has and you'll learn that
it’s more than just a trade show. NAB99 is the industry rally point where

digital comes into focus — the technology, the opportunities, the
challenges and the realities.

Celebrate creativity. Spark innovation. Explore the entire convergence
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‘Work Release’
possible for Tyson

Cable and PPV boxing
mainstay Mike Tyson
could fight again, if cor-
rections officials in Mary-
land apply work-release
principles to the former
heavyweight champion’s
unusual occupation. Tyson
was given a one-year sen-
tence after pleading no
contest on charges of
assaulting two men after a
traffic accident, but he
could be eligible for work-
release after 60 days. An
official from the correc-
tions department in Mont-
gomery County, Md.,
where Tyson was sen-
tenced, suggested that,
given Tyson’s line of
work, he might be allowed
to train and fight out of
town, so long as officials
could verify his location
and that he remained drug-
and alcohol-free. The
youngest heavyweight
champion ever, Tyson’s
knockout power and
tumultuous career have
made him a major draw in
cable and pay-TV for
more than a decade. But at
32, his time is limited, and
has already been compro-
mised by his three years in
prison in Indiana after a
rape conviction and his
suspension for biting off a
piece of champion Evan-
der Holyfield’s ear.

Deals, deals

Scientific-Atlanta Inc. cut
a deal to supply high-end
Explorer 2000 digital set-
converters to Canadian
MSO Videotron, which
will enable the company
to offer interactive digital
services to cable sub-

scribers in Montreal. The
equipment will allow two-
way services, including
video-on-demand, Internet
access and e-mail on tele-
vision. Videotron is plan-
ning to provide digital
services to 70% of its
upgraded Montreal system
in the first half of 1999.
Videotron’s Quebec sys-
tems in Quebec City,
Chicoutimi and Hull will
get digital services later
this year. S-A said 17
cable operators in the U.S.
and Canada have commit-
ted to deploy its digital
interactive system.

Anglo-American

‘Cracker’

A&E has acquired the
rights to the short-lived
ABC series Cracker,
based on the award-win-
ning British series of the
same name. The network
will devote an entire week
to the show, airing both
the UK and U.S. versions
starting Monday, Feb. 22.
In total, A&E will air 16
episodes of the ABC ver-
sion, which starred Robert
Pastorelli as a psycholo-
gist who profiles killers,
including four never-
before-seen installments.

History for the ages

The upcoming millenmum
is now history. On Feb. 15,
The History Channel will
premiere its new slogan,
“The official network of
every millennium,” in 30-
second TV ads. The spot
consists of images that
connect time periods. The
promotional campaign also
includes a display at Madi-
son Square Garden and
print advertisements.
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Watch out
Westminster

Animal Planet inked a
multiyear pact with the
BBC to be the sole U.S.
outlet for the “world’s
biggest and most presti-
gious” annual canine
competition, the Crufts
Dog Show. The telecasts,
Friday, March 12 through
Sunday, March 14 from
8-9 p.m. (ET/PT) will
provide U.S. viewers with
same-day coverage of the
Birmingham, England
event. Some 20,000
canines are expected to
compete, a figure said to
be far higher than those of
the largest U.S. dog
shows. Animal Planet
National Dog Show
Championship’s corre-
spondents Wayne
Cavanaugh and Michael
Barkann will be the
anchors in England. “Dog
competitions are a key
part of our strategy and
the telecast of the Crufts
will be a significant step
for Animal Planet,” said
Clark Bunting, senior VP
and general manager. The
Crufts will mark the
finale of a week of dog
competitions on the chan-
nel. On Sunday, March 7,
the winner of the inaugu-
ral Animal Planet dog-
show season will be
awarded the Eukanuba
Cup at the Animal Planet
National Dog Champi-
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onship in Los Angeles.

‘Crossing the Floor’
is crossing the pond

BBC America will air the
critically acclaimed Parlia-
mentary satire, Crossing
the Floor, Feb. 23. The
flick stars Tom Wilkinson,
best known to U. S. audi-
ences for giving his all-
together in the Oscar nomi-
nated The Full Monty, as a
devious Conservative cabi-
net member who defects to
the Labour party, forces a
general election, and
becomes consumed by
political ambition.

Associations target
multiple dwellings

The Satellite Broadcasting
and Communications
Association and the Inde-
pendent Cable & Telecom-
munications Association
plan to work together to
focus on the multiple
dwelling unit market. The
two trade associations will
create new resources,
expand educational pro-
grams and broaden their
public policy efforts to
help their members capture
customers who live in
apartment complexes, con-
dominiums and townhous-
es. SBCA represents satel-
lite TV providers and pro-
grammers, while ICTA
represents private and inde-
pendent cable operators.
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NDS launches digital ENG gear

COFDM uses narrower bandwidth than analog and handles multipath environments

By Glen Dickson

DS is launching a new digital ENG
system at NAB 99 in Las Vegas

designed to work in less bandwidth
than analog microwave systems while
delivering better multipath performance.

NDS’s “Digital ENG” system employs
COFDM (Coded Orthogonal Frequency
Division Multiplexing) modulation, the
same adopted by European broadcasters
for digital terrestrial transmission.
COFDM combats multipath interference,
a typical problem in urban areas, by using
multiple carriers—up to 2,000—to trans-
mit a signal, instead of the single-carrier
technique employed by analog FM mod-
ulation and digital modulation schemes
such as QPSK, QAM and 8-VSB.

While COFDM was rejected by the
U.S. as a way to modulate DTV signals in
favor of 8-VSB, that doesn’t mean it can’t
be used for the microwave paths that
broadcasters rely on for news feeds. U.S.
broadcasters are looking more seriously
at replacing the analog FM technology
they use today for ENG with a digitally
compressed system, mainly because the
FCC has plans to auction off some of the
2.5 ghz frequencies they currently use for
ENG, potentially to mobile satellite
providers [BROADCASTING & CABLE, Nov.
30, 1998]. Another impetus is to improve
microwave performance in cities and
mountainous areas that experience signif-
icant multipath interference.

Tribune Broadcasting has already suc-
cessfully tested NDS’s COFDM system in
Chicago. Says Tribune vp/engineering and t
echnology Ira Goldstone: “The narrower

channels we potentially
need to fit in, that’s one
issue. The other issue is if
we can use technologies
today to improve reception
without adding any more
receive sites, even though it
may cost us more on the
transmit end. Also, as we
transition to digital TV,
everything will be encoded
as an MPEG signal. Can
we maintain MPEG
throughout the path as
opposed to going back to
baseband? ”’

Tribune tested NDS’
Digital ENG system in
Chicago about a month ago, taking its
ENG truck to areas where analog FM sys-
tems had consistently failed to produce an
adequate picture. The digital COFDM
system was able to produce pictures from
those same locations, says Goldstone.

“The initial results are very promis-
ing,” he says. “We used an omnidirec-
tional antenna on the roof of the truck,
and we only went to sites where WGN-
TV couldn’t get out with an analog
ENG truck. COFDM is kind of happy
in a multipath environment. Here in
Chicago, the problem’s not signal
strength, it’s always multipath.”

COFDM allows microwave users to
trade off forward error correction (FEC)
against the amount of usable megabits
for video transmission within a given
amount of spectrum. Lisa Hobbs, NDS’s
marketing manager for the Americas,
says that NDS has been focusing on fit-

A side-by-side comparison of news feeds from NDS’s
COFDM system (I) and an analog FM system.

ting one high-quality MPEG-2 stream in
10 to 12 mhz of microwave spectrum, a
significant drop down from the 17 mhz
currently used by analog FM systems.
But she says MPEG-2 compression
could allow a broadcaster to fit multiple
signals within 12 mhz, perhaps up to
four MPEG-2 streams.

Tribune tested the NDS COFDM sys-
tem using a bandwidth of 8 mhz,
cranked up the FEC, and still netted 5
Mb/s. “Because of COFDM’s guard
bands and forward error correction,
you’re always compromising between
the guardband—how much spectrum
you’re using for correcting cruddy
paths—and megabits,” says Goldstone

NDS isn’t talking pricing yet for
Digital ENG. NDS is supplying its
coding, while Microwave Radio Cor-
poration is supplying the COFDM
modulator/demodulator. ]

Dolby unveils audio for DTV

With eight channels, system is designed as economical, in-plant format for professionals

By Glen Dickson

olby Laboratories has developed
a digital audio technology

intended for professional use by

digital television program producers
and DTV broadcasters.

The system, called “Dolby E,” is

designed to serve as an economical, in-
plant digital audio format for DTV<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>